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News  happens.  Newspapers  don^. 

It’s  easy  to  promise  the  pursuit  of  excellence  in  journalism.  It  is 
something  else  to  deliver.  At  the  Midland  Daily  News,  we’ve  tried  to 
create  an  environment  that  allows  editors,  reporters,  photographers, 
managers  and  employees  to  innovate  and  excel.  Their  efforts  have 
earned  recognition  by  their  peers,  by  the  Newspaper  Association  of 
America,  Associated  Press,  Michigan  Press  Association,  Inland  Press 
and  others.  While  the  professional  recognition  is  appreciated,  it  is  our 
readers  who  have  given  us  a  special  reward.  They  have  helped  make 
ours  one  of  Michigan’s  fastest-growing  newspapers. 

Midland  Daily  News 
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Trademarks  and  the  Press  will  include  articles 
written  by  some  of  the  foremost  trademark 
experts  to  help  clarify  trademark  issues. 
And  your  advertising  will  help  define  and 
distinguish  your  trademarks  specifically. 

Editor  &  Publisher  blankets  the  newspaper 
industry  ...  reaching  an  essential  target 
audience  for  your  message:  readers  who  are  in 
a  unique  position  to  “use,  bruise  and  abuse” 
your  intellectual  property  rights. 

Call  your  local  E&P  advertising 
representative,  or  call  Advertising  Director 
Steve  Townsley  at  (212)  675-4380,  to  make 
your  space  reservation  today.  Your  ad  in  the 
#1  publication  of  the  newspaper  industry 
will  also  serve  as  evidence  of  your  efforts 
to  protect  your  trademark. 


Space  Deadline . November  23 

Copy  Deadline . November  28 


But  taking  poetic  license  with  Kleenex® 
is  nothing  to  snee/.e  at,  and  misuse  of 
the  word  mace®  is  enough  to  make  trademark 
lawyers  tear.  With  brand  names  integrated  in 
our  everyday  language,  it's  easy  to  understand 
how  writers  and  editors  can  env 


Sales  Offices 


New  York  .  212-675^380 

Chicago  .  312-641-0041 

New  Orleans .  504-386-9673 

Los  Angeles .  310-373-3731 

San  Francisco  . 415^21-7950 


Editor(f  Publisher 

11  West  19th  Street,  New  York,  NY  10011-4234  212-675'4380 
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It’s  an  exciting  time  for  our  {ndpsti^ras  r^wspajsers  gear 
up  to  transform  themselves^  into  miittMnedia  injormatlon 
providers.  It’s  an  era  filled  wid  promising  oppoitunrti^ 
and  a  lot  of  promises  that  will  go  unkept. 


When  it’s  time  to  put  words  into  action,  calljTMS.iw^’r^ 
working  to  make  television  listirigs,  coiiifin^,  cartixj^  i  j 
and  news  services  available  for  Interacive  delA/eijy-AlDl  ' 
audio,  by  fax  or  online.  Our  quality  content  and  production 
services  can  be  a  great  complement  to  your  owrr  iqcal  ! 
content  efforts— no  matter  what  equipment  >^i/reiusingi 
or  what  online  service  you’ve  signed  ^  wfffi.''  J 

Like  you,  we’ve  got  a  lot  of  development  work  ahead  of  us 
and  a  lot  of  unanswered  questions^  But  a  decade  oi  real 
experience  as  an  interactive  provider  gives  lus  i  start 

in  understanding  the  dynamics  of  these  new  m^ia-\arjd 
the  skills  and  creativity  to  deliver  more  than  Jti^  buzzwords 
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For  more  inforrnafioii,  callfyobrTMSTeiiDreseittativeW 
Jay  Fehnel  at  1^60-2456536.  j  '  I 


Ideas  that  work. 


Tribune  Media  Servicfe^  ,  >  • 

A  THIJUNE  PUBLISHING  COM  (OTtt'V  ■  .  i 
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A35  N.  Michigan  Avenue  •  Suite  1500  •  Chicago,  IL  60611 
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CALENDAR  OF  EVENTS 

OCTOBER 

NOVEMBER 

DECEMBER 
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11  12  13  14  15  1617 

16  17  18  19  20  21  22 

20  21  22  23  24  25  26 

18  19  20  21  22  23  24 

>3V»S,25  26  27  28  29 

27  28  29  30 

25  26  27  28  29  3031 

NOVEMBER 

1  >3  —  Media  Alliances  Conference,  Hyatt  Regency  La  Jolla  Hotel, 
San  Diego 

2«4  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

3- 5  —  Suburban  Newspapers  of  America  Convention,  Midland  Ho- 
tel,  Chicago 

12  —  North  Carolina  Press  Association  Minority  job  Fair,  Friday 
Continuing  Education  Center,  Chapel  Hill 

1  4- 16  —  European  Newspaper  Publishers  Association/Swiss  News¬ 
paper  and  Periodical  Publishers  Association  Interactive  Publishing 
Conference,  Hotel  International,  Zurich 

24-25  —  International  Federation  of  Newspaper  Publishers 
(FlEJJ/lnternational  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 

FEBRUARY 

4- 8  —  Interactive  Newspapers  ’95  Conference,  Hyatt  Regency  Re¬ 
union  Center  Hotel,  Dallas 

R-1  1  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La 
Polona  Hotel,  Tucson,  Ariz. 

MARCH 

1  -4  —  National  Press  Photographers  Association  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4- R  —  Suburban  Newspapers  of  America  Conference,  Sheraton  Ho¬ 
tel,  Tucson,  Ariz. 

5- 8  —  Newspaper  Association  of  America  Cooperative  Marketing 
Conference/Research  Conference,  Hilton  Hotel,  Walt  Disney  World, 
Orlando 

6-  1  O  —  Newspaper  in  Education  Week 

8-11  —  National  Newspaper  Association  Government  Affairs  Con¬ 
ference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

31-4/2  —  Great  Lakes  Production  Conference/Northwest  Print¬ 
ing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

4- 7  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole  Hotel,  Dallas 

24-26  —  Newspaper  Association  of  America  Publishers’  Conven¬ 
tion,  Hilton  Hotel,  New  Orleans 

MAY 

5- 8  —  DRUPA  Trade  Show,  Dusseldorf,  Germany 

1  4- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FlEJ) 
World  Newspaper  Congress,  Paris 

31-6/1  —  Association  of  Free  Community  Newspapers,  Ritz-CarF 
ton  Hotel,  Washington 
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About  Awards 


APME  Awards.  Dorothy  Jurney,  who  started  her  45-year 
newspaper  career  at  her  father’s  small  daily  in  Indiana,  and 
the  first  woman  board  member  of  Associated  Press  Man¬ 
aging  Editors,  received  APME’s  Meritorious  Service  Award 
at  the  group’s  recent  convention  in  Philadelphia. 

Jurney  went  on  to  work  at  the  Gary,  Ind.,  Post-Tribune, 
Miami  News,  Washington  Daily  News,  Detroit  Free  Press 
and  Philadelphia  Inquirer. 

APME  Public  Service  Awards  went  to  the  Pittsburgh 
Post-Gazette,  for  a  five-part  series  detailing  how  medica¬ 
tion  errors  committed  in  the  country’s  hospitals  are  de¬ 
stroying  lives,  and  the  Albuquerque  (N.M.)  Tribune,  for  its 
acclaimed  report  on  radiation  experiments  performed  on 
humans. 

The  Neius-Record,  Gillette,  Wyo.,  took  the  association’s 
Freedom  of  Information  Award  for  its  IS-month  campaign 
aimed  at  undisclosed  but  lucrative  deals  struck  between 
the  rural  community’s  public  hospital  and  physicians  re¬ 
cruited  to  the  area. 

Top  Performance  Awards,  which  recognize  AP  report¬ 
ing  and  photography,  were  presented  to  Charles  Hanley, 
for  enterprise  reporting;  Jules  Loh,  feature  writing;  Mark 
Fritz,  deadline  reporting;  Peter  Dejong,  news  photogra¬ 
phy;  and  Cliff  Schiappa,  feature  photography. 

Ted  Anthony  in  AP’s  Philadelphia  bureau  took  APME’s 
John  L.  Dougherty  Award,  which  honors  young  writers  for 
the  news  service. 

NNA  Ames  and  McKinney  Awards.  Max  Heath,  vice 
president  and  executive  editor  of  Landmark  Community 
Newspapers,  Shelbyville,  Ky.,  received  the  National  News¬ 
paper  Association’s  Amos  Award  at  the  recent  NNA  con¬ 
vention  in  Florida. 

The  honor  recognizes  service  to  community,  the  press 
and  NNA.  It  was  created  in  1938  in  memory  of  James  Amos, 
an  Ohio  newspaperman  and  early  NNA  member. 

Adelaide  Ponder,  co-publisher  and  editor  of  the  Madis¬ 
onian,  Madison,  Ga.,  took  the  McKinney  Award,  which 
recognizes  NNA  newspaperwomen. 

The  award  was  created  in  1966  in  honor  of  Emma  Mc¬ 
Kinney,  who  was  co-publisher  and  associate  editor  of  the 
Hillsboro  (Ore.)  Argus. 

Dart  Foundation  Award.  “Malignant  Memories,”  an 
Anchorage  (Alaska)  Daily  News  piece  on  childhood  in¬ 
cest,  earned  the  paper  the  first  Dart  Award  for  Excellence 
in  Reporting  on  Victims  of  Violence. 

The  prize,  which  carries  $10,000,  is  sponsored  by  the 
Dart  Foundation,  Mason,  Mich.,  and  the  Michigan  State 
University  School  of  Journalism’s  Victims  and  the  Media 
Program. 

Hugh  M.  Hefner  First  Amendment  Awards.  The 

Playboy  Foundation  has  given  its  Hugh  M.  Hefner  First 
Amendment  Awards,  named  for  the  Playboy  magazine 
founder,  to  syndicated  media  critics  Jeff  Cohen  and  Nor¬ 
man  Solomon;  Texas  attorney  Anthony  Griffin;  Portland 
Oregonian  editorial  page  editor  Robert  Landauer;  First 
Amendment  Congress  founder  Jean  Otto;  and  columnist 
and  open-government  activist  Jim  Warren. 
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Call  Fred  Johnson  at  Parade  Publications,  212-450-7121,  to  learn  about  our  revenue  sharing  plan  and  other  advantages  of  react. 


Kids  relate  to  r63Ct.  When  it’s  in  your  paper,  kids  are  too.  rG3Ct  is  the  new  weekly  magazine  that 
gives  kids  12  to  15  a  voice  of  their  own,  encouraging  their  involvement  through  letters,  fax,  phone  or 
e-mail.  A  perfect  way  to  boost  circulation.  What  could  be  more 
perfect  for  a  publisher?  You  not  only  help  the  crusade  for  literacy 
in  your  community;  by  involving  new  readers  when  they’re 
young,  you  also  create  loyal  readers  for  a  lifetime. 

from  the  publishers  of  Parade 
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CONTENTS 


NEWS 

8  Trash  Journalism 

Carl  Bernstein  raps  the  media  for 
trashing  the  truth  and  urges  journalists 
to  reverse  the  tide  of  sensationalism. 

12  TheSPJ 
Ethics  Code 

Society  of  Professional  Journalists 
leaders  want  to  revamp  it  so  it  address¬ 
es  modern-day  newsroom  issues  such 
as  multiculturalism  and  the  digital  ma¬ 
nipulation  of  photos.  But  they’d  like  to 
avoid  some  of  the  controversy  that  has 
befallen  other  associations  that  have 
tinkered  with  their  codes. 

1 3  The  APME 
Ethics  Code 

After  a  brutal,  well-publicized  wrest¬ 
ling  match,  Associated  Press  Managing 
Editors  members  adopt  revised  ethical 
guidelines. 

1 4  AP  Gets 
Good  Marks 

An  APME  poll  of  Associated  Press 
subscribers  shows  most  are  satisfied 
with  the  news  service,  but  many  feel 
state  coverage  needs  improvement. 

1  5  NNA  Passes 
Hat  For 
Postal  Fight 

The  organization  of  community  papers 
wants  to  raise  $150,000  toward  main¬ 
taining  second-class  in-county  rates. 

18  A  Taxing  Situation 

Some  350  news  organizations  may  have 
received  bills  from  the  IRS  for  unpaid 
excise  taxes  due  from  travel  with  the 
president. 

1  7  Murder  With 
Impunity 

The  Inter  American  Press  Association 
registers  its  concern  about  the  spread 
of  licensing,  the  right  of  reply,  censor¬ 
ship  and  the  fact  that  the  murderers  of 
18  journalists  worldwide  in  the  past 
year  have  not  been  brought  to  justice. 
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Wall  Street  Journal  publisher  Peter  20  Ownership  Changes 
Kann  decries  the  media’s  “exaggerated 
tendency  toward  pessimism”  in  a  28  Ad  Data 
speech  at  the  Inter  American  Press  As¬ 
sociation  general  assembly.  ®  ®  Legal  Briefs 
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In  Brief 


AP  ups  rates  3.2% 

THE  ASSOCIATED  PRESS  board  of 
directors  has  raised  the  general  assess¬ 
ment  for  members  3.2%  effective  Jan. 
29. 

Chairman  Frank  Daniels  Jr.  said  the 
board  has  held  increases  to  below  infla¬ 
tion  for  seven  years  as  part  of  a  policy  of 
keeping  general  assessments  low  and 
increasing  the  money  the  cooperative 
makes  from  selling  services. 

After  a  board  meeting  in  New  York, 
Daniels,  who  is  president  and  publisher 
of  the  Raleigh,  N.C.,  News  &  Observer, 
said  AP  expected  to  finish  this  year  on 
budget,  despite  launching  a  digital  ad¬ 
vertising  delivery  service  and  a  global 
video  news  service  —  both  expected  to 
contribute  to  general  funds  in  the  near 
term. 

The  assessment  increase  occurs  over 
a  backdrop  in  which  newspaper  and 
broadcast  assessment  formulas  are  still 
being  phased  in. 

Next  year,  AP  plans  to  buttress  news 
bureau  staffing,  expand  computer-as¬ 
sisted  reporting  nationally  and  develop 
news  and  photo  archiving.  —  AP 

Truman  letter  to 
Kup  arrives 
3 1  years  later 

MORE  THAN  THREE  decades  after  a 
retired  President  Harry  Truman  wrote  a 
letter  to  Irv  Kupcinet  —  and  then 
shoved  it  into  a  desk  drawer  rather  than 
mail  it  —  the  missive  has  reached  the 
Chicago  SurX'Times  columnist. 

The  letter,  written  Aug.  5,  1963,  was 
recently  discovered  by  the  librarian  of 
the  Truman  Library  and  Museum,  Kup 
reported  in  his  Oct.  16  column. 

Truman  never  mailed  the  letter,  but 
not  because  it  was  an  example  of  the 
hot-tempered  correspondence  the  feisty 
president  sometimes  did  drop  in  the 
mailbox. 

Truman’s  letter  was  in  response  to  a 
column  Kup  wrote  asking  Truman  to 
“clarify  his  reasons  for  using  the  atomic 
bomb  against  Japan  in  World  War  II  be¬ 
cause  many  authorities  had  criticized 
his  decision,”  Kup  recalled. 

In  a  “Dear  Kup”  reply,  Truman  wrote 
that  he  had  made  the  decision  to  spare 
“125,000  youngsters  on  the  American 
side  and  125,000  on  the  Japanese  side 


from  getting  killed  if  we  had  invaded 
Japan.  And  that  is  what  it  did. 

“I  knew  what  I  was  doing  because  it 
stopped  the  war  that  could  have  killed 
so  many  if  the  bombs  had  not  dropped 
on  Hiroshima  and  Nagasaki,”  he  added. 

“I  have  no  regrets  and  under  the 
same  circumstances  I  would  do  it  again. 
And  this  letter  is  not  confidential,”  Tru¬ 
man  concluded. 

The  letter  to  Kup  will  be  included 
among  presidential  papers  being  pre¬ 
pared  to  mark  the  50th  anniversary  on 
April  12,  1995  of  the  start  of  Truman’s 
presidency  following  the  death  of 
Franklin  D.  Roosevelt. 

NNA  opens  door 
to  college  papers 

THE  NATIONAL  NEWSPAPER  Asso¬ 
ciation  has  invited  college  and  universi¬ 
ty  papers  to  join  its  ranks. 

The  University  of  North  Carolina 
Daily  Tar  Heel  was  the  first  school  pa¬ 
per  to  become  affiliated  with  the  Ar¬ 
lington,  Va.-based  organization,  which 
represents  4,200  daily  and  weekly  com¬ 
munity  papers. 

Dues  are  $300  a  year  for  college 
dailies,  $200  for  weeklies. 

“College  and  university  papers  be¬ 
long  in  our  association,”  said  NNA 
president  and  CEO  Tonda  Rush.  “We 
can  learn  a  lot  from  each  other.” 

Opening  membership  to  school  pub¬ 
lications  is  the  latest  NNA  effort  to 
build  a  bridge  between  newspapers  and 
academia. 

The  group  sponsored  its  first  Com¬ 
munity  Newspaper  Symposium  during 
its  convention  last  month  at  Walt  Dis¬ 
ney  World.  A  dozen  journalism  profes¬ 
sors  presented  papers  on  subjects  rang¬ 
ing  from  the  relationships  between  pub¬ 
lishers  and  local  officials  to  community 
papers  and  the  information  superhigh¬ 
way. 

NNA  decries 
Congress^  decision 
on  bank  reports 

NATIONAL  NEWSPAPER  association 
chairman  Michael  Parta  said  he  was 
“shocked  and  surprised”  Congress  had 
repealed  requirements  that  banks  pub¬ 


lish  quarterly  reports  of  their  financial 
condition  in  newspapers. 

After  taxpayers  got  hit  with  the  bill 
for  billions  of  dollars  because  of  failed 
savings  and  loan  institutions,  Parta  said, 
he  thought  Congress,  which  held  ex¬ 
tensive  S&L  hearings,  should  be  aware 
of  the  need  to  keep  the  information 
available  to  the  public. 

“To  say  that  because  a  citizen  can  go 
to  a  bank  or  regulatory  institution  and 
request  such  reports,  it’s  no  longer  nec¬ 
essary  to  publish  them  in  the  newspaper 
is  ridiculous,”  said  NNA  president  and 
CEO  Tonda  Rush.  “That’s  the  same 
kind  of  head-in-the-sand  thinking  that 
let  the  whole  S&L  mess  happen.” 

NNA  sent  letters  decrying  the  move 
to  the  chairmen  and  ranking  Republi¬ 
can  members  of  both  the  House  and 
Senate  banking  committees  and  copies 
to  President  Clinton,  the  Federal  De¬ 
posit  Insurance  Corporation,  Comp¬ 
troller  of  the  Currency  and  Federal  Re¬ 
serve  Board. 

The  provision  regarding  the  quarter¬ 
ly  reports  was  included  as  part  of  the 
Community  Development  Banking 
Act,  which  Clinton  signed  into  law  in 
September.  Rush  said  the  provision  was 
never  debated  in  the  House  or  Senate 
and  was  quietly  included  in  a  larger 
piece  of  legislation  on  community  in¬ 
vestment. 

Knight  fellowships 

THE  UNIVERSITY  OF  Maryland’s 
Knight  Center  for  Specialized  Journal¬ 
ism  has  accepted  27  journalists  for  fel¬ 
lowships  at  a  criminal  justice  seminar 
scheduled  for  Dec.  11-16  in  College 
Park. 

Md.  gets  Knight  chair 

THE  UNIVERSITY  OF  Maryland’s 
College  of  Journalism  has  received  a 
1994  Knight  Chair  in  Journalism  from 
the  John  S.  and  James  L.  Knight  Foun¬ 
dation.  The  school  will  use  the  $1.5 
million  endowment  to  enhance  its  pro¬ 
gram  in  public  affairs  journalism,  whose 
centerpiece  is  the  Capital  News  Ser¬ 
vice. 

It  is  the  seventh  Knight  Chair  in 
Journalism  since  1990,  the  first  chair 
ever  for  the  school,  and  represents  a 
50%  increase  from  previous  awards. 
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Ethics  codes 


THE  SOCIETY  OF  Professional  Journalists  is  embarking  on  a  difficult 
task  that  the  Associated  Press  Managing  Editors  has  just  completed  — 
rewriting  a  code  of  ethics  that  has  been  in  existence  for  some  time. 
APME’s  experience  should  be  helpful  to  SPJ’s  committee. 

The  managing  editors  made  the  mistake  of  accepting  almost  every 
suggestion  that  was  made  for  a  revision  and  ended  up  transforming  a 
concise,  one-page  “Statement  of  Principles”  into  a  10-page  set  of  restric¬ 
tive  guidelines.  After  much  debate  in  the  last  year,  73%  of  APME  mem¬ 
bers  attending  its  recent  conference  adopted  a  much  reduced  version. 

SPJ’s  ethical  guidelines  were  first  adopted  in  1926  when  the  organiza¬ 
tion  was  known  as  Sigma  Delta  Chi.  The  code  was  revised  in  1973,  1984 
and  1987.  A  13-member  task  force  is  being  formed  to  evaluate  the  guide¬ 
lines  and  to  prepare  a  draft  by  February.  It  is  inviting  input  from  SPJ’s 
13,500  members.  The  possible  response  presents  an  awesome  task. 

There  are  two  comments  that  should  be  helpful  to  the  SPJ  committee. 
One  is  by  Lou  Hodges  of  Washington  and  Lee  University,  who  is  head¬ 
ing  up  the  task  force  and  who  has  observed  the  APME  experience:  “You 
can’t  write  a  meaningful  document  that  will  please  everyone  in  every  de¬ 
tail.”  The  second  is  by  David  Hawpe  of  the  Louisville  Courier'Journal, 
who  was  chairman  of  the  APME  ethics  committee  and  went  through  the 
rewriting  process:  The  guide  is  intended  as  a  model  and  not  a  bible,  he 
said. 


For  fair  postal  rates 

THE  NATIONAL  NEWSPAPER  Association,  an  organization  of  4,200 
weeklies  and  small  dailies,  has  established  the  Newspaper  Alliance  for 
Fair  Postal  Rates  with  the  purpose  of  raising  $150,000  toward  the  fight 
over  second-class  in-county  rate  increases.  We  urge  its  support  by  news¬ 
papers  large  and  small. 

This  is  not  a  small  paper  vs.  a  large  paper  issue.  It  involves  all  news¬ 
papers,  as  the  Newspaper  Association  of  America  indicates  with  its  con¬ 
tribution  of  $10,000  to  the  alliance. 

NNA  says  it  intends  to  challenge  Postal  Service  efforts  to  establish 
rates  favorable  to  mass  mailers  and  pass  along  the  system’s  growing  costs 
to  smaller  customers,  such  as  community  newspapers.  Earlier  this  year,  it 
forced  the  Postal  Service  to  roll  back  a  34%  increase  in  second-class,  in¬ 
county  rates.  That  effort  cost  the  organization  $119,000. 

The  new  NNA  chairman,  Michael  Parta  of  the  Herald  in  New  York 
Mills,  Minn.,  said  larger  newspapers  that  don’t  use  the  U.S.  mail  to  the 
extent  community  newspapers  do  nonetheless  have  a  stake  in  the  al¬ 
liance  “because  the  Postal  Service  is  literally  working  overtime  for  their 
competition.”  That  appears  to  be  true. 
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Letters  to  the  Editor 

Court  information  officer 
adds  some  context  to 
O.J.  press  seating  story 


I  WOULD  LIKE  to  provide  some  con¬ 
text  to  Mike  Stein’s  “Media  Grumble 
Over  Press  Seating  At  O.J.  Trial,” 
(E&P,  Oct.  8,  p.  8). 

It  is  true  that  27  courtroom  seats 
have  been  designated  for  the  press. 
That,  however,  is  in  a  courtroom  with 
only  64  spectator  seats.  And  while  not 
all  print  media  who  want  seats  will 
have  total  access,  neither  will  all  the 
relatives  and  friends  of  the  victims’ 
families  or  all  of  the  relatives  and  sup¬ 
porters  of  the  defendant. 

The  Victims  Advocates  Office,  for 
instance,  requested  28  courtroom 
seats.  Only  12  have  been  allocated  for 
victims’  relatives.  The  defense  also  got 
less  than  half  of  the  number  they  re- 


Newspaperdom. 

50  Yf  ARS  AGO  .  .  .  Four  legal 
briefs  in  the  Associated  Press  case 
were  laid  before  the  Supreme  Court 
in  preparation  for  oral  argument  on 
Nov.  13.  The  briefs  emphasized  that 
neither  the  AP  nor  any  other  news¬ 
gathering  agency  or  newspaper  is  a 
public  utility  and  should  not  be 
made  such  by  judicial  edict.  The 
summary  judgment  of  the  U.S.  Dis¬ 
trict  Court  for  Southern  New  York 
on  Oct.  3,  1943,  had  placed  the 
press  association  in  that  category. 

The  death  role  of  American  war 
correspondents  reached  23.  David 
Lardner,  23,  of  the  New  Yorker 
magazine,  son  of  the  late  Ring 
Lardner,  died  of  injuries  after  his 
jeep  was  blown  up  by  a  land  mine 
outside  of  Aachen.  Asahel  (Ace) 
Bush,  31,  of  the  Associated  Press 
died  in  a  bomb  explosion  after  hav¬ 
ing  reported  a  phase  of  the  naval 
battle  of  Leyte. 

From  Editor  &  Publisher 
October  28,  1944 


quested.  The  press  might  be  getting 
only  27,  but  the  public  will  get  14  or 
fewer.  Common  practice  when  court¬ 
room  seats  are  at  a  premium  is  for  the 
public  and  tbe  press  to  get  an  equal 
number. 

It  is  important  to  note  that  a  live 
gavel-to-gavel  video  signal  is  being  fed 
to  a  courthouse  media  center  and  to 
trailers  equipped  with  monitors  in  a 
nearby  parking  lot  so  press  members 
who  are  not  in  the  courtroom  will  not 
he  cut  off  from  the  proceedings. 

Rather  than  the  permanent  newspa¬ 
per  courtroom  seat  allocation  being 
“almost  strictly  local,”  as  Stein  states, 
the  Los  Angeles  Times  is  far  from  just  a 
local  paper,  and  by  no  stretch  is  USA 
Today  local. 

Copley,  based  in  San  Diego,  owns 
newspapers  nationwide  and  operates  a 
news  service.  The  Los  Angeles  Sentinel 
represents  the  National  Newspaper 
Publishers  Association,  which  has  a  na¬ 
tionwide  membership  of  200  African- 
American-owned  newspapers.  The  le¬ 
gal  newspaper,  the  Daily  Journal,  circu¬ 
lates  statewide,  and  La  Opinion  is  the 
only  Spanish-language  publication 
with  any  courtroom  access  at  all. 

As  an  aside,  Stein  got  the  rotating 
seats  a  little  mixed  up.  The  courtroom 
seating  plan,  as  it  stands  now,  has  each 
rotating  seat  being  shared  by  at  least 
four  news  organizations. 

The  court’s  press  packets  for  the  trial 
included  the  tentative  seating  plan, 
which  is  the  basis  of  Stein’s  story.  Press 
representatives  who  attended  a  Sept.  1 
media  orientation  were  told  that  the 
seating  plan  was  tentative  and  were 
asked  to  submit  any  special  or  specific 
concerns  to  the  court  in  writing. 

Interestingly,  even  though  the  tenta¬ 
tive  plan  gives  newspapers  the  largest 
share  of  press  seats  (nine  of  them),  and 
the  print  media  got  a  whopping  19  of 
the  27  total,  and  not  one  broadcast  or¬ 
ganization  has  an  unshared  seat,  news¬ 
papers  complained  the  loudest  and 
with  the  most  rancor  and  have  mount¬ 
ed  a  public  dissent  of  how  they  are  be¬ 


ing  unjustly  treated. 

1  have  heard  no  such  public  outcry 
from  the  broadcast  media,  even  though 
only  seven  seats  are  tentatively  as¬ 
signed  to  all  broadcasters,  radio  and 
television.  CNN,  for  example,  is  sched¬ 
uled  to  share  a  seat  with  two  other 
broadcast  organizations. 

Two  additional  points  in  Stein’s  sto¬ 
ry  deserve  clarification. 

One,  the  media  center  space  fees 
were  levied  on  the  media  by  the  me¬ 
dia,  not  the  court.  The  court  provided 
the  space  free  of  charge  to  the  media, 
but  could  not  bear  any  associated 
costs,  such  as  furnishings,  electronic 
equipment,  telephones,  wiring  and  ca¬ 
ble  installation,  and  leasing  media 
trailers  for  the  parking  lot. 

Converting  the  space,  which  is  on  a 
different  floor  of  the  Criminal  Courts 
Building  from  the  Simpson  case  court¬ 
room,  to  meet  the  needs  of  the  media 
was  a  massive  and  expensive  project. 

The  task  was  undertaken  entirely  by 
the  broadcast  media  through  the  Radio 
and  Television  News  Directors  Associ¬ 
ation,  with  KABC  engineering  super¬ 
visor  Scott  Shulman  doing  most  of  the 
work  single-handedly.  The  fees  RTNDA 
has  charged  news  organizations  for  me¬ 
dia  center  space  are  to  recoup  the  ex¬ 
pense  of  setting  up  the  media  center 
for  them. 

Second,  the  media  have  character¬ 
ized  Simpson  trial  Judge  Lance  Ito  as 
being  outraged  at  leaks  and  having  an 
acrimonious  relationship  with  the  me¬ 
dia.  The  outrage  Judge  Ito  expressed  at 
KNBC-TV  followed  the  station  broad¬ 
casting  an  embellished  version  of  a  sto¬ 
ry  based  on  a  leak  that  Judge  Ito  had 
stated  publicly  was  inaccurate.  Rather 
than  feeling  animosity  toward  the 
press.  Judge  Ito  has  been  impressively 
accommodating  to  the  press.  Most  no¬ 
tably; 

•  Contrary  to  court  custom,  he  ap- 
(See  Letters  on  page  39) 


Clarification 

THE  ARTICLE  ABOUT  USA  Week¬ 
end  taking  on  national  sales  responsi¬ 
bilities  for  Buffalo  magazine  (E&P, 
Oct.  1,  p.  28)  should  have  noted  that 
Metro  Sunday  Newspapers  will  still 
conduct  national  sales  efforts  on  the 
magazine’s  behalf. 

In  addition  to  being  offered  as  part  of 
USA  Weekend  Plus,  Buffalo  magazine 
will  continue  to  be  represented  by 
Metro  Sunday  Newspapers. 
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Trash 

Journalism 

Carl  Bernstein  raps  the  media  for  trashing  the  truth; 
urges  journalists  to  reverse  the  tide  of  sensationalism 


“Over  the  last  20  years  we  have  been  abdicating  our 
primary  function  —  the  best  obtainable  version  of  the 
truth  —  and  allowed  our  agenda  and  priorities  to 
become  bastardized  and  dominated  by  ..  .  the  triumph 
of  Idiot  Culture." 

—  Carl  Bernstein 


by  Qeorge  Qarneau 

IF  TRUTH  IS  the  currency  of  journal¬ 
ism,  its  value  is  plunging  like  the  ruble, 
and  the  news  media  need  look  no  fur¬ 
ther  than  the  nearest  mirror  to  assess 
blame,  Carl  Bernstein  says. 

Trashy  journalism  —  infused  with 
gossip,  celebrity  worship  and  sensa¬ 
tionalism  —  is  spreading  like  a  plague, 
eroding  credibility  and  turning  public 
discourse  into  “a  sinkhole,”  Bernstein 
said,  while  the  press  ducks  responsibil¬ 
ity,  disingenuously  waving  the  flag  of 
public  interest. 

Two  decades  after  he  and  Bob 
Woodward  earned  the  Washington  Post 
a  Pulitzer  Prize  for  uncovering  the  Wa¬ 
tergate  scandal,  Bernstein,  50,  showing 
the  passion  of  a  true  believer,  un¬ 
leashed  a  lacerating  indictment  of 
journalism.  The  charges:  failing  the 
public,  ignoring  truth  and  descending 
into  a  sewer  of  sensationalism. 

Speaking  at  the  Southern  Newspa¬ 
per  Publishers  Association  convention 
in  White  Sulphur  Springs,  W.  Va.,  the 
icon  of  investigative  journalism  de¬ 
clared  journalism,  “is  in  unusual  trou¬ 
ble  and  in  danger  of  losing  its  way.” 

“We  are  moving  in  the  direction  of 
being  porn  publishers  or  the  equivalent 
of  it,”  Bernstein  said,  arguing  that  by 
providing  ever  heavier  doses  of  sleaze 
on  the  grounds  that  readers  demand  it, 
the  press  —  with  the  help  of  politi¬ 
cians  and  ordinary  people  —  is  pollut¬ 
ing  public  discourse. 

In  the  United  States  and  Great 
Britain,  journalism  is  drifting  off 
course  and  even  the  most  esteemed 
news  organizations  are  adopting  the 
values  of  the  most  sensational. 

“Over  the  last  20  years  we  have 
been  abdicating  our  primary  function 
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—  the  best  obtainable 
version  of  the  truth  — 
and  allowed  our  agenda 
and  priorities  to  become 
bastardized  and  dominat¬ 
ed  by  ..  .  the  triumph  of 
Idiot  Culture.” 

Bernstein,  an  author, 
free-lance  journalist  and 
lecturer,  decried  “the 
dominance  of  a  global 
journalistic  culture  that 
has  little  to  do  with  the 
truth  or  reality  or  con¬ 
text.  Increasingly,  the  pic¬ 
ture  of  our  societies  as 
rendered  in  our  media  . . . 
is  illusionary  and  delu¬ 
sionary,  disfigured,  unre¬ 
al,  out  of  touch  with 
truth,  disconnected  from 
the  true  context  of  our 
life.  It  is  disfigured  by 
celebrity,  by  celebrity 
worship,  by  gossip,  by 
sensationalism,  by  denial 
of  our  society’s  real  condi¬ 
tion  and  by  a  political 
and  social  discourse  that 
we  —  the  press,  the  me 
dia,  the  politicians  and 
the  people  —  are  turning 
into  a  sinkhole.’ 

The  result  of  “the  mis¬ 
use  and  abuse”  of  the  free 
expression  in  Western 
democracies,  he  said,  “actually  disem- 
powers  people”  by  making  them  more 
cynical  about  public  life,  he  said. 

A  lot  of  good  journalism  is  still  be¬ 
ing  practiced,  Bernstein  acknowl¬ 
edged,  “but  it  is  increasingly  valued 
less  in  our  own  profession.” 

The  offenders  are  neither  the  mi¬ 
nority  nor  limited  to  tabloids,  he  said, 


and  the  declining  standards  are  in¬ 
creasingly  seen  in  the  bastions  of  the 
mainstream  press. 

Nor  can  the  media  blame  govern¬ 
ment,  where  they  regularly  focus  their 
scorn. 

The  “appalling  condition  of  so  much 
of  our  journalism,”  Bernstein  admon¬ 
ished,  “has  more  to  do  with  our  own 
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speed,  dozens  of  other  photographers.  The  Canon  EOS 


THE  RIGHT  LENS  GETS  A  SHOT  THAT’S 


helped  me  get  the  shot  and  capture  a  winning  moment  in 


the  process."  And  now,  introducing  the  next  gener- 
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more  harmony  between  automatic  and  manual  operation. 


The  EOS-1  N  has  an  exclusive  AIM  system  that  improves 
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more  and  more  pros  are  realizing  now  it’s  Canon. 
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Among  those  taken  to  task  by  Bernstein  were  New  York  Post  publisher  and 
broadcast  mogul  Rupert  Murdoch  (left)  and  radio  shock  jock  Howard  Stem. 


abdication  of  responsibility”  than  with 
government  secrecy  or  regulation. 

The  news  media  limit  themselves, 
he  said,  “because  we’re  not  willing  to 
do  the  hard  work  of  good  reporting,  of 
searching  out  the  truth.  It’s  not  our  pri¬ 
ority  often  enough.  Increasingly,  we 
journalists  don’t  have  the  courage  to 
give  our  readers  and  viewers  what  we 
know  is  real  news.  Instead  we  pander 
to  them,  even  occasionally  in  the  best 
of  our  newspapers  and  broadcasts.” 

Among  a  host  of  faults,  Bernstein 
singled  out  the  news  media’s  “pervasive 
cynicism”  as  one  reason  the  public 
views  the  press  with  the  same  distrust 
and  contempt  as  politicians.  The  ca¬ 
reer  journalist  took  sides  with  the  71% 
of  Americans  who  told  Times  Mirror 
pollsters  recently  that  they  think  the 
press  obstructs  solutions  to  societal 
problems. 

It’s  not  an  image  the  media  cultivate 
but  one  they  increasingly  deserve,  ac¬ 
cording  to  Bernstein,  who  blames  news 
organizations  for  refusing  to  admit  er¬ 
ror,  avoiding  scrutiny  of  their  own  op¬ 
erations  and  clinging  to  an  inflated  im¬ 
age  of  their  own  performance. 

Who’s  to  blame?  Bernstein  points 
the  finger  at  the  most  influential  figure 
in  journalism  in  the  last  quarter-centu¬ 


ry.  But  in  his  estimation,  it  isn’t  Ben 
Bradlee,  Katharine  Graham,  Ted  Turn¬ 
er  or  A1  Neuharth.  It’s  Rupert  Mur¬ 
doch,  owner  of  the  New  York  Post,  Fox 
TV  network  the  U.K.’s  tabloid  Sun. 

“Murdoch  and  the  sleazy,  cynical 
standards  of  the  low  end  of  his  empire, 
which  increasingly  are  affecting  the 
standards  even  of  the  high  end  of  our 
business,  are  an  even  greater  threat  to 
the  truth  than  an  Official  Secrets  Act 
or  the  lying  and  secrecy  of  a  succession 
of  American  presidents  and  their  gov¬ 
ernments,”  Bernstein  declared. 

“The  gravest  threat  to  the  truth  to¬ 
day  may  well  be  from  within  our  own 
professions  because  the  consequences 
of  a  society  misinformed  and  disin¬ 
formed  by  the  grotesque  values  of  Mur¬ 
doch  culture  are  truly  perilous,”  he 


said,  using  the  Australian-born  press 
baron  metaphorically. 

Murdoch  did  not  respond  to  a 
phone  call  and  a  fax  to  his  New  York 
office  seeking  response. 

By  way  of  example,  Bernstein  men¬ 
tioned  Newsday’s  blaring  page-one 


headline  on  the  failing  marriage  of 
New  York  businessman  Donald  Trump 
—  even  as  Nelson  Mandela  returned 
to  Soweto  and  the  West  agreed  to  the 
reunification  of  Germany,  stories  that 
ran  inside  the  paper.  Then  there  was 
Diane  Sawyer’s  now  infamous  question 
to  Marla  Maples,  who  is  now  Trump’s 
wife,  about  the  best  sex  she  ever  had,  a 
story  the  New  York  Post  “broke.” 

“The  shame,”  according  to  Bern¬ 
stein,  “is  that  those  of  us  who  are  re¬ 
sponsible  journalists  and  writers  haven’t 
resisted,  haven’t  told  our  own  publish¬ 
ers,  ‘Enough  already.  You  are  endanger¬ 
ing  the  credibility  of  all  our  work.’  ” 

Instead  of  isolating  practitioners  of 
trash  journalism,  “we  have  joined  them 
and  welcomed  their  standards  .  .  .  pre¬ 
tending  that  we  are  safely  cocooned  in 


some  different  corner  of  ‘respectable 
journalism,’  ”  he  said. 

Bernstein  said  journalism  is  in  dan¬ 
ger  of  disgrace  because  the  distinctions 
are  disappearing  between  real  report¬ 
ing  and  “a  ravenous  celebrity-and-sen- 
sationalism-and-scandal  machine  that 
is  consuming  decent  journalists  and  re¬ 
spect  for  content,  while  relegating  real 
reporting  to  an  anachronistic  adjunct 
of  new  porn  journalism,  an  adjunct 
used  by  many  of  our  giant  media  cor¬ 
porations  to  clothe  themselves  in  re¬ 
spectability  as  increasingly  they  make 
their  real  bucks  on  trash.” 

In  Bernstein’s  view,  trash  journalism 
promotes  untruth,  cynicism,  distortion 
and  titillation.  It  makes  the  trivial  im¬ 
portant  and  values  what’s  lurid  over 
what’s  meaningful.  It  doesn’t  serve 
readers  and  viewers  as  much  as  it  con¬ 
descends  to  them.  It  caters  to  the  low¬ 
est  common  denominator:  what  sells 
best. 

While  consumers  often  buy  it,  Bern¬ 
stein  concedes  sadly,  “Still  it  is  the  role 
of  journalists  to  challenge  people,  not 
merely  to  amuse  them.” 

Bernstein  argued  that  the  public  re¬ 
sponds  to  journalism  that  probes  and 
engages  and  illuminates  the  complex 
circumstances  underlying  the  human 
condition. 

Bernstein  posited  that  as  the  press 
elevates  the  Idiot  Culture  from  a  sub¬ 
culture  to  the  dominant  mass  culture, 
it  degrades  the  level  of  communication 


“The  gravest  threat  to  the  truth  today  may  well  be 
from  within  our  own  professions  because  the 
consequences  of  a  society  misinformed  and 
disinformed  by  the  grotesque  values  of 
Murdoch  culture  are  truly  perilous,”  he  said,  using 
the  Australian-born  press  baron  metaphorically. 
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The  SP] 
Ethics  Code 

Society  of  Professional  Journalists  leaders  want 
to  revamp  it  so  it  addresses  modern-day  newsroom  issues 


by  Tony  Case 

SOCIETY  OF  PROFESSIONAL  Jour¬ 
nalists  leaders  want  to  revamp  SPJ’s 
ethics  code  so  it  addresses  modern-day 
newsroom  issues  such  as  multicultural- 
ism  and  the  digital  manipulation  of 
photographs.  But  they’d  like  to  avoid 
some  of  the  controversy  that  has  be¬ 
fallen  other  associations  that  have  tin¬ 
kered  with  their  codes. 

A  13-member  task  force  headed  by 
SPJ  ethics  committee  member  Lou 
Hodges  of  Washington  and  Lee  Uni¬ 
versity  in  Virginia  is  being  formed  to 
evaluate  present  ethical  guidelines  and 
look  at  possible  changes,  it  was  an¬ 
nounced  last  month  at  the  SPJ  nation¬ 
al  convention. 

The  ethics  committee  is  encourag¬ 
ing  openness  and  inclusiveness  in  the 


revision  process,  inviting  input  from  all 
SPJ’s  13,500  members  and  promising 
the  task  force  will  include  women  and 
minorities  and  will  be  representative  of 
all  the  group’s  factions  —  student  jour¬ 
nalists  as  well  as  professional,  print  and 
broadcast  newspeople,  and  so  on. 

The  task  force  is  expected  by  Febru¬ 
ary  to  come  up  with  a  draft,  which 
then  will  go  to  the  executive  commit¬ 
tee  for  consideration.  Chapter  presi¬ 
dents  will  be  asked  to  air  their  com¬ 
ments  and  suggestions,  and  a  final  ver¬ 
sion  of  the  revised  code  will  be 
presented  to  the  membership  next  Oc¬ 
tober  at  the  annual  convention. 

Hodges  noted  that  Associated  Press 
Managing  Editors  “has  been  going 
through  hell”  trying  to  change  its 
ethics  statement.  APME  had  consid¬ 


ered  replacing  its  one-page  code  with 
longer,  stricter  guidelines  but  retreated 
after  much  controversy  arose  (E&P, 
Aug.  13,  p.  18).  APME  members  over¬ 
whelmingly  approved  a  less  radical  re¬ 
vision  this  month  at  their  convention 
in  Philadelphia  (see  facing  page). 

“We  must  at  all  costs  avoid  that  kind 
of  free-for-all,  and  1  think  we  can  pro¬ 
vided  we  get  one  thing  quite  straight  in 
our  minds  .  .  .  that  it’s  possible  to  dis¬ 
approve  of  some  things  the  code  says 
but  nevertheless  to  vote  for  approving 
the  code  as  a  whole,”  Hodges  said. 
“That’s  critically  important.  You  can’t 
write  a  meaningful  document  that  will 
please  everybody  in  every  detail.” 

The  85 -year-old  SPJ  adopted  ethical 
guidelines  in  1926.  The  code  was  re¬ 
vised  in  1973,  1984  and  1987. 

“Codes  of  ethics,  like  muscles  and 


brains  and  old  house  pets,  wither  and 
atrophy  unless  they  get  exercised  occa¬ 
sionally,”  explained  ethics  committee 
member  Jay  Black  of  the  University  of 
South  Florida. 

SPJ  “is  not  in  a  position  to  impose 
anything  on  anyone,”  Hodges  said.  But 
through  its  ethics  code,  “it  can  provide 
a  framework  for  conversation,  since 
the  journalists  must  work  out  for  them¬ 
selves  the  standards  about  which  they 
wish  to  live.” 

The  existing  code  pontificates  about 
journalistic  duty  and  the  public’s  right 
to  know,  reiterates  the  First  Amend¬ 
ment  and  offers  a  series  of  no-nos; 
“Gifts,  favors,  free  travel,  special  treat¬ 
ment  or  privileges  can  compromise  the 
integrity  of  journalists  and  their  em¬ 
ployers.”  “Plagiarism  is  dishonest  and 


unacceptable.”  “There  is  no  excuse  for 
inaccuracies  or  lack  of  thoroughness.” 

But  a  working  paper  presented  at 
the  Nashville  convention  is  more  a 
document  for  the  supersensitive  ’90s. 
It’s  not  so  concerned  with  restricting 
newspeople  as  it  is  with  urging  them  to 
examine  their  own  beliefs  and  actions. 

“It  doesn’t  tell  people  what’s  right 
and  wrong,  but  asks  them  to  sit  down 
and  think  through  the  [journalism] 
process,”  said  ethics  committee  chair¬ 
man  Kevin  Smith  of  the  Dominion 
Post,  Morgantown,  W.Va. 

The  proposed  version  specifically 
addresses  five  issues:  privacy;  conflicts 
of  interest;  promises  and  confidences; 
truth-telling  and  deception;  and  inclu¬ 
siveness  and  diversity. 

The  present  guide  sums  up  SPJ’s 
stance  on  privacy  in  a  single  line:  “The 
news  media  must  guard  against  invad¬ 
ing  a  person’s  right  to  privacy.” 

The  suggested  section  on  privacy  is 
more  verbose,  stating,  “Because  hu¬ 
man  beings  are  individual,  responsible 
journalists  respect  individuals’  need  for 
a  measure  of  control  over  others’  ac¬ 
cess  to  information  about  themselves. 
Journalists  also  recognize  that  because 
humans  are  social,  they  need  informa¬ 
tion  about  others  that  relates  to  the 
common  life.  When  the  public’s  need 
to  know  outweighs  the  individual’s 
need  for  privacy,  journalists  are  justi¬ 
fied  in  gathering  and  reporting  private 
information.  When  the  individual’s 
need  for  privacy  outweighs  the  public’s 
need  to  know,  invasion  of  privacy  is 
not  justified.” 

Hodges  told  conferees  the  paper  was 
only  a  “jumping-off  place”  for  discus¬ 
sion  about  ethics  among  members. 

No  matter  how  the  new  and  im¬ 
proved  code  ends  up  reading,  “We 
need  to  look  at  the  document  as  some¬ 
thing  that  will  change  again,”  advised 
former  ethics  committee  chair  Dan 
Bolton  of  the  Glendale  (Calif.)  Neu's- 
Press.  “The  code  has  to  evolve.” 


The  85 -year-old  SPJ  adopted  ethical  guidelines  in 
1926.  The  code  was  revised  in  1973,  1984  and 
1987. 
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The  APME 
Ethics  Code 

After  intense  discussion,  the  Associated  Press 
Managing  Editors  membership  votes  to  adopt  ethics  code 


by  Tony  Case 

IT’S  FINALLY  OVER. 

After  a  brutal,  well-publicized 
wrestling  match,  Associated  Press 
Managing  Editors  members  over¬ 
whelmingly  voted  to  adopt  a  revised 
ethics  code  this  month  at  their  annual 
meeting  in  Philadelphia. 

The  ethics  issue  had  provoked  in¬ 
tense  discussion  since  the  Minneapolis 
convention  last  fall,  at  which  the 
ethics  committee  proposed  replacing 
the  group’s  concise  statement  of  princi¬ 
ples  with  a  10-page  set  of  restrictive 
guidelines. 

The  revision  was  met  with  much 
skepticism  and  received  little  support 
within  APME. 

Critics  maintained  the  longer  code 
would  only  provide  ammunition  for  li¬ 
bel  suits,  while  another  contingent 
held  that  the  press  cannot  do  enough 
to  show  an  increasingly  mistrustful 
public  it  has  principles. 

The  lengthy  proposal  was  replaced 
with  a  shorter  revision  that  addresses 
issues  such  as  diversity  in  staffing  and 
coverage,  journalists  and  community 
involvement,  plagiarism,  and  electron¬ 
ic  photo  manipulation  (E&P,  Aug.  13, 

p.  18). 

That  version  was  approved  by  73% 
of  Philadelphia  conferees  —  but  not 
before  those  on  both  sides  of  the  de¬ 
bate  had  their  say. 

Mel  Opotowsky,  managing  editor  of 
the  Press-Enterprise,  Riverside,  Calif., 
urged  his  colleagues  to  adopt  the  code, 
calling  the  longer  guidelines  “an  enor¬ 
mous  corporate  checklist.” 

But  Clarence  Pennington,  editor 
and  publisher  of  the  Review  Times  in 
Fostoria,  Ohio,  referred  to  the  final 
draft  as  “a  capitulation”  and  “an  em¬ 
brace  of  pablum.” 

And  Ray  Sullivan,  editor  of  the 
Lima  (Ohio)  News,  maintained  it  was 
“self-serving  hogwash.” 


“I  think  we  have  an  obligation  at  each 
newspaper  to  tell  those  who  work  for  us, 
with  some  degree  of  clarity  and 
precision,  how  we  expect  them  to 
operate,  and  I  don’t  think  we  ought  to 
do  it  by  jawboning  in  the  middle  of  the 
newsroom  alone." 

—  Louisville  Courier-Journal  vice 
president  and  editor  David  Hawpe,  the 
APME  ethics  committee  chair  and  one 
of  those  who  prepared  the  earlier, 
controversial  code 


He  questioned  how  APME  “thinks 
it  can  serve  my  community  and  my 
readers  or  any  one  individual  newspa¬ 
per’s  readers  with  a  code  of  ethics  that 
will  do  anything  except  give  lawyers  a 
chance  to  take  us  to  court ....  I  really 
think  it’s  setting  us  up.” 

Louisville  Courier-Journal  vice  pres¬ 
ident  and  editor  David  Hawpe,  the 
APME  ethics  committee  chair  and  one 
of  those  who  prepared  the  earlier,  con¬ 
troversial  code,  said  the  existing  guide¬ 


lines  needed  updating  because  of  de¬ 
mographic,  economic,  technological 
and  lifestyle  changes  over  the  last  two 
decades. 

Hawpe  stressed  that  the  guide  was 
intended  only  as  a  model,  not  a  bible. 

The  editor  doesn’t  share  the  rather 
paranoid  view  of  media  lawyers  and 
many  of  his  colleagues,  that  statements 
of  principles  are  an  invitation  to  sue 
news  organizations. 

“I  think  we  have  an  obligation  at 
each  newspaper  to  tell  those  who  work 
for  us,  with  some  degree  of  clarity  and 
precision,  how  we  expect  them  to  op¬ 
erate,”  he  told  convention  attendees, 
“and  I  don’t  think  we  ought  to  do  it  by 
jawboning  in  the  middle  of  the  news¬ 
room  alone.” 

It  may  have  been  the  burning  issue 
of  the  day,  but  ethics  wasn’t  the  only 
matter  that  kept  APME  members  rapt. 
It  was  a  productive  week  in  many  ways 
for  the  350  people  who  went  to  Philly 
for  the  61st  APME  meeting. 

This  was  the  third  consecutive  year 
APME  saw  increased  attendance  at  its 
convention.  The  Boston  gathering  in 
1988  drew  a  record  650  registrants, 
compared  to  a  miserable  showing  of 
250  in  Detroit  in  1991. 

APME  released  findings  of  a  year¬ 
long  survey  that  revealed  what  AP 
members  thought  about  the  news  co¬ 
operative  (see  p.  14).  AP  got  high 
marks,  especially  for  national  and  in¬ 
ternational  coverage,  but  respondents 
said  state  and  local  reporting  needs  im¬ 
provement. 

Top  AP  brass  were  on  hand  to  pro¬ 
vide  a  direct  pipeline  between  sub¬ 
scribers  and  the  executive  suite. 

President  and  CEO  Lou  Boccardi  — 
who  was  omnipresent  during  the  con¬ 
vention,  speaking  on  panels,  showing 
up  at  daily  sessions  and  receptions  — 
announced  early  in  the  program, 
“We’re  here,  and  we  want  to  hear  from 
you.”  (continues) 
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Associated  Press  president  and  CEO 
Lou  Boccardi  —  who  tvas  omnipresent 
during  the  convention,  speaking  on 
panels,  showing  up  at  daily  sessions  and 
receptions  —  announced  early  in  the 
program,  “We’re  here,  and  we  want  to 
hear  from  you.” 


Attending  his  first  APME  conven¬ 
tion,  Frank  Daniels,  AP  chairman  and 
president  and  publisher  of  the  News  & 
Observer,  Raleigh,  N.C.,  told  mem¬ 
bers,  “You’re  both  the  producer  and  the 
user  of  the  daily  AP  news  report,  and 
we  depend  on  you  for  feedback.” 

In  response  to  a  widespread  feeling 
that  these  conclaves  should  feature 
more  nuts-and-bolts  training,  APME 
put  together  a  Mall  of  Ideas  that  pro¬ 
vided  coaching  and  critiques,  pagina¬ 
tion  and  on-line  demonstrations,  and 
forums  on  AP  offerings  such  as  audio- 
tex,  business  news,  and  stocks  and  fi¬ 
nancial  services. 

Workshops  that  spanned  a  day  dealt 
with  piquant  newspaper  industry  issues 
that  included  diversity,  getting  the 
most  from  research  and  restructuring 
the  newsroom. 

The  Freedom  Forum  First  Amend¬ 
ment  Center  at  Vanderbilt  University 
issued  a  report  titled  “Nothing  Sacred: 
Journalism,  Politics  And  Public  Trust 
In  A  Tell-All  Age,”  which  found  —  no 
news  flash  here  —  that  the  public 
questions  the  motives  of  newspeople 
and  is  even  more  cynical  about  politi¬ 
cians.  A  related  panel  discussion  fea¬ 
tured  John  Seigenthaler,  chairman  of 
the  center  and  alumnus  of  the 
Nashville  Tennessean  and  USA  Today, 


and  Carter  administration  budget  di¬ 
rector  Bert  Lance. 

Former  Vice  President  Dan  Quayle 
critiqued  the  Clinton  administration’s 
foreign  policy  during  a  luncheon  ap¬ 
pearance,  supporting  the  president  on 
Iraq  and  assailing  him  on  Haiti. 

And  Robert  Rubin,  Bill  Clinton’s 
chief  economic  adviser  and  director  of 
the  National  Economic  Council, 


showed  up  at  another  session  to  tout 
his  boss’  fiscal  policies,  and  to  tell  the 
editors  the  media  make  too  much  of 
stories  that  won’t  matter  in  a  decade 
while  they  underreport  economic  is¬ 
sues  that  will  affect  everyone. 

“GATT  isn’t  as  interesting  as  O.J. 
Simpson,”  he  said,  “but  it’s  a  heck  of  a 
lot  more  important  to  the  future  of  this 
country.” 


Overall,  member  papers 
give  AP  good  grades 

86%  say  they  are  satisfied  or  somewhat 
satisfied  with  Associated  Press  services 
and  81%  believe  the  wire  is  a  good  value 


by  Tony  Case 

EDITORS  SAY  THEIR  top  challenges 
these  days  are  inadequate  resources, 
too  little  time  and  ever-changing  tech¬ 
nology,  according  to  an  Associated 
Press  Managing  Editors  survey  of  AP 
subscribers. 

Respondents  were  generally  pleased 
with  the  news  cooperative’s  reporting 
on  national  and  international  events, 
Washington  and  sports  but  thought  it 
could  do  a  better  job  of  state  coverage. 

Of  the  486  editors  who  answered  a 
questionnaire  mailed  to  1,500  AP 
members  in  April,  86%  said  they  were 
satisfied  or  somewhat  satisfied  with  AP 
services  and  81%  believed  the  wire  was 
a  good  value.  Only  64%  judged  the 
performance  of  individual  state  bureaus 
as  good  or  excellent. 

The  bureaus  were  criticized  in  the 
areas  of  identifying  trends,  illustrating 
stories,  providing  sidebars  and  spot 
news  photos,  and  covering  health,  agri¬ 
culture  and  business. 

The  findings  were  reported  at  the  re¬ 
cent  APME  convention  by  Reid  Mac- 
Cluggage,  who  is  chairman  of  the  AP 
critique  committee,  which  designed 
the  survey,  and  editor  of  the  Day,  New 
London,  Conn.,  which  financed  the 
project.  The  Milwaukee  Journal  re¬ 
search  department,  under  the  leader¬ 
ship  of  director  of  public  opinion  re¬ 
search  Jeff  Browne,  conducted  the  sur¬ 
vey. 

AP  president  and  CEO  Lou  Boccar¬ 
di  noted  at  the  Philadelphia  gathering 
that  AP  is  in  the  midst  of  a  three-year 


Bill  Ahearn,  vice  president  and  execu¬ 
tive  editor,  said  AP  is  using  various 
means  to  improve  state  reporting, 
including  bureau  training  programs  and 
seminars  for  news  editors. 


program  to  add  50  people  to  the  bu¬ 
reaus  in  response  to  complaints  about 
state  coverage.  He  urged  member 
newspapers  to  help  improve  the  state 
reports  by  contributing  news  to  AP’s 
bureaus. 

Bill  Ahearn,  vice  president  and  ex¬ 
ecutive  editor,  said  AP  is  using  various 
means  to  improve  state  reporting,  in¬ 
cluding  bureau  training  programs  and 
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NNA  passes  hat 
for  postal  rate  fight 

Sets  $150,000  goal  for  special  fund 


seminars  for  news  editors. 

“State  reports  are  the  life  lines  of 
the  AP.  Individually,  each  one  gener¬ 
ates  and  contributes  to  the  state’s  news 
agenda.  Collectively,  they  feed,  support 
and  reinforce  each  day’s  national  news 
and  photo  report,”  he  said. 

Nearly  two-thirds  of  the  survey  re¬ 
spondents  said  their  papers  take  news 
services  in  addition  to  AP  because  of 
those  organizations’  expertise,  writing 
quality,  enterprise  or  initiative.  But  AP 
beat  the  competition  when  it  came  to 
timeliness  and  completeness,  and  a 
large  majority  said  AP’s  technical  per¬ 
formance  was  superior. 

Larger  papers  were  more  critical  of 
AP  than  smaller  ones  in  several  key  ar¬ 
eas,  including  national  and  state  cover¬ 
age,  education,  health,  business  and 
education  reporting,  identifying 
trends,  and  the  dissemination  of 
graphics  and  statistics.  Seventy  percent 
of  survey  respondents  represented  pa¬ 
pers  with  less  than  50,000  circulation. 

Editors  of  evening  dailies  were  even¬ 
ly  divided  on  whether  AP  provides 
them  with  fresh  news  and  features. 


Price  war  helps, 
hurts  London^based 
Daily  Telegraph 

HOLLINGER  INC.  SAID  audited  cir¬ 
culation  at  its  London-based  Daily 
Telegraph  has  soared  about  100,000 
since  the  June  newsstand  price  cut,  in 
response  to  the  price  war  ignited  by  Ru¬ 
pert  Murdoch’s  Star.  But  the  revenue 
decline,  along  with  higher  costs  as  a  re¬ 
sult  of  staff  cuts,  would  lower  operating 
profit  for  Telegraph  in  the  third  quarter. 

Telegraph,  whose  publicly  traded 
stock  is  controlled  by  Hollinger,  en¬ 
joyed  higher  advertising  revenues  and 
improved  performance  from  its  25% 
stake  in  Australia’s  John  Fairfax  news¬ 
paper  operations,  Toronto-based 
Hollinger  said. 

Hollinger  also  said  it  would  purchase, 
from  time,  to  time  up  to  6.8  million 
Telegraph  shares,  an  action  that  would 
boost  its  holdings  to  62%,  from  57%. 

Dividend  declared 

THE  WASHINGTON  POST  Co. 
board  of  directors  has  declared  a  regu¬ 
lar  quarterly  dividend  of  $1.05  per 
share,  payable  Nov.  11  to  shareholders 
of  record  on  Oct.  7. 


by  Tony  Case 

THE  NATIONAL  NEWSPAPER  As¬ 
sociation  is  seeking  support  from  its 
members  and  other  newspaper  people 
for  the  recurring,  and  costly,  battle 
over  postal  rates. 

NNA  has  established  the  Newspa¬ 
per  Alliance  for  Fair  Postal  Rates  with 
the  purpose  of  raising  at  least  $150,000 
toward  the  fight  over  second-class  in¬ 
county  increases,  it  was  announced 
last  month  at  the  association’s  109th 
convention  and  trade  show  at  Walt 
Disney  World,  which  attracted  a  record 
975  attendees. 

Through  the  alliance,  NNA  says  it 
will  challenge  Postal  Service  efforts  to 
establish  rates  favorable  to  mass  mail¬ 
ers  and  pass  along  the  system’s  growing 
costs  to  smaller  customers,  such  as 
community  papers. 

NNA,  which  represents  4,200  small¬ 
er  weeklies  and  dailies,  reported  $1.3 
million  in  revenues,  $1.2  million  in  ex¬ 
penditures  and  a  $58,000  surplus  last 
fiscal  year,  and  its  $400,000  reserve 
was  left  intact. 

But  costs  related  to  the  postal  effort 
could  create  a  deficit  this  year  of 
$58,000,  said  NNA  vice  chairman  and 
chairman  elect  jack  Fishman  of  Lake¬ 
way  Publishers,  Morristown,  Tenn. 

Michael  Parta  of  the  New  York  Mills 
(Minn.)  Herald,  the  new  NNA  chair¬ 
man,  urged  members  to  contribute 
what  they  could  to  the  new  fund,  not¬ 
ing  the  association  had  “pulled  out  all 
the  stops”  in  challenging  the  Postal 
Service. 

Parta  later  said  in  a  release,  “We 
don’t  care  if  you  can  afford  $30  or 
$3,000  —  just  so  long  as  you  call,  join 
the  alliance,  and  we’ll  all  deal  with  this 
problem  together.” 

Larger  newspapers  that  don’t  use  the 
U.S.  mail  to  the  extent  community  pa¬ 
pers  do  nonetheless  have  a  stake  in  the 
alliance,  he  added,  “because  the  Postal 
Service  is  literally  working  overtime  for 
their  competition.” 

The  1,500-member  Newspaper  As¬ 
sociation  of  America,  which  represents 
more  than  85%  of  U.S.  daily  papers 


and  leads  its  own  substantial  efforts 
against  postal  rate  increases,  has  con¬ 
tributed  $10,000  to  NNA’s  alliance, 
said  NAA  senior  vice  president  John 
Sturm. 

Parta  maintained  NNA  is  in  a  good 
spot  to  direct  the  fund-raising  because 
of  the  “civil,  businesslike  dialogue”  be¬ 
tween  association  and  postal  officials. 

Earlier  this  year,  NNA  helped  avert 
a  34%  rate  increase,  saving  the  pub¬ 
lisher  of  a  5,000-circulation  weekly 
$7,000  a  year  on  average. 

No  small  feat.  The  group,  with  the 
aid  of  attorneys  and  economists,  had  to 
collect  reams  of  data  from  member 
publishers  to  dispute  postal  figures.  In 
the  end  it  spent  $119,000  —  four  times 
what  was  budgeted  last  year. 

NNA  president  and  CEO  Tonda 
Rush  said  the  organization  will  be 
locked  into  postal  litigation  for  the 
foreseeable  future.  Because  of  the  mag¬ 
nitude  of  the  task,  the  leadership  de¬ 
termined  that  regular  NNA  contribu¬ 
tions  would  not  suffice. 

“We  got  in  the  middle  of  a  fight,  and 
the  Postal  Service  was  running  the 
fight,”  she  related.  “We  were  faced  with 
a  difficult  decision:  Do  we  invade  our 
reserves  or  let  it  die?  The  board  doesn’t 
want  to  be  in  that  position.  Now  if  we 
need  the  money,  it’s  there.” 


NNA  chairman  Michael  Parta 
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A  Taxing 
Situation 

Some  350  news  organizations  may  have  received  bills  from  the 
IRS  for  unpaid  excise  taxes  due  from  travel  with  the  president 


by  Debra  Qersh  Hernandez 

AS  MANY  AS  350  news  organizations 
may  have  received  bills  from  the  Inter¬ 
nal  Revenue  Service  for  unpaid  excise 
taxes  due  from  travel  with  the  presi¬ 
dent. 

“It  did  come  out  of  the  blue,”  ex¬ 
plained  White  House  Correspondents 
Association  president  Ken  Walsh  of 
U.S.  News  &  World  Report.  “In  the 
last  several  days,  news  organizations 
have  been  getting  what  the  IRS  calls  a 
statement  of  proposed  adjustments  for 


the  excise  tax  on  travel  with  the  presi¬ 
dent.” 

The  amounts  due  range  from  $9,000 
to  $72,000  for  the  Associated  Press  and 
cover  the  period  from  Jan.  1,  1991 
through  June  30,  1994,  he  said. 

Walsh  said  as  far  as  he  knows  the  tax 
—  which  the  AP  reported  is  10%  of 
the  cost  for  domestic  travel  and  $6  per 
person  for  international  flights  —  is  for 
travel  on  the  press  charter  aircraft. 
Whether  the  press  pool  and  other  pas¬ 
sengers  traveling  on  Air  Force  One 
also  are  covered  is  another  question. 

“There  are  a  number  of  problems,” 
he  said.  “The  IRS  has  some  explaining 
to  do  as  to  why  these  bills  have  been 
issued  now,”  he  said. 

“Why  was  this  period  of  time  cho¬ 
sen?  Why  were  the  taxes  not  collected 
at  the  time?  We  thought  we  were  pay¬ 
ing  at  the  time.  This  idea  that  there 
are  past  taxes  due  comes  as  news  to 


people  in  the  press  corps.” 

Walsh  pointed  out  that  the  cost  of 
presidential  travel  has  gone  up  sub¬ 
stantially. 

He  said  the  larger  news  organiza¬ 
tions  “can  pay,  if  we  owe  it,  but  some 
news  organizations  will  be  priced  out 
of  the  market.  It’s  in  everyone’s  interest 
to  have  as  many  news  organizations 
with  different  perspectives  covering 
the  president.” 

Walsh  noted  that  “a  lot  of  news  or¬ 
ganizations  are  very  distressed  by  this. 
It  is  a  constant  problem  we’ve  had  for 


years.  The  smaller  organizations  are 
concerned  about  not  being  able  to  af¬ 
ford  travel  with  the  president.” 

For  recent  trips,  he  said,  the  travel 
office  has  specified  excise  tax  as  a  sepa¬ 
rate  cost. 

“The  widespread  perception  within 
the  press  corps  has  been  whatever  was 
due  we  were  paying,”  Walsh  said.  “We 
were  getting  billed  and  we  were  paying 
bills.  Now  we’re  told  that  excise  tax 
was  not  being  included.  We  always 
thought  we  were  paying  the  full  cost,” 
Walsh  said. 

When  asked  whether  this  could  be  a 
result  of  the  reporting  on  “Travelgate” 
and  the  troubles  in  the  White  House 
travel  office,  Walsh  said  it  “is  a  natural 
question  [to  ask]  how  much  is  connect¬ 
ed  to  that  and  is  it  ramifications  from 
that.  1  don’t  want  to  point  any  fingers 
without  any  answers.  1  just  don’t 
know.” 


Compounding  the  problem,  Walsh 
added,  is  that  when  the  correspon¬ 
dents  association  contacted  the  IRS,  it 
was  told  that  the  matter  is  confidential 
and  only  will  be  discussed  with  the  ap¬ 
propriate  corporate  officer  from  each 
news  organization. 

“1  feel  like  the  association  at  this 
point  can  only  play  a  fact-finding  role,” 
Walsh  said.  “The  IRS  is  not  helping 
getting  those  questions  answered. 
Each  news  organization  has  to  take 
care  of  it.” 

Henry  Holmes,  an  IRS  spokesman 
in  Washington,  said  he  could  not  com¬ 
ment  on  the  case  because  the  issue  is 
covered  under  federal  disclosure 
statutes  that  preclude  the  IRS  from  dis¬ 
cussing  the  tax  issues  of  tax  payers. 

When  asked  why  the  news  organiza¬ 
tions  were  liable  for  the  tax  rather 
than  the  White  House  or  the  airline 
charter.  Holmes  said  he  did  not  think 
he  could  discuss  that  without  it  being 
tantamount  to  discussing  the  issue,  but 
he  did  say  that  payers  of  excise  tax  can 
be  liable  for  paying  those  taxes. 

An  AP  story  quoted  White  House 
travel  office  director  Steve  Riewerts  as 
saying,  “We’re  looking  into  this.  We’re 
in  contact  with  the  IRS  and  trying  to 
figure  out  what  happened.” 

Conn,  editor  lauded 

ROBERT  j.  LEENEY,  New  Haven 
(Conn.)  Register  editor  emeritus,  re¬ 
ceived  the  Seal  of  the  City  from  the 
New  Haven  Colony  Historical  Society 
for  his  54-year  affiliation  with  the  pa¬ 
per,  including  20  years  as  executive  edi¬ 
tor  before  he  retired  in  1981. 

Leeney  also  got  a  handful  of  other 
awards  at  a  Sept.  22  banquet,  at  which 
Register  publisher  William  Rush  an¬ 
nounced  the  establishment  of  an  ap¬ 
prenticeship  at  the  historical  society  in 
Leeney ’s  name. 


“The  widespread  perception  within  the  press  corps 
has  been  whatever  was  due  we  were  paying,” 
Walsh  said.  “We  were  getting  billed  and  we  were 
paying  bills.  Now  we’re  told  that  excise  tax  was 
not  being  included.” 
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Murder  With 
Impunity 

Inter  American  Press  Association  registers  its  concern  about 
the  spread  of  licensing,  the  right  of  reply,  censorship, 
and  the  fact  that  the  murderers  of  18  journalists  worldwide 
in  the  past  year  have  not  been  brought  to  justice 


by  Robert  U,  Brotvn 

“THE  CRACK  OF  the  rifle  and  pistol 
is  the  trademark  sound  of  the  chal¬ 
lenges  and  risks  of  journalism  in  the 
Americas,”  members  of  the  Inter  Amer¬ 
ican  Press  Association  concluded  at 
their  50th  general  assembly  in  Toronto 
last  week.  “This  is  the  journalism  that 
sometimes  is  forced  to  live  in  fear  more 
of  the  assassin’s  bullet  than  the  censor’s 
pencil  and  scissors.” 

With  attendance  of  members  and 
guests  at  close  to  450,  this  was  the  sec¬ 
ond-largest  general  assembly  since 
1978,  surpassed  only  by  last  year’s  in 
Bariloche,  Argentina. 

For  two  days  lAPA’s  Committee  on 
Freedom  of  the  Press  heard  reports 
from  sub-chairmen  in  almost  every 
country  in  the  hemisphere,  and  found 
that  18  journalists  “have  been  silenced 
through  this  ultimate  censorship”  in 
the  last  year  ( 10  in  Colombia,  four  in 
Mexico,  three  in  Guatemala  and  one 
in  Brazil). 

“In  every  single  instance  their  mur¬ 
derers  so  far  have  gotten  off  scot-free,” 
stated  the  conclusion  portion  of  the 
press  freedom  committee’s  report.  “It  is 
the  exception  rather  than  the  rule  that 
anyone  even  is  charged  in  such  cases.” 

lAPA  condemned  “unprosecuted 
murder  as  an  evil  which  directly  affects 
not  only  the  victims  of  aggressions  but 
also  the  rule  of  law — indispensable  for 
the  exercise  of  press  freedom.” 

lAPA  continues  to  be  concerned 
about  the  spread  in  Latin  American 
countries  of  licensing  of  journalists 
through  the  obligatory  membership  in 
a  journalists  guild  or  “colegio,”  as  well 
as  the  spread  of  the  “right  of  reply.” 

This  licensing  practice  continues  to 
be  pursued  in  many  countries  (Chile 
and  Venezuela  are  considering  it)  in 


David  Lawrence,  publisher  of  the 
Miami  Herald,  was  elected  lAPA  vice 
president. 


spite  of  the  ruling  by  the  InterAmeri- 
can  Human  Rights  Court  in  Costa 
Rica,  which  found  it  incompatible  with 
the  American  Convention  on  Human 
Rights. 

It  was  found  that  the  “right  of  reply” 
exists  or  is  proposed  in  Costa  Rica, 
Nicaragua,  Ecuador,  Uruguay  and  else¬ 
where. 

lAPA  announced  its  continued  op¬ 
position  to  these  practices  and  its  res¬ 
olution  to  condemn  them  as  damaging 
to  a  free  press. 

The  Colombian  government  was 
urged  to  abolish  its  law  limiting  the 
right  to  publish  information  (inter¬ 
views,  opinion  polls,  and  exit  polls)  on 
election  day.  It  also  asked  the  Colom¬ 
bian  courts  to  revise  an  order  restrict¬ 
ing  the  circulation  of  books,  “giving 
the  right  to  privacy  a  higher  priority 


than  that  of  freedom  of  information.” 

Cuba  was  condemned,  as  in  the 
past,  for  its  continued  repression  of  the 
Cuban  people  and  for  jailing  journal¬ 
ists.  Haiti,  which  formerly  was  con¬ 
demned  along  with  Cuba  for  its  repres¬ 
sion,  was  viewed  with  hope  since  the 
return  of  President  Aristede  and  the 
reopening  of  the  newspaper  Liberte 
and  of  several  radio  stations. 

Some  successes 

lAPA  did  observe  “some  undiluted 
successes”  have  been  recorded  in  the 
Americas  this  year.  One  was  the  Decla¬ 
ration  of  Chapultepec  adopted  by  the 
Hemisphere  Conference  on  Free 
Speech  in  Mexico  City  in  March  under 
the  auspices  of  lAPA. 

The  document,  which  has  been 
signed  by  the  presidents  of  11  Latin 
American  countries,  as  well  as  by  the 
governor  of  Puerto  Rico  and  the  secre¬ 
tary-general  of  the  Organization  of 
American  States,  declares  that  “no  law 
or  act  of  government  may  limit  freedom 
of  expression  or  of  the  press,  whatever 
the  medium.” 

It  established  10  bedrock  principles 
of  a  free  press. 

Another  success  acclaimed  by  lAPA 
was  the  Declaration  of  Santiago  adopt¬ 
ed  at  the  Seminar  on  Media  Develop¬ 
ment  and  Democracy  in  Latin  Ameri¬ 
ca,  held  under  the  auspices  of  UN¬ 
ESCO  and  signed  in  Santiago,  Chile, 
in  May.  It  underscored  in  a  10-point  de¬ 
claration  that  freedom  of  expression  is 
the  “cornerstone  of  our  democracies.” 

Name  change 

To  allow  for  its  expanded  activities, 
the  lAPA  Technical  Center  formally 
changed  its  name  to  the  lAPA  Press  In- 
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10  Disturbing 
Trends  In 
U.S.  Journalism 


by  Peter  Kann 

WHEN  WE  SPEAK  of  press  freedom, 
those  of  us  from  the  United  States 
ought  to  speak  with  pride  of  the  free¬ 
dom  we  enjoy  —  and  also  with  some 
humility  because  we  are  so  very  fortu¬ 
nate  to  have  had  so  much  of  it  for  so 
long. 

We  enjoy  the  most  unrestricted 
press  freedom  and  our  citizens  proba¬ 
bly  have  access  to  the  widest  and  most 
diverse  media  choices. 

The  U.S.  press  also  has  the  right  to 
be  wrong,  which  may  be  its  most  im¬ 
portant  right  of  all. 

Having  said  that,  let  me  add  that  it 
is  not  in  the  interest  of  the  press,  or 
the  societies  we  serve,  to  be  wrong  too 
often  —  not  on  facts,  but  more  impor¬ 
tantly,  not  on  larger  values  and  stan¬ 
dards. 

Thus,  while  I  hold  up  the  U.S.  me¬ 
dia  as  a  model  in  terms  of  freedom  — 
and  that  is  paramount  —  1  will  not 
hold  much  of  it  up  as  a  model  of  wis¬ 
dom,  propriety,  or  responsibility  to  its 
own  ideals. 

1  want  to  devote  most  of  this  talk  to 
a  serious  look  at  some  of  the  problems 
of  the  U.S.  press.  I’ll  touch  on  10 
trends  that  disturb  me. 

First,  there  is  an  evermore  bother¬ 
some  blurring  of  the  lines  between 
journalism  and  entertainment.  There 
is  room  for  both,  of  course,  and  both 


Kann,  chairman  and  CEO  of  Dow 
Jones  &  Co.  and  publisher  of  the  Wall 
Street  Journal,  addressed  a  Hollinger 
Inc. 'Sponsored  dinner  during  the  50th 
general  assembly  of  the  Inter  American 
Publishers  Association  in  Toronto  earlier 
this  month. 

He  used  the  occasion  to  take  a  “seri¬ 
ous  look”  at  what  he  sees  to  be  some  of 
the  problems  of  the  U.S.  press  and  to 
comment  on  10  trends  that  disturb 
him.  That  talk  is  excerpted  here. 


“There  is  an  exaggerated  tendency 
toward  pessimism  in  much  of  the  U.S. 
media.  I  am  not  speaking  now  of 
skepticism  and  criticism.  The  former  is 
essential  to  the  media’s  role;  the  latter 
is  very  often  warranted  by  the  facts. 
Pessimism,  however,  is  a  different 
thing.  It’s  a  mind-set  that  assumes  the 
worst  and  thus  risks  bending  reality  to 
fit  that  framework.” 

—  Peter  Kann,  chairman  and  CEO  of 
Dow  Jones  &  Co.  and  publisher  of  the 
Wall  Street  Journal 


can  be  well  done.  And  the  lines,  some 
will  argue,  are  not  always  black  and 
white.  But  fundamentally,  most  of  us 
know  the  difference  between  news  and 
entertainment  when  we  read  it  or  see 
it.  And  we  should  want  very  badly  to 
preserve  the  distinction. 

Journalism  that  puts  too  high  a  pri¬ 
ority  on  entertaining  is  almost  des¬ 
tined  to  distort  and  mislead.  Entertain¬ 
ment  that  masquerades  as  news  is  even 
more  insidious  because  it  taints  and 
tarnishes  real  journalism. 

Compounding  this  confusion  is  a 


diffusing  definition  of  “journalist.” 
When  politicians  from  Pat  Buchanan 
to  Jesse  Jackson  moonlight  at  moderat¬ 
ing  news  shows,  when  colleagues  alter¬ 
nate  between  being  political  editors 
and  political  consultants,  when 
celebrity  newspeople  pocket  $20,000 
fees  speaking  at  corporate  conventions 
while  criticizing  Congressmen  for  con¬ 
flicts  of  interest  —  we  jumble  public 
perceptions  of  who  are  newspeople,  as 
well  as  what  is  news. 

Second,  there  is  the  blurring  of  lines 
between  news  and  opinion. 

Again,  there  is  room  for  both  —  for 
news  pages  and  editorial  opinion 
pages;  for  news  readers  and  news  com¬ 
mentators;  for  political  reporters  and 
political  pundits. 

But,  in  the  U.S.,  more  than  in  most 
societies,  there  once  was  a  clear  dis¬ 
tinction  that  now,  all  too  often,  is  dis¬ 
appearing. 

Newspapers,  at  least,  have  a  format 
that  helps  maintain  the  distinction. 
Television  and  most  magazines  have 
neither  that  format  nor  tradition. 

The  results,  all  too  frequently,  are  a 
blending  of  news  and  views.  The  two, 
in  my  opinion,  are  not  ingredients  to 
mix  together  for  a  tastier  meal.  They 
are  different  courses  —  meat  and 
dessert. 

Part  of  the  problem  here  lies  in  fash¬ 
ionable  new  philosophies  that  argue 
there  are  no  basic  values  of  right  and 
wrong,  that  news  is  merely  a  matter  of 
views,  that  truth  is  only  in  the  eye  of 
the  beholder. 

It’s  a  dangerous  philosophy  for  any 
society,  and  a  dagger  at  the  heart  of 
genuine  journalism  —  of  seeking,  fact 
by  fact,  to  report  and  write  the  truth. 

Third,  there  are  problems  and  pit- 
falls  inherent  in  pack  journalism. 

Individually,  most  journalists  are  de¬ 
cent,  dedicated,  fair-minded  people. 
We  like  to  view  ourselves  as  individual¬ 
ists,  not  conformists  —  as  independent 
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thinkers,  not  conveyor  belts  for  con¬ 
ventional  wisdom. 

By  and  large,  the  lone  reporter  lives 
up  to  that  self-image.  But  then  put  a 
few  dozen  reporters  together  chasing 
the  same  story  and  some  strange  infec¬ 
tion  seems  to  take  hold. 

And  what  we  see,  all  too  often,  is  a 
pack  of  hounds  in  pursuit  of  a  quarry. 

The  press,  en  masse,  whether  cover¬ 
ing  Dan  Quayle  or  O.J.  Simpson,  tends 
to  lose  its  common  sense  and  its  sense 
of  fairness  and  independence.  Its  stan¬ 
dards  seem  to  drop  to  the  lowest  com¬ 
mon  denominator. 

1  suppose  my  rule  of  thumb  would 
be:  The  larger  the  pack,  the  poorer  the 
performance. 

Fourth,  for  all  too  much  of  the  U.S. 
media,  standards  also  drop  with  dis¬ 
tance. 

Too  few  U.S.  media  companies  make 
a  serious,  sustained  commitment  to 
covering  the  world  beyond  our  own 
borders.  Indeed,  you  may  be  able  to 
count  us  on  the  fingers  of  one  hand. 

For  all  too  much  of  the  rest,  the 
world  is  presented  in  stereotypes  and 
sound  bites. 

My  point  is  that  we  should  bring  the 
same  standards  and  seriousness  to  so- 
called  “foreign”  coverage  that  we  bring 
to  domestic. 

Our  media  don’t  call  the  mayors  of 
home  towns  “corrupt”  without  having 
facts  to  back  it  up.  The  same  ought  to 
apply  in  writing  about  foreign  leaders. 

The  U.S.  media  has  become  sensi¬ 
tive  to  stereotyping  ethnic  groups  in 
our  own  society.  We  ought  to  stop 
stereotyping  whole  societies  abroad. 

We  can’t  cover  our  own  society  as  a 
series  of  crises,  and  we  ought  not  to  do 
it  in  other  countries. 

Fifth,  there  is  an  exaggerated  ten¬ 
dency  toward  pessimism  in  much  of 
the  U.S.  media. 

I  am  not  speaking  now  of  skepticism 
and  criticism.  The  former  is  essential 
to  the  media’s  role;  the  latter  is  very  of¬ 
ten  warranted  by  the  facts. 

Pessimism,  however,  is  a  different 
thing.  It’s  a  mind-set  that  assumes  the 
worst  and  thus  risks  bending  reality  to 
fit  that  framework.  The  Gulf  War,  1 
think,  was  a  classic  example  of  that. 

I  spent  much  of  a  decade  covering 
the  Vietnam  War  and,  for  a  whole  host 
of  military  and  political  reasons,  it  was 
a  national  chapter  in  which  —  for  the 
press  —  pessimism  paid.  And  so  per¬ 
haps  the  press  carried  that  old  mind¬ 
set  to  new  times  and  places. 

just  think  back  a  few  years  to  the 
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litany  of  problems  and  plagues  that 
were  about  to  befall  America  and  its 
allies  in  the  Gulf:  “Bush’s  deep  dilem¬ 
ma  .  .  .  the  presidential  quandary  .  .  . 
deep  public  divisions  .  .  .  massive  anti¬ 
war  protests,  vast  ecological  damage 
.  .  .  shocking  civilian  casualties  .  .  .  pro¬ 
longed  trench  warfare  ....  fragile, 
fraying  alliance  .  .  .  outraged  Arab 
masses  .  .  .  disastrous  Israeli  interven¬ 
tion  .  .  .  thousands  of  body  bags  .  .  . 
Saddam  wins  by  losing  .  .  .  America 
loses  by  winning  .  .  .  .  ” 

We  heard  them  all,  and  more. 

One  suspects,  even  at  the  time,  most 
people  of  common  sense  and  modest 
optimism,  wondered  what  war  the 
press  was  talking  about. 

And  then,  look  back  over  much  of 
the  media  coverage  of  American  com¬ 
petitiveness. 

All  those  news  magazine  covers  on 
the  coming  “Japanese  Century,”  all  the 


pundits  pontificating  on  the  jugger¬ 
naut  of  Europe  1992.  And,  along  with 
it,  all  the  pessimism  about  the  ability 
of  American  industry  to  compete  in  a 
global  arena. 

Well,  how  many  of  us  would  bet  to¬ 
day  against  the  U.S.  on  a  floundering 
japan  or  on  a  still  frayed  Europe. 

The  point  here  isn’t  that  our  media 
should  wave  the  flag;  only  that  we 
should  better  flag  the  truth. 

Sixth,  and  related  to  pessimism,  is  a 
growing  media  fascination  with  the 
bizarre,  the  perverse  and  pathological 
—  Lorena  Bobbitt  journalism. 

From  our  supermarket  tabloids  with 
their  headlines  about  three-headed, 
six-hundred-pound  babies  and  the  af¬ 
ternoon  TV  talk  shows  with  their  fo¬ 
cus  on  how  to  enjoy  incest  —  it’s  an  all 
too  short  journalistic  journey  to  maga¬ 
zine  covers  and  magazines-of-the-air 
that  magnify  the  significance  of  crack¬ 
pots  and  criminals. 

Perhaps  more  worrying,  such  so- 
called  journalism  helps  to  instantly  le¬ 
gitimize  almost  any  crackpot  idea,  de¬ 
viant  behavior  or  alleged  victimization 


in  our  society. 

My  point  is  not  to  argue  for  “good 
news”  as  opposed  to  “bad  news,”  but 
rather  to  propose  that  editors  ask 
whether  much  of  this  amounts  to 
much  news  at  all. 

We  all  ought  to  ask  ourselves  more 
often  and  more  honestly  why  we  play 
news  events  as  we  do. 

Is  a  retired  running  back  allegedly 
killing  his  wife  really  the  crime  of  the 
century,  the  story  of  the  year,  or  an 
event  laden  with  social,  racial  and  le¬ 
gal  significance? 

Why  do  so-called  responsible  news 
outlets,  from  national  newspapers  to 
CNN,  play  it  that  way? 

Does  it  really  reflect  our  own  best 
news  judgement? 

Are  we  pandering  to  a  straw  man  we 
call  “public  demand?”  Or  are  we  hyp¬ 
ing  events  to  make  markets  for  our 
news  products? 


Can  it  really  be  that  the  Wall  Street 
Journal  is  the  only  publication  in 
America  that  doesn’t  see  O.j.  Simpson 
as  a  running  page  one  story? 

Seventh,  I’d  suggest  we  must  be 
more  wary  of  social  orthodoxies  —  po¬ 
litical  correctness  —  being  reflected  in 
the  media  whose  job  is  not  to  parrot 
prevailing  fashions,  but  rather  to  ques¬ 
tion,  probe  and  thereby  challenge 
them. 

The  job  of  journalism  should  be  to 
get  beyond  stereotypes,  simplifications 
and  sound  bites-beyond  heroes  and  vil- 
lains-to  ask  itself  whether  so-called 
“leaders”  speak  for  broad  constituen¬ 
cies,  or  for  cliques  and  narrow  inter¬ 
ests. 

journalism,  by  its  nature,  rarely  will 
be  profound.  We’re  not  writing  theses 
or  history.  But  we  still  have  to  remem¬ 
ber  that  any  issue  has  more  than  one 
side,  that  opinions  never  are  monolith¬ 
ic. 

To  follow  coverage  of  the  recent 
U.N.  Cairo  conference  on  population 


(See  Disturbing  on  page  40) 
19 


When  politicians  from  Pat  Buchanan  to  Jesse 
Jackson  moonlight  at  moderating  news  shows, 
when  colleagues  alternate  between  being  political 
editors  and  political  consultants  .  .  .  we  jumble 
public  perceptions  of  who  are  newspeople,  as  well 
as  what  is  news. 


Ownership  Changes 


EBM  Enterprises,  Huntington,  N.Y., 
which  provides  management  services 
to  investors  of  free  community  papers 
and  other  media,  has  acquired  a  50% 
stake  in  Communication  Management 
Services  Inc.  of  Minnesota,  owner  of 
the  300,000'Circulation  free  weekly 
Tucson  Shopper  in  Arizona. 

Leonard  Stern,  owner  of  the  weekly 
Village  Voice  in  New  York  and  chair¬ 
man  of  Hartz  Mountain  Industries,  has 
agreed  to  acquire  L.A.  Weekly,  an  al¬ 
ternative  paper  in  Los  Angeles,  from 
principle  shareholder  Jay  Levin,  the  ac¬ 
tor  Michael  Douglas  and  other  in¬ 
vestors. 

Worrell  Enterprises,  Boca  Raton,  Fla., 
has  sold  four  California  weeklies  with 
combined  circulation  of  63,000  to  West 
Coast  Community  Newspapers  Inc., 
Carlsbad,  Calif.,  a  subsidiary  of  Inde¬ 
pendent  News  Corp.  The  publications 
are  located  in  La  Jolla,  Coronado, 
Chula  Vista  and  University  City. 

Dirks,  Van  Essen  &  Associates, 
Birmingham,  Mich.,  represented  Wor¬ 
rell  in  the  transaction. 

Gregg  Knowles,  principal  owner  of 
Valley  Publications,  Shenandoah, 
Iowa,  has  sold  the  Marion  (Iowa) 
Times  to  Northeast  Iowa  Publishers 
Inc.,  Dyersville. 

Sale  of  the  1,500-circulation  paid 
weekly  serving  the  Cedar  Rapids  sub¬ 
urb  was  handled  by  John  van  der  Lin¬ 
den,  a  broker  in  Spirit  Lake,  Iowa. 

The  weekly  Island  Navigator,  Big 

Pine  Key,  Fla.,  has  been  sold  by  Sandy 
Barrett  and  Stanley  Becker  to  Dave 
Whitney  &  Associates,  Key  West,  Fla., 
said  broker  Bolitho-Cribb  &  Associ¬ 
ates  of  Palm  Beach,  Fla.,  and  Boze¬ 
man,  Mont. 

Landmark  Community  Newspapers 
Inc.,  Shelbyville,  Ky.,  through  the  sub¬ 
sidiary  Citrus  Publishing  Inc.,  has  ac¬ 
quired  Riverland  Publications,  Dunnel- 
lon,  Fla.,  from  Republic  Newspapers, 
Farragut,  Tenn. 

The  sale  includes  the  2,100-circula¬ 
tion  weekly  Riverland  News,  9,200- 
circulation  Buyer's  Guide,  West 
Marion  County,  Fla.,  and  a  free  shop¬ 
per  with  circulation  of  6,000. 

Community  Newspapers  of  Rhode  Is- 
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land  Inc.,  publishers  of  the  Kent 
County  Daily  Times,  South  Coun¬ 
ty  Spectator  and  the  entertainment 
weekly  Good  Times,  has  been  pur¬ 
chased  by  Ted  Holmberg,  formerly  a 
part-owner  in  the  company. 

Horvitz  Newspapers  Inc.,  Bellevue, 
Wash.,  has  acquired  the  Persis  Media 
Division,  consisting  of  seven  papers  in 
Washington  and  Tennessee. 

Included  in  the  sale  were,  in  Wash¬ 
ington,  the  Valley  Daily  News,  a 
33,000-circulation  paper  in  Kent; 
Journal  American,  a  34,000-circula¬ 
tion  daily  based  in  Bellevue;  the 
16,000-circulation  Peninsula  Daily 
News,  Port  Angeles;  and  the  Seattle- 
area  weekly  Northshere  Citizen, 
Mercer  Island  Reporter  and  Sno- 
qualmie  Valley  Reporter.  Also, 
the  20,000-circulation  Daily  Times, 
Maryville,  Tenn. 

The  Randleman  (N.C.)  Reporter 
has  been  sold  by  Womack  Publishing 
Co.  to  Randolph  Publishing  Co., 
Asheboro,  N.C. 

The  5,000-circulation  daily  Courier- 
News,  Blytheville,  Ark.,  the  compet¬ 
ing  twice-weekly  Viiiage  News  and 
seven  Missouri  weeklies  have  been 
purchased  by  Rust  Communications, 
Cape  Girardeau,  Mo.,  from  American 
Publishing  Co.,  West  Frankfort,  111. 

The  Missouri  weeklies  are  the 
Maiden  Delta  News,  Maiden 
Press-Merit,  Tri-State  Big  Nick¬ 
el,  Caruthersville  Beetheel  Bea¬ 
con,  Caruthersville  Democrat  Ar¬ 
gus,  Hayti  Democrat  Argus  and 
Stoddard  County  Delta  News. 

Community  Newspaper  Co.,  Boston,  a 
subsidiary  of  Fidelity  Capital,  an¬ 
nounced  it  has  acquired  Community 
Weeklies  Inc.,  which  owns  the 

Woburn  Advocate,  Winchester 
Town  Crier  and  Stoneham  Sun,  all 

free  weeklies  in  Massachusetts. 

Community  Newspapers  of  Florida  has 
purchased  the  Miami  weekly  Kendali 
Gazette  and  merged  its  operations 
with  the  company’s  twice-weekly 
Kendall  News  to  form  the  Kendali 
NewS'Gazette.  The  paper,  which  had 
been  owned  by  Sunrise  Publications, 
now  will  be  published  Monday  and 
Thursday. 


Mr.  and  Mrs.  Don  Comedy  have  sold 
the  weekly  Haskeli  (Texas)  Free 
Press  to  John  McDougal,  former  pub¬ 
lisher  of  the  Sweetwater  (Texas)  Re' 
porter. 

Rickenbacher  Media  Co.,  Dallas, 
served  as  broker  in  the  transaction. 


Running  back 
to  run  paper 

FORMER  CHICAGO  BEARS’  run¬ 
ning  back  Gale  Sayers,  who  once  ran 
the  ball  as  well  as  anybody,  is  getting 
ready  to  run  a  newspaper. 

The  former  all-pro  is  preparing  to  re¬ 
tire  in  three  years  from  his  Chicago 
computer  supply  business  and  take  over 
a  weekly  in  Wakarusa,  Ill. 

Co-publisher  Melissa  Troxel  handles 
much  of  the  operation,  but  Sayers  says 
he  plans  to  get  more  involved. 

Three  endowments 
at  Penn  State 

THE  PENN  STATE  School  of  Commu¬ 
nications  has  announced  three  new  en¬ 
dowed  scholarships  for  undergraduate 
journalism  students  and  an  annual  lec¬ 
ture  in  journalism  ethics. 

The  three  endowments  of  $10,000 
each  yield  scholarships  of  about  $350  a 
year,  depending  on  interest  rates. 

The  Jean  Ward  Lapton  Memorial 
Award  in  Journalism  is  given  to  exem¬ 
plary  students. 

The  Linda  Martelli  Memorial  Award 
in  Journalism,  named  after  the  late  1972 
alumna  and  former  New  York  Times 
staffer,  goes  to  promising  students. 

The  Jack  and  Betty  Broscious  Under¬ 
graduate  Journalism  Award  is  given 
based  on  outstanding  achievement. 

The  Dr.  N.N.  Oweida  Lectureship  in 
Journalism  Ethics  supports  an  annual 
lecture  by  experts  in  the  field. 

Century  section 

THE  TAMPA  TRIBUNE  gave  itself  a 
100th  birthday  tribute  in  the  form  of  a 
140-page  special  section  reviewing  its 
first  century  in  the  newspaper  business. 

The  section  made  the  Tribune’s  Sept. 
25  paper  its  largest  ever. 
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In  Brief 


Houston  Chronicle 
opens  bureau 
in  San  Antonio 

THE  HOUSTON  CHRONICLE  has 
opened  a  news  bureau  in  San  Antonio. 

Named  bureau  chief,  and  responsible 
for  coverage  of  the  city  and  of  South¬ 
west  Texas,  was  Thaddeus  Herrick,  who 
has  worked  at  the  Daily  Journal  in 
Caracas,  Venezuela,  the  El  Paso  Her¬ 
ald-Post  and  as  Scripps-Howard’s  Mexi¬ 
co  City  bureau  chief. 

The  bureau  joins  Chronicle  outposts 
in  Austin,  Beaumont,  Dallas  and  Har¬ 
lingen. 

Hello,  Hanoi, 
Mercury  News  says 

THE  VIETNAMESE  GOVERNMENT 
has  approved  the  San  Jose  Mercury 
News's  plan  to  open  a  Hanoi  bureau. 
The  Mercury  News  said  it  is  the  first 


American  newspaper  office  there  since 
the  communist  government  expelled 
the  press  in  1975.  It  is  the  paper’s  third 
foreign  bureau,  after  Mexico  City  and 
Tokyo. 

The  paper  is  trying  to  cover  the  na¬ 
tion  for  the  estimated  90,000  Viet¬ 
namese  living  in  the  San  Jose  area,  the 
second  largest  Vietnamese  population 
in  the  United  States  after  greater  Los 
Angeles. 

The  Mercury  News  assigned  Kristin 
Huckshorn,  37,  to  the  bureau.  She  has 
been  reporting  from  there  since  June 
and  has  been  with  the  paper  since  1980, 
w’hen  she  was  hired  as  its  first  woman 
sportswriter.  Before  Hanoi,  she  worked 
in  the  Washington  bureau. 

Huckshorn  files  stories  for  the  news¬ 
paper  and  its  electronic  information 
service.  Mercury  Center,  as  well  as 
Knight-Ridder  Inc.’s  28  other  papers. 

Three  other  news  organizations  — 
Bloomberg  Business  News,  Deutche 
Presse  Agenteur  and  World  Television 
News  —  were  scheduled  to  join  22  oth¬ 
er  foreign  news  organizations  by  getting 


approval  for  bureaus  in  early  October. 
The  Associated  Press  regained  a  Viet¬ 
nam  bureau  a  year  ago. 

Gifts  reprieve 
Sarajevo  papers 

AN  EMERGENCY  APPEAL  by  the 
Paris-based  International  Federation  of 
Newspaper  Publishers  (FlEJ)  has  raised 
enough  donated  newsprint  to  keep 
Sarajevo’s  newspapers  publishing  for  a 
month,  FIEj  said. 

Donations  from  newspapers  and  in¬ 
dividuals  in  Austria,  Denmark,  France, 
Germany,  Great  Britain,  Poland  and 
Sweden  will  buy  or  supply  newsprint, 
plates  and  chemicals  for  two  dailies,  one 
weekly,  two  bimonthlies  and  two  chil¬ 
dren’s  monthlies  in  the  war-ravaged 
city. 

“Much  more  will  be  needed  if  these 
publications  are  to  continue  to  exist . . .,’’ 
said  FIEj  director  general  Timothy 
Balding. 


The  American  Qiiropfadic  Association 
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JOURNALISM 

AWARDS 

COMPETITION 

for  distinguished  service 
in  health  reporting 


There’s  still  time  to  do  a  story  or  program  in  1994  that  will  bring 
public  attention  to  the  health  needs  of  our  nation.  Then  enter  it 
in  this  important  competition.  Closing  date— April  1, 1995. 

If  you  have  been  responsible  for  a  program  or  story  that  is 
meritorious  in  bringing  public  attention  to  the  health  needs  of 
our  nation...if  your  work  has  served  to  motivate  your  community 
to  a  better  understanding  of  a  health  problem...if  your  efforts 
promoted  health  and  welfare,  your  story  or  program  should  be 
entered  in  this  competition.  Enter  your  own  program  or  nomi¬ 
nate  colleagues’  programs  for  awards. 


Awards  to  be  given  for: 

-  TELEVISION  - 

-  RADIO  - 

-  NEWSPAPER  - 
-  MAGAZINE  - 

FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards 
American  Chiropractic  Association 
1701  Clarendon  Blvd  .  Arlington.  Virginia  22209 


CASH  PRIZES  AND  TROPHIES  WILL  BE  AWARDED 


Samuel  Yeung  Jr.,  retired  commari' 
der  of  the  56th  Support  Group  at  Luke 
Air  Force  Base  of  Phoenix,  has  been 
appointed  to  the  new  position  of  ser¬ 
vices  director  at  Phoenix  Newspapers 
Inc.,  operating  company  of  the  Arizona 
Republic  and  Phoenix  Gazette. 

Robert  Bueniher,  property  and 
facilities  director,  was  named  to  over¬ 
see  the  construction  of  PNI’s  10-story 


Setting  the  Standard 
for  Publishing 
Executive  Placement 

GORDON  WAHLS 
EXECUTIVE  SEARCH 

Now  in  our  fourth  successful 
decade,  we've  become  the  pre¬ 
mier  name  in  the  newspaper 
executive  placement  industry. 
Our  dedication  and  persistence  is 
shown  by  successfully  completing 
over  400  searches  annually 
for  people  and  companies 
nationwide. 

Our  fully  qualified  recruiters  are 
ready  to  complete  YOUR  search, 
efficiently  and  confidentially.  Call 
us  today. 

Walter  Lynn 
Search  Consultant 

(215)  565-0800 
(800)  523-7112 
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corporate  headquarters,  which  will  be 
located  across  the  street  from  the  com¬ 
pany’s  current  facility. 

Bob  Hallay,  operations  director, 
was  appointed  to  the  new  position  of 
assistant  to  the  publisher  in  charge  of 
communications. 

Sherrie  Newell,  automotive  account 
executive  at  the  Los  Angeles  Times,  has 
been  named  classified  automotive  sales 
manager  at  the  Atlanta  Journal  and 
Constitution. 

Anleinetle  DeVita-Gee,  advertis¬ 
ing  production  manager  at  the  El  Ca¬ 
jon  Daily  Californian,  has  been  named 
operations  manager. 

David  Jest,  national  account  execu¬ 
tive  at  City  Pages,  an  alternative  week¬ 
ly  in  Minneapolis,  has  been  named  na¬ 
tional  advertising  manager. 

Mike  Austin,  account  executive  at 
Printed  Media  Service,  a  full-service 
printer  and  trade  house,  was  appointed 
account  executive. 

Tim  Beeland,  editor  and  general 
manager  at  the  Winona  Times  and  Car¬ 
rollton  Conservative;  C.K.  "Skip" 
Burson,  editor  and  general  manager 
at  the  Clarksdale  Press  Register;  and 
Kenny  Heblilxell,  publisher  and  ed¬ 
itor  at  the  Houston  TimeS'Post,  have 
been  elected  to  the  Mississippi  Press 
Association  Education  Foundation 
board  of  directors. 

Robin  Webster,  general  manager  of 
new  products  and  services  at  Weight 
Watchers  International,  has  been 
named  senior  vice  president  at  the  As¬ 
sociation  of  National  Advertisers  Inc., 
New  York. 


Tom  Pittman,  general  manager  and 
chief  operating  officer  at  the  Northeast 
Mississippi  Daily  Journal  in  Tupelo  and 
vice  president  of  Journal  Publishing 
Co.,  has  been  elected  president  of  the 
Mississippi  Press  Association. 

Other  officers  elected  include  Jim 
Lambert,  editor/publisher  at  the 
Copiah  County  Courier  in  Hazlehurst 
—  vice  president  for  weeklies;  Tim 
Kalich,  general  manager  at  the  Green- 
wood  Commonwealth  —  vice  president 
for  dailies;  and  Sarah  Bondurant, 
editor  at  the  Tate  County  Democrat  in 
Senatobia  —  treasurer. 

Carolyn  Wilson,  executive  direc¬ 
tor  of  the  association,  will  continue  to 
serve  as  secretary. 

Debra  Shriver,  director  of  commu¬ 
nications  for  telecommunications  com¬ 
pany  MCI’s  Consumer  Markets  divi¬ 
sion,  has  been  named  senior  vice  presi¬ 
dent  for  communications  for  the 
Newspaper  Association  of  America. 

Beth  Brewer,  controller  at  the 
Herkimer,  N  Y.,  Evening  Telegram,  has 
been  named  publisher. 

Tom  Cohen,  a  newsman  in  the  Johan¬ 
nesburg,  South  Africa,  bureau  of  the 
Associated  Press,  has  been  appointed 
news  editor. 

Christopher  Wills,  a  newsman  in 
the  Springfield,  III.,  bureau,  was  named 
correspondent  in  Peoria. 

Murdoch  MacLennan,  group  opera¬ 
tions  director  at  the  Mirror  newspaper 
group,  London,  has  been  appointed 
managing  director  of  Associated  News¬ 
papers,  London. 

He  succeeds  Bert  Hardy,  who  is 
retiring. 
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Gene  Villarreal,  classified  outside 
sales  manager  at  the  Montgomery 
(Ala.)  Advertiser,  has  been  named 
classified  advertising  outside  sales 
manager  at  Fort  Wayne  Newspapers  in 
Indiana. 

Thenias  Friedman,  a  two'time 
Pulitzer  winner  at  the  New  York  Times 
and  currently  its  chief  economic  corre¬ 
spondent,  will  take  over  the  paper’s 
foreign  affairs  column  in  January. 

iugene  Quinn,  Chicago  Online  and 
Destination  Florida  general  manager, 
has  been  named  Tribune  Interactive 
Network  Services  general  manager. 

Huathar  Dawar,  an  environmental 
writer  at  the  Miami  Herald,  has  been 
named  environment  correspondent  on 
the  national  staff  of  the  Knight-Ridder 
Washington  bureau. 

Stavan  Thamma,  Washington 
correspondent  at  the  St.  Paul  Pioneer 
Press,  was  appointed  politics  corre¬ 
spondent  on  the  Knight-Ridder  na¬ 
tional  staff. 

Jahn  Balzar,  chief  of  the  Los  Ange¬ 
les  Times'  Northwest  bureau  in  Seattle, 
has  been  appointed  bureau  chief  in 
Nairobi,  Kenya. 

Jassa  Katz,  who  has  been  covering 
gangs  as  a  member  of  the  metro  staff, 
was  named  Houston  bureau  chief. 

Bari  Schwartz,  a  former  Washington 
bureau  chief  at  United  Press  Interna¬ 
tional,  has  been  named  general  man¬ 
ager  of  the  State  News  at  Michigan 
State  University  in  East  Lansing. 

Jaa  Brawning,  publisher  of  the 
Havelock  (N.C.)  News  and  Windsock, 
a  military  newspaper  in  Havelock,  has 
been  appointed  marketing  director  at 
USMedia  Group  Inc.,  Crystal  City, 
Mo.  He  will  continue  as  publisher  in 
Havelock. 

Sarah  Ovarstraat,  a  reporter  and 
columnist  at  the  Springfield,  Mo., 
NewS'Leader,  has  been  named  associ¬ 
ate  editorial  page  editor. 

Daug  Wallar,  Sunday  editor  at  the 
Hays  (Kan.)  Daily  News,  has  been 
promoted  to  assistant  managing  editor. 

MIha  Cam,  a  Daily  News  and  Har¬ 
ris  News  Service  reporter,  was  named 
regional  editor. 

Jan  Schafffar,  former  business  editor 
and  a  Pulitzer  Prize  winner  for  the 


Philadelphia  Inquirer,  has  been  ap¬ 
pointed  deputy  director  of  the  Pew 
Center  for  Civic  journalism. 

Jannifar  Bulat,  a  former  copy  editor 
at  Chicago’s  suburban  Daily  Herald 
newspaper,  has  been  appointed  copy 
chief/special  assignments  editor  at 
CoverSTORY,  a  national  entertain¬ 
ment  weekly  published  by  Thomson 
Newspapers  Inc. 

David  Brian  Waldan,  a  recent 
master’s  graduate  of  Northwestern 
University’s  Medill  School  of  Journal¬ 
ism,  was  named  a  staff  writer. 

Michal  Marrialt,  a  metro  reporter  at 
the  New  York  Times,  has  been  named 
general  editor  in  the  lifestyle  section  of 
Newsweek  magazine. 

LynNel  Hancock,  assistant  profes¬ 
sor  at  Columbia  University’s  Graduate 
School  of  Journalism,  was  appointed 
education  writer. 

Grogory  Boals,  a  general  assign¬ 
ment  reporter  at  the  New  York  Daily 
News,  was  named  New  York  corre¬ 
spondent. 

Losllo  Kaufman-Roson,  an  assis¬ 
tant  editor  at  Washington’s  Govern¬ 
ment  Executive  magazine,  was  appoint¬ 
ed  associate  editor  in  the  business  sec¬ 
tion  at  Newsweek. 

John  Fllo,  assistant  managing  edi¬ 
tor  at  the  Camden  Courier-Post,  Cher¬ 
ry  Hill,  N.J.,  becomes  deputy  picture 
editor  in  charge  of  the  nation  section 
for  the  magazine. 

Michaol  Hirsh,  Asia  bureau  chief 
at  the  Institutional  Investor,  was  named 
senior  writer  at  Newsweek  Internationa 
al. 

Jollo  Solomon,  former  New  York- 
based  correspondent  for  the  Boston 
Globe,  was  appointed  a  writer  for  the 
business  section  of  Newsweek. 

Carl  Alollo,  publisher  of  Wallkill  Val¬ 
ley  Publications  in  Walden,  N.Y.,  was 
elected  president  of  the  New  York 
Press  Association  at  its  annual  meeting 
in  September. 

Other  officers  elected  were  Troy 
Moasor,  publisher  of  Bee  Publica¬ 
tions,  Buffalo  —  president  elect;  Vicki 
Simons,  editor  at  the  Hillsdale  Inde¬ 
pendent  —  vice  president;  Grant 
Hamilton,  publisher  of  the  East  Au¬ 
rora  Advertiser  —  secretary/treasurer; 
and  Clifford  RIchnor,  publisher  of 
Richner  Publications,  Lawrence  —  as¬ 
sistant  treasurer. 

Sharon  Fulmor,  managing  editor 
of  Eagle  Newspapers,  Baldwinsville,  is 
immediate  past  president. 


Gooffroy  Edwards,  who  was  a  con¬ 
sultant  to  newspapers  and  television 
operations,  has  been  named  vice  pres¬ 
ident  and  general  manager  at  the 
Washington  Times  Corp. 

Paul  Rodriguoz,  an  investigative 
reporter  at  the  Washington  Times,  was 
appointed  managing  editor  of  Insight 
magazine. 

John  Trihhio,  circulation  manager, 
was  promoted  to  the  new  position  of 
associate  director  of  circulation. 

Zos  Monzon  Jr.,  circulation  oper¬ 
ations  manager,  takes  over  as  circula¬ 
tion  manager. 

Richard  Fox,  advertising  director 
at  the  Catholic  Review,  was  named  cir¬ 
culation  marketing  manager  at  the 
Times. 

David  Cromon,  a  territory  sales 
manager,  was  promoted  to  circulation 
field  service  coordinator. 

Frod  Cartor,  a  territory  sales  man¬ 
ager,  was  appointed  Maryland  division 
manager. 

Frank  Slandloy,  former  national 
advertising  representative  at  Branham 
and  Papert  Cos.,  has  been  named  na¬ 
tional  advertising  manager  at  the 
Lowell,  Mass.,  Sun. 


Tin; 

Knight  International 
Press  Fellowshii’ 
Program 


The  Knight  International  Press 
Fellowship  Programis  open  for  appli¬ 
cations  from  U.S.  news  media  profession¬ 
als  to  assist  the  developing  independent 
press  worldwide.  The  program  seeks 
applicants  with  expertise  in  a  broad  range 
of  press  disciplines:  reporting,  writ¬ 
ing,  editing,  publication  design, 
pre-press  production,  relevant 
state-of-the  art  technologies,  cir¬ 
culation,  advertising,  marketing 
and  promotion,  management  and 
pressroom  operations. 

Fellowships  last  up  to  nine  months  and 
include  transportation,  Kving  expenses 
and  a  modest  honorarium. 

The  fellowships  are  sponsored  by  the 
John  S.  and  James  L.  Knight  Foundation 
and  administered  by  the  Center  for  For¬ 
eign  Journalists. 

Next  Application  deadline: 
November  15, 1994 


Center  for  Foreign  Journalists 
^  ^  690-A  Sunrise  Valley  Drive 
Reston,  Virginia  22091-1409  USA 
Fax;  (703)  620-6790 
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Justice  Department 
sides  with  Advo 

Files  amicus  brief  asking  a  U.S.  Court  of  Appeals 
to  overturn  a  lower  court  ruling  that  dismissed 
a  $10  million  lawsuit  against  Philadelphia  papers 


by  Dorothy  Qiobbe 

THE  ANTITRUST  DIVISION  of  the 
Department  of  Justice  has  filed  an  ami¬ 
cus  brief  on  behalf  of  Advo  Inc.,  asking 
that  a  United  States  Court  of  Appeals 
in  Philadelphia  overturn  a  lower 
court’s  ruling  that  dismissed  Advo’s  $10 
million  lawsuit  against  Philadelphia 
Newspapers  Inc. 

The  DOJ  brief,  filed  October  11,  said 
that  the  District  Court  should  not 
have  dismissed  Advo’s  lawsuit  and  that 
a  jury  should  decide  whether  PNI 
might  have  the  power  to  establish  a 
monopoly  in  advertising  circulars  if 
Advo  were  to  exit  the  market. 


“We  express  no  view  on  the  ques¬ 
tion  whether  a  jury  would  or  should 
find  in  this  case  that  entry  or  the 
threat  of  entry  would  prevent  PNI 
from  maintaining  prices  above  the 
competitive  level  if  it  drove  Advo  from 
the  market,”  read  the  DO]  brief. 

“We  believe  that  the  district  court 
erred,  however,  in  granting  summary 
judgment  for  [PNI]  on  the  ground  that 
no  reasonable  jury  could  find  a  danger¬ 
ous  probability  that  PNI  would  have 
the  power  to  do  so.” 

In  its  suit  in  District  Court,  Advo 
had  contended  that  PNI  was  attempt¬ 
ing  to  establish  a  monopoly  in  the  ad¬ 
vertising  circulars  market  by  operating 
its  TMC  product  at  a  loss  and  linking 
ROP  discounts  to  the  TMC  program. 

Advo  argued  that  eventually  it 
would  be  driven  from  the  market,  leav¬ 
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ing  PNI  free  to  raise  its  rates,  recoup 
its  loss,  and  make  a  profit. 

PNI  argued  that  if  the  marketplace 
deemed  its  rates  were  too  high,  that 
would  create  an  incentive  for  a  start-up 
company  charging  lower  delivery  rates 
to  enter  the  market,  stimulating  rather 
than  discouraging  competition. 

However,  in  its  brief,  DOJ  said  the 
District  Court,  “accepted  as  dispositive 
PNI’s  evidence  that  competitive  entry 
would  occur  if  it  attempted  to  raise 
prices,  even  though  a  reasonable  jury 
might  choose  to  reject  that  evidence. 
In  so  doing,  it  usurped  the  role  of  the 
jury  and  exceeded  its  authority  ...” 

Joe  Krovisky,  spokesman  for  DOJ, 


said  it’s  “not  that  rare”  for  DOJ  to  be¬ 
come  involved  in  a  court  case,  “but  we 
don’t  do  it  every  day  either.” 

Charles  Fancher,  vice  president  of 
communications  and  public  affairs  for 
PNI  said  “We  believe  that  the  original 
decision  was  correct  and  appropriate 
and  that  is  the  position  we  will  main¬ 
tain.” 

“You  would  always  prefer  that  the 
Government  not  intervene  with  your 
business  and  another  corporate  entity. 
That  doesn’t  change  our  view  that  the 
original  decision  was  correct.” 

David  Stigler,  counsel  for  Advo,  said 
that  he  was  “gratified”  that  DOJ  filed 
the  brief. 

“We  had  been  communicating  with 
[DOJ],  but  we  had  no  confidence  one 
way  or  the  other  until  they  actually 
filed  the  brief,”  he  said. 


Advo’s  suit,  filed  in  U.S.  District 
Court  in  June  1993,  accused  two 
Knight-Ridder  newspapers,  the 
Philadelphia  Inquirer  and  the  Philadel¬ 
phia  Daily  News,  with  “illegal  predato¬ 
ry  and  monopolistic  trade  practices,”  in 
an  effort  to  shut  Advo  out  of  the 
Philadelphia  market. 

Advo’s  suit  was  dismissed  on  June  13, 
1994.  In  his  decision,  U.S.  District 
Judge  Marvin  Katz  ruled  there  was  no 
evidence  of  a  “dangerous  probability” 
of  PNI  achieving  monopoly  power  in 
the  advertising  circulars  market,  and 
said  the  suit  did  not  warrant  a  jury  tri¬ 
al. 

After  the  dismissal,  Advo  filed  a  mo¬ 
tion  for  reconsideration,  which  was  de¬ 
nied  by  the  Court.  Advo  then  filed  an 
appeal  in  August  in  the  U.S.  Court  of 
Appeals. 

PNI  will  answer  the  appeal  by  mid- 
November,  Fancher  said. 

Gay  publisher's 
plea:  drop 
the  sex  ads 

IT’S  TIME  FOR  gay  newspapers  to 
drop  phone  sex  ads,  the  lesbian  pub¬ 
lisher  of  a  Texas  gay  weekly  says. 

Kay  Longcope,  a  former  Boston 
Globe  reporter  who  on  Oct.  15,  1992, 
co-founded  the  Texas  Triangle  in 
Austin,  told  the  recent  National  Les¬ 
bian  and  Gay  Journalists  Association 
convention  that  the  sex-oriented  ads 
are  not  worth  the  revenue  they  bring. 

“Most  of  all,  I’d  like  to  see  the  end  of 
900-number  and  graphic  advertising,” 
Longcope  said.  “In  my  view,  gay  news¬ 
papers  with  that  [ad]  policy  do  our  com¬ 
munity  a  disser\’ice  by  reinforcing  dam¬ 
aging  stereotypes. 

“I  wish  I  could  tell  you  how  many  gay 
men  have  come  up  to  me  to  thank  us 
for  not  running  those  advertisements,” 
Longcope  said. 

Texas  Triangle  —  and  its  back-of- 
the-book  special  section  aimed  at  Gen¬ 
eration  X  gays  called  Gaydar  —  have 
never  accepted  phone  sex  or  sexually 
graphic  ads,  Longcope  said. 

“We  try  to  reflect  the  mainstream  of 
the  gay  community,”  she  said  in  an  in¬ 
terview  after  the  NLGJA  conference. 

Longcope’s  paper,  she  readily  ac- 


Joe  Krovisky,  spokesman  for  DOJ,  said  it’s  “not 
that  rare”  for  DOJ  to  become  involved  in  a  court 
case,  “but  we  don’t  do  it  every  day  either.” 


(See  Sex  ads  on  page  39) 
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Postal  Service  takes 
action  against  bogus 
ad  invoicing  scheme 


by  Mark  Fitzgerald 

U.S.  POSTAL  SERVICE  authorities 
have  issued  a  cease  and  desist  order 
against  a  California  company  whose 
bogus  classified  ad  invoices  hurt  news¬ 
papers  all  around  the  country. 

The  order,  issued  this  summer,  for¬ 
bids  Erica  Lynn  Kortje  and  her  Em¬ 
ployment  Classifieds  company  from 
sending  documents  that  appear  to  be 
invoices  for  classified  ads. 

Further,  the  postmaster  in  Santa 
Ana,  Calif.,  where  Employment  Classi¬ 
fieds  is  based,  is  instructed  to  seize  all 
mail  related  to  what  the  Postal  Service 
now  classifies  as  “a  false  billing  scheme.” 

The  postmaster  is  also  instructed 
not  to  cash  any  Postal  Money  Orders 
made  out  to  the  order  of  Employment 
Classified. 

The  cease  and  desist  order  is  the 
strongest  legal  action  taken  yet  against 


printed  on  the  form. 

One,  printed  in  eye-straining  small 
and  dense  type,  reads,  “This  advertise¬ 
ment  has  been  placed  in  another  pub¬ 
lication.” 

Another  disclaimer  is  larger,  but 
printed  in  yellow  against  a  pale  blue 
background  —  which  tends  to  turn  to 
all  dark  if  the  “invoice”  is  photocopied. 

The  administrative  law  judge  in  the 
case  noted  in  the  opinion,  “I  find  from 
my  own  observation  of  the  originals  of 
[Employment  Classifieds’]  solicitations 
in  evidence  in  this  case  that  the  effect 
of  the  yellow  print  on  the  light  blue 
background  is  that  the  print  blends 
into  the  background,  making  it  diffi¬ 
cult  to  even  recognize  that  the  printing 
is  there.” 

Employment  Classifieds  cast  a  wide 
and  eclectic  net  across  the  country, 
lifting  ads  from  such  disparate  papers 
as  the  Daily  Herald  in  Arlington 


Typically,  a  newspaper  discovered  the  scam  when 
a  customer  would  complain  about  being  doub 
le-billed  for  an  advertisement  already  paid  for. 


a  company  that  has  victimized  count¬ 
less  newspapers  —  some  of  whom  may 
never  have  realized  they  were  being 
scammed. 

Typically,  Employment  Classifieds 
would  first  find  a  classified  ad  that  had 
been  placed  in  a  newspaper  and  then 
reproduce  part  or  all  of  the  ad  on  a 
form  that  strongly  resembled  an  in¬ 
voice. 

The  form  was  loaded  with  instruc¬ 
tions  such  as  “PAY  THIS  AMOUNT” 
and  “MAKE  CHECK  PAYABLE  AND 
REMIT  TO;  Employment  Classifieds, 
Attn:  Accounts  Receivable,  3337  South 
Britstol,  Suite  146,  Santa  Ana,  Calif. 
92704.” 

Above  the  classified  ad  taken  from  a 
newspaper.  Employment  Classifieds 
would  print  the  words,  “Your  advertise¬ 
ment  as  listed  on,”  followed  by  the  date 
of  publication  in  the  newspaper. 

Two  hard-to-read  disclaimers  are 


Heights,  Ill.,  and  the  Albuquerque 
Journal  (E&P,  Nov.  27,  p.  26). 

Newspapers  in  Wisconsin,  North 
Carolina  and  California  were  among 
the  victims  of  the  bogus  invoices. 

Typically,  a  newspaper  discovered 
the  scam  when  a  customer  would  com¬ 
plain  about  being  double-billed  for  an 
advertisement  already  paid  for. 

In  the  case  of  the  Daily  Herald,  Em¬ 
ployment  Classifieds  sent  its  invoice  to 
the  newspaper’s  own  post  office  box  for 
blind  ad  responses. 

In  Wisconsin,  one  of  the  victims  was 
a  prominent  appellate  judge  who  had 
advertised  in  the  Milwaukee  Journal 
and  Milwaukee  Sentinel. 

He  added  his  complaint  to  one 
lodged  by  the  newspapers,  said  Paul 
Kritzer,  vice  president/legal  for  Journal 
Communications. 

Kritzer  said  there  have  been  no  re¬ 
cent  problems  with  Employment  Clas¬ 


sifieds,  whose  bogus  invoices  plagued 
the  Journal/Sentinel  papers  since  1991. 

“In  this  case,  no  news  is  good  news,” 
he  said. 

Employment  Classifieds’  Kortje 
could  not  be  located  for  comment.  Di¬ 
rectory  assistance  said  there  was  no 
listing  for  the  company  in  Santa  Ana. 

Ad/Sat  chief  says 
he  will  not 
settle  AP  lawsuit 

DESPITE  LOSING  ITS  bid  for  a  tem¬ 
porary  restraining  order  against  the  As¬ 
sociated  Press,  Ad/Sat  intends  to  move 
forward  toward  a  jury  trial,  according  to 
CEO  David  Hilton. 

Rejecting  the  possibility  of  an  out-of- 
court  settlement,  Hilton  said  that 
“Ad/Sat  will  continue  to  pursue  the  in¬ 
stallation  of  its  digital  technology, 
growth  of  network  and  expansion  of  its 
advertising  client  base.  Our  intention  is 
to  grow  Ad/Sat  into  the  business  it  can 
be.” 

In  its  lawsuit,  Ad/Sat  accused  the 
Raleigh,  (N.C.),  News  &  Observer  of 
trying  to  break  its  contract  with  Ad 
/Sat,  not  paying  affiliation  fees  and  tak¬ 
ing  Ad/Sat  equipment  off-line. 

However,  before  Ad/Sat’s  lawsuit  was 
filed,  the  News  &  Observer  decided  not 
to  cancel  its  contract  and  paid  its  affili¬ 
ation  fee. 

Frank  Daniels  Jr.,  publisher  of  the 
News  &  Observer  and  chairman  of  the 
AP,  said  the  decision  not  to  cancel  the 
contract  was  made  “because  we  decided 
it  was  just  easier”  and  had  “no  relation” 
to  Ad/Sat’s  lawsuit. 

Regional  network 
reports  strong  sales 

STRONG  SALES  WERE  reported  by 
the  Northwest  Newspaper  Network  for 
the  second  straight  year. 

The  sales  agency  announced  that  ads 
placed  in  44  network  papers  totaled 
nearly  $1  million  in  the  first  half  of 
1994  with  the  Northwest  Ford  Dealers 
Association  again  accounting  for  the 
largest  volume. 

Continued  growth  was  predicted  for 
the  second  half,  helped  by  new  ac¬ 
counts  among  automotive  associations, 
package  goods  and  tourism  categories. 

A  network  contract  has  been  sent  to 
member  papers,  which  covers  adminis¬ 
tration,  billing  and  the  charge  to  mem¬ 
bers  for  network  services. 
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NNN  coordinates  two 
national  ad  buys 
in  newspapers 

Newspaper  National  Network  helps  place 
ads  for  Chrysler  and  Coors  Brewing  Co. 


by  Dorothy  Qiobbe 

THE  NEWSPAPER  NATIONAL  Net¬ 
work  recently  coordinated  national  ad¬ 
vertising  buys  for  car  and  beverage 
manufacturers. 

NNN  placed  a  full-page  ad  for 
Chrysler  Corp.  that  ran  in  55  news¬ 
papers  on  Oct.  10  and  11.  The  carmak¬ 
er’s  ad  ran  in  newspapers  located  pri¬ 
marily  in  the  top  50  metropolitan  mar¬ 
kets,  for  a  total  circulation  of  20  million. 

The  same  week,  NNN  helped  place 
ads  for  Coors  Brewing  Co.  in  12  news¬ 
papers,  located  mainly  in  Colorado 
and  the  Midwest.  The  black-and-white 
ad  apologized  to  consumers  for  a  bad 
batch  of  beer. 

Chrysler’s  ad  featured  a  tractor  piled 
high  with  letters  from  consumers.  Ex¬ 
cerpts  from  the  letters,  praising  the 
quality  of  Chrysler’s  products,  were 
printed  in  large  type,  along  with 
Chrysler’s  slogan,  “Judge  Us  By  Our 
Performance.”  Copy  at  the  bottom  of 
the  ad  claimed  that  Chrysler’s  owner 
loyalty  rate  is  higher  than  other  car- 
makers. 

The  ad  ran  black-and-white  in  some 
newspapers,  with  a  four-color  applica¬ 
tion  for  others. 

Pat  Haegele,  vice  president  and  gen¬ 
eral  manager  of  NNN,  said  that  be¬ 
cause  the  ad  contained  mostly  text, 
color  reproduction  “wasn’t  as  big  a  fac¬ 
tor”  as  it  was  for  the  last  series  of 
Chrysler  newspaper  ads,  which  ran  in 
February  and  March  of  this  year. 
Chrysler’s  ad  agency  had  expressed  dis¬ 
satisfaction  with  color  reproduction  in 
some  newspapers,  which  pictured  vari¬ 
ous  Chrysler  vehicles  (E&P,  Aug.  6,  p. 
25). 

Although  color  reproduction  wasn’t 
an  issue  in  the  latest  flight  of  ads,  in 
one  instance  Chrysler  was  unhappy 
with  the  ad’s  placement. 


The  Chrysler  ad 


On  Oct.  10,  Chrysler’s  ad  ran  on  the 
back  page  of  the  USA  Today  Sports 
section. 

The  same  day,  a  “special  report”  on 
car  buying  experiences  ran  in  USA  To¬ 
day’s  Money  section.  The  report  fea¬ 
tured  comments  from  USA  Today 
readers,  and  a  clear  majority  registered 
disappointment  with  Chrysler’s  prod¬ 
ucts  and  service. 

“A  number  of  USA  Today  readers 
gave  the  once-struggling  No.  3  car 
company  a  chance  .  .  .  .,”  according  to 
the  USA  Today  report. 

“Some  now  voice  unhappiness  about 
the  way  they  were  treated  in  show¬ 
rooms,  and  the  quality  of  the  vehicles 
once  they  got  home.  In  our  reader 
write-in,  complaints  about  Chryslers 
outnumbered  those  of  other  carmaker’s 
products.” 


A.C.  “Bud”  Liehler,  vice  presi¬ 
dent/marketing  and  communications 
for  Chrysler,  said  he  was  “frustrated” 
that  the  ad  and  report  were  in  the 
same  issue. 

“We  don’t  believe  in  pulling  ads,”  he 
said,  “but  a  heads-up  [from  USA  To¬ 
day]  would  have  been  nice.” 

“I  understand  separation  of  church 
and  state,”  Liebler  added,  “but  I  believe 
the  media  have  some  ethical  responsi¬ 
bility,  and  if  they  are  going  to  screw 
you  on  one  side,  they  shouldn’t  blithely 
take  your  money  on  the  other.” 

A  USA  Today  spokesman  said  that 
“on  this  specific  matter,  we  have  no 
comment.” 

Sacramento  Bee 
running  two 
reader  promotions 

THE  SACRAMENTO  BEE’S  “$1,000 
a  Day  Scavenger  Hunt”  is  drawing 
hunters  big  time,  the  paper  announced. 

Bee  creative  director  David  Flanagan 
said  7,000  entries  were  received  in  the 
first  six  days  of  the  contest. 

A  $1,000  cash  prize  is  given  daily 
through  Oct.  31.  Readers  are  asked  to 
find  one  of  14  “special”  classified  ads. 
They  then  mail  the  ad  with  an  entry 
form  to  be  eligible  for  a  daily  drawing. 

The  contest  is  open  to  all  readers  but 
is  targeted  toward  single-copy  buyers, 
said  Flanagan. 

Recent  research,  he  added,  indicates 
that  a  majority  of  these  readers  cite  the 
classified  ads  as  a  reason  for  buying  the 
paper. 

Besides  appearing  in  house  ads,  the 
Scavenger  Hunt  is  promoted  in  news¬ 
stand  display  cards,  point-of-purchase 
signs  in  stores,  transit  boards  on  city 
busses  and  radio  spots. 

Winners  are  notified  daily  and  their 
names  are  listed  on  the  Bee’s  audiotex 
service,  BeeLine.  Nearly  3,000  calls 
came  in  the  first  six  days  of  the  contest, 
it  was  reported. 

In  another  promotion,  the  Bee  is 
sponsoring  a  one-day  Snowtracks  Ski 
and  Snowboard  Expo  at  the  city’s  con¬ 
vention  center.  Representatives  of  more 
than  40  major  ski  and  snowboard  man¬ 
ufacturers  will  showcase  1995  pre-sea¬ 
son  equipment. 

The  event  will  feature  activities  and 
entertainment,  including  free  in-line 
skating  and  a  fashion  show. 
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Lincoln-Mercury 
touts  new  model 
in  newspaper  ads 

LINCOLN-MERCURY  showcased  its 
new  Mercury  Mystique  model  in  an  11- 
page,  four  color  spread  in  USA  Today, 
and  placed  ads  in  Sunday  supplements 
as  part  of  the  company’s  largest-ever 
promotional  push  for  a  new  product. 

The  USA  Today  spread  ran  on  Sep¬ 
tember  29,  and  gave  detailed  informa¬ 
tion  about  the  Mystique.  Carolyn 
Burke,  spokeswoman  for  Lincoln-Mer- 
cury,  said  that  USA  Today  was  selected 
on  the  recommendation  of  Lincoln- 
Mercuiy  ’s  ad  agency.  Young  &  Rubicam. 

The  newspaper  was  also  selected  as 
the  distribution  vehicle,  the  spokes¬ 
woman  said,  because  of  “USA  Today’s 
large  circulation,  and  the  fact  that  their 
demographics  relate  to  potential  Mys¬ 
tique  owners.” 

On  Sunday,  October  2,  ads  for  Mer¬ 
cury  Mystique  were  run  in  755  newspa¬ 
per  Sunday  magazines,  including  Parade 
and  USA  Weekend,  the  company  said. 

Lincoln-Mercury  also  will  place  Mys¬ 
tique  ads  in  news,  entertainment,  auto¬ 
motive  and  sporting  magazines,  and  buy 
broadcast  time. 

Pro-gay  group 
slates  ad  campaign 

PARENTS  AND  FRIENDS  of  Lesbians 
and  Gays  is  launching  a  $1  million, 
two-year  campaign  of  pro-gay  print  ads 
and  television  spots. 

Running  under  the  title  “Project 
Open  Mind,”  the  spots  aim  to  blunt 
anti-gay  public  attitudes  by  portraying 
homosexuals  as  good  neighbors. 

“We  are  going  to  present  gays  and 
lesbians  as  your  colleagues  at  work,  your 
neighbors,  your  children  —  healthy, 
normal,  ordinary  people  whom  every¬ 
body  knows,”  said  PFLAG  president 
Mitzi  Henderson. 

In  an  interview  at  the  recent  Nation¬ 
al  Lesbian  and  Gay  Journalists  Associa¬ 
tion  convention,  Henderson  said  the 
campaign  will  begin  March  1  and  will 
include  newspaper,  magazine  and  tele¬ 
vision  buys. 

The  campaign  —  “a  long-term  effort 
at  attitudinal  change,”  Henderson  said 
—  is  based  on  recently  completed 
polling  and  focus  group  research  by 
EDK  Associates. 

Los  Angeles-based  ad  agency  Zim- 
merman/Markman  will  produce  the 
spots,  she  said. 
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Top 

25  Daily  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

Jan. 

'Aug. 

1994  '  Full  Run  ROP, 

excluding  preprints 

alcoholic 

Factory 

Computers  ft 

Credit 

Food  ft 

Hotels  ft 

Motion 

NEWSPAPER 

TOTAL 

Airtinas 

Beverages  Automotive 

Banks 

Software 

Cards 

Household 

Resorts  Insuranco 

Investmonts 

Pictures 

Tobacco 

Utilities 

1.  New  York  Times 

242,810 

23,069 

7,719 

10,241 

28,924 

6,604 

1,902 

2,007 

9.974 

2.666 

16,981 

96,391 

7,250 

29,082 

2.  los  Angeles  Times 

320,668 

16,729 

27,842 

47,845 

29,001 

4,814 

1,189 

4,371 

8.945 

8,111 

5,759 

132,353 

4,421 

29,286 

3.  Wmhlngion  Post 

161,007 

13,812 

4,329 

27,482 

39,984 

3,319 

1,243 

1,337 

5,216 

5,985 

3.533 

31,502 

3.301 

19,964 

4.  New  York  Daily  News 

96,513 

8,143 

885 

3,158 

22,741 

84 

165 

1,139 

3,226 

1,853 

393 

39,729 

3,280 

11,717 

5.  Newsdny 

127,429 

6,830 

2,510 

10,049 

58,759 

1,267 

2,038 

1,961 

906 

29,319 

2,107 

11,683 

6.  Chicago  TMbune 

209,485 

16,874 

17,727 

55,458 

32,574 

1,862 

694 

4.439 

10,187 

%1 

3.935 

35,691 

4,427 

24,656 

7.  Detroit  Free  hess 

37,765 

3,987 

181 

5,879 

10,826 

1,877 

252 

1,310 

887 

132 

1,077 

NA 

1,467 

9,890 

8.  San  Francisco  Chronicle 

123.682 

12,002 

317 

15,660 

22,332 

1,610 

703 

1,667 

5,919 

2,480 

4,303 

36,642 

1,879 

18.168 

9.  Chia^  Snn-TImes 

113,718 

10,151 

3,574 

19,190 

21,075 

143 

2,133 

3,361 

1,086 

153 

36,202 

2.765 

13,885 

10.  Dallas  Morning  News 

123,745 

4,937 

1,878 

30,792 

22,278 

1,311 

445 

1,892 

5,015 

1,225 

3,032 

26,2% 

3,105 

21.539 

11.  Boston  Globe 

156,471 

15.602 

1,837 

16,788 

28,290 

2,005 

681 

1,710 

18,004 

2.100 

3,807 

31,847 

4,928 

28,872 

12.  Philadelphia  Inquirer 

122,608 

7,341 

3,004 

16,932 

40,226 

808 

172 

1,035 

4,629 

3,068 

1,804 

29,072 

1,970 

12,557 

13.  Newark  ^ar-Le^er 

133,426 

18,851 

5,062 

19,202 

41,591 

264 

64 

1,236 

3,239 

2,461 

1,746 

20,892 

3,099 

15,719 

14.  Houston  Chronicle 

62,583 

12,174 

145 

8,427 

13,732 

767 

257 

1,346 

1,680 

1,174 

1,566 

NA 

3,646 

17,669 

15.  Minneapolis  Star 

Ttibune 

53,525 

2,704 

833 

5,412 

15,885 

1,770 

527 

2,086 

3,349 

1,723 

5.553 

NA 

1,157 

12,338 

16.  Miami  Herald 

106,367 

8,366 

708 

16,754 

27,473 

1,238 

441 

2,302 

3,065 

2.011 

2.867 

23,104 

6,189 

12,849 

17.  Cleveland  Plain  Dealer 

58,870 

7,436 

915 

3,924 

31,309 

567 

217 

2,007 

1,582 

1,508 

2,099 

N.A. 

1.249 

6,057 

18.  Phoenix  Arizona 

55,275 

4.899 

712 

8,667 

15,275 

663 

446 

2,215 

2,360 

1,151 

1,841 

N.A. 

1,822 

15,224 

Republic 

19.  New  York  Post 

78,050 

5,515 

3,098 

3,778 

5,468 

143 

46 

3,704 

1,807 

86 

28,231 

17,036 

9.138 

20.  St  Petersburg  Times 

42,257 

6,412 

776 

7,658 

13.655 

728 

277 

530 

795 

129 

4,672 

N.A. 

2.460 

4.165 

21.  San  Diego  Union- 

THbune 

140,436 

5,069 

14,069 

24,210 

22,438 

973 

333 

2,334 

4,254 

4,530 

5,033 

28,071 

3,431 

25.691 

22.  Detroit  News 

39,599 

4,136 

532 

6.121 

10,795 

1,606 

325 

1,226 

1,070 

228 

1,074 

NA 

1,691 

10,795 

23.  Orvi^  County  Register 

169,253 

10,405 

20.680 

38,925 

22,598 

1,836 

140 

2,477 

5.349 

5,946 

1.339 

28,645 

3,620 

27,293 

24.  Baltimore  Sun 

29.  Denver  Rocky 

54,766 

7,208 

689 

7,338 

13,315 

298 

247 

1,111 

813 

1.475 

2,327 

11,216 

271 

8,458 

Mountain  News 

109,7% 

3,624 

9,185 

26,359 

20,373 

636 

924 

2,321 

5,405 

1,994 

2,242 

20,984 

2,312 

13,437 

Top  25  Sunday  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

Jan 

'Aug 

1994 'Full  Run  ROP, 

excluding  preprints 

Alcoholic 

Factory 

Computers  ft 

Credit 

Food  ft 

Hotels  ft 

Motion 

NEWSPAPER 

TOTAL 

Airlines 

Beverages 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

nsurance 

Investments 

Pictures 

Tobacco 

Utilities 

1.  New  Yorii  Times 

229,578 

16,976 

7,883 

15,523 

11,636 

2,229 

1,855 

2,036 

42,227 

1,299 

18,981 

41,001 

58,890 

9,042 

2.  Los  Angeles  Times 

177,738 

11,931 

2,479 

19,351 

10,486 

765 

861 

2,640 

40,820 

1,042 

3,611 

38,078 

35,861 

9,813 

3.  Detroit  News  &  Free 

Press 

46,124 

1,870 

1,366 

7,311 

7,214 

373 

79 

206 

3,891 

368 

1,135 

NA 

18,008 

4,303 

4.  Washington  Post 

79,623 

5,673 

291 

6,098 

13,758 

644 

267 

142 

10,340 

1,658 

4,732 

9.647 

22,253 

4.120 

5.  Chic^  THbune 

127,333 

9,444 

6,709 

25,833 

5,867 

1,441 

527 

549 

17,699 

278 

2.477 

9,043 

31,831 

15,635 

6.  Philadelphia  Inquirer 

99,634 

4,597 

1,366 

9,955 

24,062 

1,450 

507 

714 

13,595 

1,608 

2,254 

8,698 

24,871 

5,957 

7.  New  York  Daily  News 

50,832 

2,890 

336 

1.475 

2,467 

50 

145 

12,887 

105 

42 

11,277 

12,501 

6,657 

8.  Dallas  Morning  News 

90,537 

6,777 

448 

6,772 

16,633 

2,369 

145 

463 

12,244 

919 

1,829 

8,250 

25,134 

8.554 

9.  Boston  Globe 

144,624 

8,106 

1,663 

19,952 

25,964 

1,670 

239 

342 

26,103 

843 

3,913 

8,617 

38,228 

8,984 

10.  Newsday 

51,315 

4,471 

924 

2,342 

5.544 

396 

12,874 

8 

41 

4,639 

18,055 

2.021 

11.  Adanta  Journal  ft 

Constitution 

77,128 

6,481 

761 

4,421 

8,808 

4,661 

289 

454 

10,602 

614 

2,998 

N.A. 

30,052 

6,927 

12.  Newark  Star.Le<^;er 

116,012 

6,912 

1,789 

7,215 

36,195 

264 

641 

22,542 

933 

3.888 

5,191 

28,789 

1,653 

13.  Minneapolis  Star 

THbune 

39,184 

693 

166 

380 

4.841 

362 

135 

686 

7,971 

494 

1,058 

N.A. 

18,700 

3,680 

44.  San  Francisco 

Chronicle/Examiner 

87,543 

6,943 

294 

8,914 

6.457 

1,466 

110 

731 

24,376 

342 

2,268 

9.772 

22,169 

3,701 

15.  Phoenix  Arizona 

Republic 

65,680 

2,297 

283 

2,127 

11,065 

956 

332 

872 

17,708 

4,631 

1,159 

N.A. 

18,562 

5.688 

16.  Houston  Chronicle 

59,384 

5,475 

216 

1,247 

12,008 

1,619 

32 

837 

6,709 

435 

875 

N.A. 

24,128 

5,803 

17.  St  Louis  Post-Dispatch 

31,964 

1,642 

797 

2.947 

5,288 

422 

262 

109 

3,004 

239 

553 

N.A. 

11,039 

5,662 

18.  Cleveland  Plain  Dealer 

46,004 

2,941 

838 

1,861 

9,350 

806 

82 

290 

3,293 

702 

2.187 

N.A. 

17,725 

5,929 

1  19.  Miami  Herald 

65,626 

5,709 

30 

7,106 

2,947 

168 

230 

58 

11,975 

629 

1,723 

7,275 

22.575 

5,201 

1  20.  Chiaqto  Sun-Times 

36,359 

2,486 

1,078 

3,183 

3,891 

103 

126 

1,060 

307 

5 

10,618 

7,213 

6,289 

1  21.  Seattle  Times/ 

Post-lntcllegencer 

46,418 

3,948 

297 

5,702 

876 

286 

196 

5,419 

57 

861 

N.A. 

24,023 

4.753 

22.  Baltimore  Sun 

48,815 

4,045 

290 

3,808 

11,057 

33 

538 

4.603 

5% 

2,562 

3.642 

14,002 

3,639 

23.  Milwaukee  Journal 

62,671 

2,275 

10,357 

4.828 

10,855 

1,049 

78 

831 

5,996 

334 

4,337 

N.A. 

16,321 

5.410 

24.  St  Petersburg  Times 

39,669 

1,664 

760 

4.848 

4 

55 

4.332 

94 

3.339 

NA 

19,735 

4,838 

25.  Pittsburgh  Post-Gazette 

20,437 

523 

868 

3,262 

397 

57 

117 

1,938 

139 

1,498 

N.A. 

9,284 

2,354 

1  *Newspapers  are 

listed  by  circulation  based 

on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31,  1994. 

j  Ad  data  provided  by  Competitive 

Media  Reporting 
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Top  25  Daily  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

Jan. 

-  Aug.  1994 

Full  Run  ROP,  excluding  preprints 

Apparel  t  Auto  Supply 

Booksd 

BuiMini 

Computer 

Consumer 

Department 

Discount 

On* 

Footf 

Fumitureli 

Office  Supply 

Sports 

NEWSPAPER 

TOTAL  Accessories 

Stores 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Stores 

Stores 

Stores 

Accessories 

Stores 

Stores 

Stores 

1.  N«w  York  11010 

236,069 

25,696 

32 

6,235 

1,551 

36.442 

22,706 

73,334 

433 

1,509 

47,265 

11,823 

4.770 

4.273 

2.  Los  ARseks  Homs 

643,795 

18,867 

29.198 

1,180 

3.956 

28,031 

109,165 

224,346 

12,492 

3,125 

100,817 

54,389 

3,368 

9,233 

45.028 

3.  Washiii|(loa  Post 

485,687 

21,860 

8,353 

858 

13,316 

28,149 

33,890 

174,069 

11,986 

9.243 

59,537 

102,818 

3,828 

6,399 

11,381 

i.  New  York  Dolly  News 

215,381 

12,078 

12,639 

49 

8,264 

261 

54,244 

65,689 

2,609 

400 

16,201 

32,454 

2,542 

3,352 

4,599 

5.  Newsday 

268,335 

10,010 

5,567 

227 

7,366 

4,127 

71,417 

97,541 

6,188 

814 

13,281 

38,001 

1,198 

3,818 

8,780 

6.  Chkagso  THbone 

367,741 

33,818 

6.527 

2,506 

13,807 

7,061 

43,351 

114,295 

11,351 

16,248 

15,079 

74,609 

4,736 

9,192 

15,161 

7.  Detroit  Free  Press 

225,276 

9,604 

7,791 

339 

16,654 

3,229 

42,694 

62,716 

7,303 

no 

23,895 

30,896 

U37 

5,153 

13,655 

8.  San  Frandsco  Ckrooklc 

250,629 

7,875 

3,200 

2,141 

3,250 

8,313 

47,939 

110,384 

8,327 

62 

4,206 

34.364 

2,930 

3.863 

13,775 

9.  Chkafto  Soa-llno 

165.452 

16,036 

8,997 

216 

11,298 

799 

16,225 

39,887 

12.828 

4.498 

13.100 

30,047 

949 

1,966 

8,606 

10.  Dallas  Mornii^  News 

583,665 

40,808 

9,855 

3,822 
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News  Tech _ 

AP  adopts  Portable 
Document  Format 
for  news  graphics 

PDF  standard  for  moving  graphics  frees 
newspapers  to  choose  between  applications 

users  to  open  files  in  Illustrator  and  in 
FreeHand. 

Monahan  said  PDF,  the  same  sleek, 
abbreviated  method  of  conveying  Post¬ 
Script  data  that  is  employed  in  Adobe 
Acrobat  cross-platform  document  ex¬ 
change  software  and  in  the  AP’s  and 
others’  digital  ad  delivery  systems,  effi¬ 
ciently  and  elegantly  places  geometry 
and  graphical  elements. 

The  wire  service  converted  to  Free- 
Hand  several  years  ago  and  recently 
faced  the  prospect  of  either  upgrading 


by  Jim  Rosenberg 

TO  THE  LONGSTANDING  ques¬ 
tion,  “Which  will  be  the  next  graphics 
application  used  by  the  Associated 
Press,”  the  wire  service  answers  with  an 
enthusiastic  ‘yes.’ 

The  AP’s  answer,  in  fact,  turns  the 
question  around:  Which  software  will 
member  newspapers  prefer  to  use  — 
Adobe  Illustrator  or  Altsys  FreeHand? 
If  all  goes  as  hoped,  they  will  be  able  to 
use  either  in  new  versions,  or  both. 


Monahan  announced  AP’s  intention  to 
begin  distributing  its  news  graphics  next 
summer  in  Adobe’s  Portable  Document 
Format,  allowing  users  to  open  files  in 
Illustrator  and  in  FreeHand. 


Eventually,  they  may  even  select  soft¬ 
ware  packages  or  special  illustration 
tools  from  other  developers. 

Some  may  dispense  with  an  applica¬ 
tion  package  altogether  and  still  re¬ 
ceive,  review  and  reproduce  graphics 
by  bringing  graphics  in  through  Adobe 
Systems’  Portable  Document  Eormat 
reader  software  and  directing  the  un¬ 
modified  files  to  a  laser  printer  for  out¬ 
put  and  paste-up.  The  current  version 
of  Adobe’s  Acrobat  Reader  is  free. 

Two  weeks  ago,  at  the  Society  of 
Newspaper  Design  conference  in 
Kansas  City,  AP  graphics  director  John 
Monahan  announced  AP’s  intention 
to  begin  distributing  its  news  graphics 
next  summer  in  Adobe  Systems’ 
Portable  Document  Format,  allowing 


to  FreeHand  4.0  or  switching  to  Illus¬ 
trator  or  another  application.  Each  of 
the  two  most  popular  programs  had  its 
industry  partisans,  so  issues  of  prefer¬ 
ence  and  incompatibility  are  not  new. 

AP’s  looming  decision  was  made  no 
easier  by  commercial  and  legal  issues 
surrounding  the  fate  of  FreeHand  in 
the  wake  of  the  Aldus-Adobe  merger 
and  by  the  dissatisfaction  of  some  with 
the  latest  version  of  FreeHand. 

By  the  parties’  own  agreement  and 
its  subsequent  modification  by  the 
Federal  Trade  Commission,  control  of 
FreeHand  will  revert  in  January  to  its 
developer,  Altsys  Corp.,  Richardson, 
Texas  (E&P  Mar.  26,  p.  28;  May  14,  p. 
37 ;  Aug.  13,  p.  31 ). 

Until  now,  artists  could  use  EPS  Ex¬ 


change  from  Altsys,  software  that  con¬ 
verted  illustrations  in  one  application 
to  the  other  —  a  capability  built  into 
FreeHand  4.0. 

“It’s  crude  at  best,”  said  one  supplier 
of  news  graphics. 

Conversion,  he  noted  stopped  at 
earlier  versions  of  Illustrator  and  Free- 
Hand  and  cannot  convert  from  any 
version  of  one  into  any  version  of  the 
other. 

The  advent  of  applications  that  read 
PDF  files  will  make  such  direct  conver¬ 
sion  obsolete.  Illustrator  5.5  supports 
PDF  file  import  and  export.  AP  said 
the  next  version  of  FreeHand  from 
Altsys  will  be  able  to  open  PDF  files 
and  create  them. 

Monahan  said  that  in  addition  to 
staying  with  FreeHand  (in  a  new  ver¬ 
sion  that  will  support  PDF),  the  wire 
service  also  will  use  the  new  Illustrator. 
Members  will  be  able  to  edit  its  graph¬ 
ics  in  PDF-ready  versions  of  Illustrator 
and/or  FreeHand,  as  they  prefer. 

Monahan  said  he  imagines  some  will 
buy  and  use  both  applications,  taking 
advantage  of  preferred  features  in  each 
(text  treatment,  speed,  etc.). 

Expressing  the  hope  that  other  ap¬ 
plications  developers  will  support  PDE, 
he  added  that  new  third  parties  may 
come  up  with  individual  tools  now  un¬ 
available  in  either  application.  “Any¬ 
body  can  get  in  the  game  now,”  he  told 
E&P.  “Anything  that  will  import  a 
PDE  can  play.” 

At  the  SND  meeting,  Monahan  de¬ 
clared  “an  end  to  the  notion  that  a 
proprietary  software  format  is  a  good 
idea.” 

With  no  industry  consensus  on  a 
single  satisfactory  application  and  the 
potential  of  working  in  PDF,  he  told 
E&P,  “I  didn’t  have  the  stomach  for 
another  proprietary  upgrade.  This 
[one]  would  have  been  the  messiest.” 

To  underscore  the  significance  of 
the  AP  and  Altsys  decisions,  not  only 
did  Adobe  and  Altsys  executives  ap¬ 
pear  together  at  the  AP  announce¬ 
ment,  but  Monahan  also  got  them  to 
agree  that  donated  copies  of  their  com¬ 
panies’  software  would  be  paired  for 
bidding  in  SND’s  fund-raising  auction. 
Monahan  called  it  “the  final  peace¬ 
making  gesture.” 

Adobe,  Altsys  and  the  AP  will  work 
toward  adoption  of  PDF  for  news 
graphics  and  will  define  PDF  exten¬ 
sions  to  enhance  the  exchange  of  illus- 
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tration  data. 

The  AP  graphics  chief  credited  Alt- 
sys  with  a  “bold”  move  in  writing  its 
next  major  version  of  FreeHand  so 
that  it  will  open  files  in  a  format  creat¬ 
ed  by  its  chief  competitor,  Adobe. 

Altsys  earlier  had  feared  for  the  fu¬ 
ture  of  FreeHand  when  its  licensee, 
Aldus  Corp.,  was  poised  to  merge  with 
Adobe. 

The  federal  government  also  looked 
askance  at  the  potentially  uncompeti¬ 
tive  corporate  combination,  at  least 
with  respect  to  computer  illustration 
programs. 

With  FreeHand  reverting  to  its  cre¬ 
ator,  the  degree  to  which  Altsys  can 
now  collaborate  with  Adobe  is  in  ques¬ 
tion.  There  seems  to  be  no  question, 
however,  that  other  software  develop¬ 
ers  could  similarly  take  advantage  of 
PDF  to  achieve  the  same  compatibility 
for  their  products  in  the  same  markets. 

At  the  SND  conference,  Monahan 
said  that  until  Altsys  regains  FreeHand 
next  year,  Altsys  and  Adobe  are  unsure 
if  they  are  supposed  to  talk  to  each 
other. 

“That’s  where  the  AP  comes  in,”  he 
said.  “We  are  the  channel  for  that  dis¬ 
cussion.  These  companies  have  no  let¬ 
ters  of  intent  with  each  other.  Howev¬ 
er,  the  AP  has  such  letters  from  each 
of  them,  and  that  assures  the  success  of 
this  project.” 

At  SND,  Monahan  would  not  ad¬ 
dress  strategies  and  pricing  for  up¬ 
grades,  including  whether  PDF  import- 
export  functions  would  be  written  into 
the  new  programs  or  be  added  as  a 
plug-in  filter. 

And  in  a  subsequent  telephone  in¬ 
terview,  he  deflected  questions  about 
current  software  releases,  noting  that 
in  the  future  users  will  choose  their 
preferred  application  and  that  those 
future  versions  that  work  with  the  PDF 
will  supersede  the  currently  debated 
versions. 

Until  the  change  to  PDF  delivery 
next  summer,  AP  will  continue  to  cre¬ 
ate  graphics  in  FreeHand  3.11,  which 
member  papers  will  require  to  edit  the 
graphics. 

When  Aldus  released  version  4.0, 
however,  no  further  work  to  3.11  was 
planned.  Users  would  have  had  to  live 
with  problems  or  limitations  of  the 
older  version,  then  live  with  any  un¬ 
happiness  with  the  new  version  had 
AP  chosen  to  upgrade  to  4.0.  At  the 
same  time,  criticisms  of  Illustrator  5.5 
from  some  quarters  only  added  to  the 
general  anxiety. 

Though  Gannett  News  Service 


John  Monahan 


graphics  network  coordinator  Steve 
Reed  has  his  own  gripes  about  Free- 
Hand  4.0,  he  remains  satisfied  with  3.11 
and  looks  to  at  least  a  patch  to  solve 
some  problems  with  4.0  before  Altsys 
releases  a  new,  PDF-ready  version  next 
year. 

And  a  switch  to  Illustrator  5.5,  he 
said,  “would  have  been  a  very  difficult 
thing  to  do”  after  those  supplying  his 
graphics  network  had  long  since  be¬ 
come  familiar  and  comfortable  with 
FreeHand  and  because  Illustrator  5.5  is 


“noticeably  slower”  than  an  unpatched 
FreeHand  4.0. 

Perhaps  helping  delay  the  AP’s  deci¬ 
sion,  any  software  upgrade  would  have 
mandated  a  hardware  upgrade  for  at 
least  some  members. 

As  New  York  Times  News  Service 
graphics  director  Peter  Trigg  pointed 
out  in  his  “NYTNS  Newsletter,”  both 
FreeHand  4  0  and  Illustrator  5.5  re¬ 
quire  the  processing  power  of  a  Macin¬ 
tosh  11  or  better. 

Regarding  the  software  itself.  Illus¬ 
trator  has  proven  satisfactory  for  the 
New  York  Times  News  Service  and  at¬ 
tractive  to  others  unhappy  with 
changes  to  FreeHand.  The  announced 
change  to  PDF  delivery  should  put 


NYTNS  subscribers  on  equal  footing 
with  AP  members. 

And  Trigg  said  adoption  of  PDF  will 
enable  him  to  transmit  sample  graph¬ 
ics  to  nonsubscribers  who  use  only 
FreeHand  for  AP  graphics  or  who  do 
not  use  a  graphics  application.  The  lat¬ 
ter  may  evaluate  the  graphics  using  the 
Acrobat  Reader. 

In  fact,  NYTNS  graphics  users  who 
want  to  pull  in  PDF  files  may  not  have 
to  wait  for  the  AP. 

Trigg  said  the  current  implementa¬ 
tion  of  Illustrator’s  PDF  filter  “is  not  as 
good  as  the  one”  AP,  Adobe  and  Altsys 
are  talking  about  for  next  summer  (dif¬ 
ficulties  he  cited  include  its  breakup  of 
text  into  smaller  chunks). 

Nevertheless,  he  said  he  expects  to 
begin  his  own  experiments  with  the 
PDF  before  summer.  For  some  users,  he 
said,  the  PDF  capabilities  built  into  Il¬ 
lustrator  5.5  may  suffice. 

Other  services  contemplating  appli¬ 
cation  upgrades  should  not  have  worry 
about  compatibility  after  next  summer, 
if  all  goes  as  planned. 

For  Knight-Ridder  Graphics,  opera¬ 
tions  manager  Howard  McComas  said 
PDF  delivery  may  he  the  answer  to  his 
service’s  current  practice  of  providing 
graphics  in  both  Freehand  and  Illustra¬ 
tor. 

“PDF  in  its  present  form  is  rudimen¬ 
tary  compared  with  what  they  plan  to 


do,”  said  Gannett’s  Reed,  who  earlier 
cautioned  that  “fully  editable  PDF 
does  not  yet  exist.” 

At  SND  he  called  the  move  to  PDF 
“a  wonderful  thing  if  its  works,”  and 
said  the  decision  “will  get  the  wire  ser¬ 
vices  off  the  upgrade  treadmill”  by  al¬ 
lowing  users  to  select  programs  based 
on  functionality  alone. 

The  ability  to  work  with  PDF  files 
should  make  future  versions  of  drawing 
software  backward  compatible,  mean¬ 
ing  that  users  will  not  have  to  upgrade 
every  time  their  graphics  provider  does 
so. 

A  successful  PDF,  in  Reed’s  view. 


Monahan  said  that  until  Altsys  regains  FreeHand 
next  year,  Altsys  and  Adobe  are  unsure  if  they  are 
supposed  to  talk  to  each  other.  “That’s  where  the 
AP  comes  in,”  he  said.  “We  are  the  channel  for 
that  discussion.” 
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Robert  Fulghum 


Convention  advice: 
be  unconventional 

That’s  what  author  and  newly  syndicated  columnist 
Robert  Fulghum  tells  feature  editors  in  Seattle  talk 

by  David  Astor 

THE  BEST-SELLING  author  of  All  I 
Really  Need  to  Know  I  Learned  in 
Kindergarten  had  some  important  ad¬ 
vice  for  the  adults  in  his  audience. 

“Consider  the  unacceptable  and  the 
unimaginable  as  a  real  possibility,” 

Robert  Fulghum  told  attendees  at  this 
month’s  American  Association  of  Sun¬ 
day  and  Feature  Editors  convention  in 
Seattle. 

He  noted  that  having  an  open  mind 
and  a  willingness  to  take  chances  can 
have  positive  results,  as  was  the  case 
with  the  first  chess  player  to  win  a 
game  by  boldly  sacrificing  his  queen. 

The  former  teacher  also  recalled  a 
student  who  —  when  asked  to  build 
something  with  tinker  toys  —  proceed¬ 
ed  to  burn  them,  mix  the  ashes  with 
tuna  oil,  and  write  a  poem  for  Fulghum 
with  the  resulting  goo. 

Fulghum  said  newspaper  editors  are 
teachers,  too.  “You’re  telling  readers, 

‘Look  at  this,  it’s  important,  here’s  in¬ 
formation  you  don’t  have.’” 

One  thing  readers  will  have  starting 
next  month  is  a  weekly  Creators  Syn¬ 
dicate  column  by  Fulghum  comment¬ 
ing  on  topics  ranging  from  grocery 
carts  to  Gideon  Bibles. 

Born  in  1937,  Fulghum  grew  up  in 
Texas  and  worked  as  a  paperboy,  ditch 
digger,  ranch  hand  and  more.  He  later 
served  22  years  as  a  Unitarian  parish 
minister  while  also  teaching  drawing, 
painting  and  philosophy  at  Seattle’s 
Lakeside  School. 

As  a  minister,  Fulghum  wrote  essays 
for  his  church  newsletter.  One  piece 
was  seen  by  a  literary  agent,  which  led 
to  a  contract  with  Random  House  and 
several  books. 

The  Seattle  resident  —  who  has 
lived  in  Greece,  France,  Thailand  and 
Japan  —  did  a  40-city  book  tour  last 


year  that  raised  more  than  $650,000 
for  charity. 

Fulghum  plays  guitar  and  mandocel- 
lo  for  the  Rock  Bottom  Remainders, 
the  rock  band  made  up  of  authors  such 
as  Stephen  King,  Amy  Tan  and  Tri¬ 
bune  Media  Services  columnist  Dave 
Barry. 

McDonnell  is  doing 
‘Mutts  ^  comic  strip 

“MUTTS,”  A  COMIC  by  well-known 
cartoonist  and  illustrator  Patrick  Mc¬ 
Donnell,  has  been  introduced  by  King 
Features  Syndicate. 

The  strip  —  which  already  has  more 
than  100  daily  and  Sunday  clients  — 


stars  Earl  the  dog.  Mooch  the  cat  and 
other  animals  and  humans. 

‘“Mutts’  is  a  strip  that  makes  you 
laugh,  but  many  of  McDonnell’s  gags 
also  have  a  subtle  philosophical  bent,” 
said  King  comics  editor  Jay  Kennedy. 

McDonnell’s  first  daily  comic  arrives 
10  years  after  he  began  the  monthly 
“Bad  Baby”  strip  for  Parents  magazine. 

Also,  his  illustrations  have  accompa¬ 
nied  Russell  Baker’s  column  in  the 
New  York  Times  Magazine,  “Bright 
Ideas”  in  Parade,  the  “Scorecard”  col¬ 
umn  in  Sports  Illustrated  and  the 
“Laughter”  page  in  Reader's  Digest. 

In  addition,  McDonnell  has  drawn 
for  Time,  Forbes  and  ads. 

And  McDonnell,  who  has  a  real-life 
dog  named  Earl  in  his  New  Jersey 
home,  is  the  author  of  Krazy  Kat:  The 
Art  of  George  Herriman. 

“Mutts”  clients  include  the  Atlanta 
Journal  &  Constitution,  Chicago  Tri¬ 
bune,  Dallas  Morning  News,  Detroit 
News,  Houston  Chronicle ,  Kansas 
City  Star,  Los  Angeles  Times,  News- 
day,  Philadelphia  Inquirer,  Sacramento 
Bee,  San  Francisco  Chronicle  and  Seat¬ 
tle  Post-Intelligencer. 

‘Dennis^  creator  will 
retire  at  end  of  year 

“DENNIS  THE  MENACE”  creator 
Hank  Ketcham  said  he  plans  to  retire 
at  the  end  of  the  year  to  concentrate 
on  painting. 

Ketcham,  74,  will  reportedly  contin¬ 
ue  to  have  some  sort  of  role  overseeing 
two  cartoonists  he  has  hired  to  take 
over  his  popular  North  America  Syn¬ 
dicate  comic.  Marcus  Hamilton  will  do 
the  daily  panel  and  Ron  Ferdinand  the 
Sunday  strip. 

The  California-based  Ketcham  (pro¬ 
filed  in  E&P,  March  22,  1986,  p.  34) 
started  “Dennis”  in  1951. 
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It’s  reigning  cats  and  dogs  in  the  King  Features-distributed  “Mutts.” 
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Another  major  newspaper 
fires  a  political  cartoonist 

The  Seattle  Times  dismisses  Brian  Basset  despite 
staff  protests .  He  is  now  trying  to  get  his  job  back 


by  David  As  tor 

FOR  THE  SECOND  time  this  month, 
a  36'year'old  cartoonist  with  a  last 
name  that  begins  with  “B”  has  been 
fired  by  a  Times  newspaper  and  not  re¬ 
placed. 

First,  the  St.  Petersburg  Times  dis¬ 
missed  Clay  Bennett  after  13  years 
(E&P,  Oct.  15,  p.  37).  Then,  the  Seat¬ 
tle  Times  fired  Brian  Basset  after  16 
years. 

Actually,  the  paper  described  its  ac¬ 
tion  as  the  elimination  of  its  editorial 
cartoonist  post  rather  than  the  firing 
of  Basset,  a  former  Association  of 
American  Editorial  Cartoonists 
(AAEC)  president  who  does  the 
“Adam”  comic  for  Universal  Press 
Syndicate. 

But  the  end  result  was  the  dismissal 
of  Basset,  who  said  he  was  given  only 
15  minutes  to  pack  his  stuff  and  leave 
the  Times  building. 

“They  handled  it  terribly,”  said  Bas¬ 
set,  when  reached  at  home.  “I’m  angry 
and  sad  that  it  all  came  down  to  this.” 

Basset,  who  is  fighting  his  dismissal 
with  the  help  of  Pacific  Northwest 
Newspaper  Guild  Local  82,  recalled 
that  things  started  taking  a  negative 
turn  when  he  was  denied  a  raise  about 
two  years  ago.  Then  he  began  receiv¬ 
ing  negative  performance  evaluations. 

“1  have  no  idea  why,”  stated  the  car¬ 
toonist.  “1  felt  my  work  was  as  good  as 
anybody’s.  At  no  time  did  it  warrant 
my  dismissal.” 

Basset  said  the  Times  began  the  for¬ 
mal  termination  process  this  August. 

“I  offered  to  resign  if  we  could  reach 
an  agreeable  settlement,  but  we  didn’t 
come  close,”  he  said. 

On  Oct.  17,  Times  staffers  started  a 
petition  drive  supporting  Basset.  More 
than  160  signatures  were  collected  be¬ 
fore  the  petition  was  presented  to  edi¬ 
torial  page  editor  Mindy  Cameron  and 
publisher  Frank  Blethen  on  Oct.  19. 

In  the  meantime.  Basset  was  fired 
on  Oct.  18  and  told  to  leave  quickly. 

Cameron,  when  contacted  by  E&P, 
said  she  wasn’t  sure  if  Basset  was  liter¬ 


Brian  Basset 


ally  ordered  to  leave  in  15  minutes.  But 
she  did  recall  telling  the  cartoonist 
that  it  wasn’t  appropriate  for  him  to 
stay  around  for  long.  Also,  Cameron 
noted  that  Basset  had  packed  some 
stuff  the  previous  weekend. 

Basset  said  this  was  true,  but  added 
that  he  still  would  have  needed  about 
two  hours  to  move  out  on  Oct.  18. 

Why  did  Basset  need  to  move  out  in 
the  first  place? 

“It  wasn’t  a  personality  conflict,”  said 
Cameron,  who  has  been  editorial  page 
editor  since  1990.  “I  think  he’s  a  great 
guy.  And  it  had  nothing  to  do  with  dis¬ 
agreement  over  point  of  view.” 

When  asked  if  the  quality  of  Basset’s 
work  was  a  factor,  Cameron  declined 
to  comment. 

She  did  state  that  there  were  eco¬ 
nomic  reasons.  “We’re  a  small  depart¬ 
ment  with  limited  resources,”  said 
Cameron,  who  wants  to  use  some  of 
the  money  saved  from  Basset’s  salary  to 
expand  a  copy/production  editor  slot 
from  half  to  full  time. 

Times  vice  president,  industrial  rela¬ 
tions  Jim  Schafer  added  that  money 
saved  may  also  be  used  for  the  paper’s 
suburban  editions. 

When  asked  if  the  cartoonist  post 
would  have  been  cut  if  the  Times  was 
happier  with  Basset,  Schafer  replied 
that  “performance  issues  can  have 
some  impact”  on  budgetary  decisions. 


Guild  administrative  officer  Bill 
Johnston  said  he  doesn’t  believe  the 
Times’  economic  explanation  for  Bas¬ 
set’s  firing.  “The  amount  of  money  he 
was  paid  is  virtually  immaterial  to  the 
Times,”  he  remarked. 

Cameron  noted  that,  under  the 
terms  of  the  Times -Guild  contract,  she 
can’t  hire  an  editorial  cartoonist  other 
than  Basset  for  a  year.  She  said  she  will 
instead  run  more  syndicated  cartoons. 

The  Guild  believes  doing  this  in 
place  of  Basset’s  work  might  be  a  con¬ 
tract  violation.  “I  don’t  think  they’re 
right  about  that,”  responded  Cameron. 

Schafer  added  that  the  Times  has 
used  syndicated  cartoons  along  with 
Basset  for  years. 

Basset,  whose  Times  work  wasn’t 
syndicated,  said  he  preferred  doing  lo¬ 
cal  cartoons  because  they  had  more 
impact.  He  noted  that  it  doesn’t  look 
good  for  the  Times  to  no  longer  have 
such  a  local  voice,  especially  with  elec¬ 
tions  coming  up.  Meanwhile,  the  Seat¬ 
tle  Post-Intelligencer  has  staff  cartoon¬ 
ists  David  Horsey  (of  North  America 
Syndicate)  and  Steve  Greenberg. 

When  asked  about  this  P-I  advan¬ 
tage,  Cameron  acknowledged  that  it’s 
“not  an  ideal  situation”  for  the  Times. 


FROM  NEWTS  TO 
NEW-AGE  NEUROSES 

Our  new  humor  columnist,  Dan 
Borengasser,  offers  a  down-home 
view  of  the  idiosyncrasies  , 
of  modern 
living. 

Every  week, 
he  writes  about 
the  issues  and 
people  that 
matter  most  to 
readers:  G.l.  Joe's 
30th  birthday, 
newts  on  the 
space  shuttle, 
psychic  '  -  ' 

not  lines. 

Socks 

Clinton,  Fabio. 

Dan  Borengasser 
is  available  via 
AP  DataFeatures  ' 
high-speed 
wire  or 

camera  ready  / 
by  mail. 

Call  collect 
today  for  a 

sample,  (619)  293-1818,  or 
fax  this  ad  with  your  name,  address 
and  phone  number  to  (619) 
297-0537. 
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Paddock  says  judge’s  opinion  in 
feature  exclusivity  suit  is  wrong 

by  Mark  Fitzgerald 


But  she  added,  “I  would  hope  when 
the  budget  situation  is  rosier  in  a  year 
or  so  that  we’ll  hire  a  first-rate  local 
staff  cartoonist.” 

Times  chief  investigative  reporter 
Eric  Nalder  said  the  paper  already  had 
a  first-rate  cartoonist  in  Basset.  “We 
won’t  be  able  to  get  a  better  one,”  de¬ 
clared  the  1990  Pulitzer  Prize  winner. 

Nalder  said  virtually  everyone  ap¬ 
proached  signed  the  petition  support¬ 
ing  Basset  and  that  several  Times  man¬ 
agers  told  him  privately  that  the  car¬ 
toonist  should  not  have  been  fired. 

“Frank  Blethen  and  Mindy 
Cameron  don’t  have  a  lot  of  support  in 
the  newspaper  for  this,”  said  Nalder, 
who  added  that  Blethen  is  a  “popular 
publisher”  who  usually  makes  better 
decisions. 

Blethen  couldn’t  be  reached  for 
comment;  it  was  his  office  that  referred 
E&P  to  Schafer. 

Schafer  said  he  wasn’t  surprised  that 
Basset  got  so  much  support.  “Brian’s  a 
very  nice  guy  and  very  popular  among 
his  colleagues,”  he  stated. 

Cameron  agreed,  and  said  the  peti¬ 
tion  drive  “was  a  natural  human  reac¬ 
tion.”  She  added  that,  because  of  per¬ 
sonnel  confidentiality,  staffers  could 
not  be  privy  to  everything  that  went 
into  the  Basset  dismissal. 

Basset  expressed  gratitude  for  the 
staff  and  Guild  support,  and  added 
that  he’s  confident  an  arbitrator  will 
reinstate  him  sometime  in  1995. 

Johnston  said  the  chances  of  this  are 
“very  good”  because  a  “blatant  paper 
trail”  shows  that  there  was  a  lot  more 
than  economics  involved  in  the  firing. 

He  added  that  Basset  got  “mixed  sig¬ 
nals”  that  made  it  hard  for  him  to  cor¬ 
rect  alleged  cartoon  deficiencies.  John¬ 
ston  said  that  while  Cameron  criti¬ 
cized  Basset’s  work,  other  managers 
praised  it  and  the  Times  even  nominat¬ 
ed  Basset  for  a  Pulitzer. 

But  Cameron  and  Schafer  expressed 
confidence  that  Basset  will  not  be  re¬ 
instated.  “We  believe  we’re  on  sound 
footing,”  said  Schafer. 

Whatever  the  ultimate  result,  the 
case  has  received  extensive  coverage  in 
the  P-I  and  other  Seattle  print  and 
broadcast  media.  But  the  Times,  as  of 
Oct.  21,  hadn’t  mentioned  Basset’s  dis¬ 
missal  in  its  editorial  or  news  pages. 

Editorial  cartoonists  in  Washington 
state  and  elsewhere  expressed  dismay 
over  the  firing  and  the  trend  of  not  re¬ 
placing  cartoonists  who  are  terminated 
or  leave  voluntarily. 


THE  CHICAGO  JUDGE  who  recom¬ 
mended  throwing  out  a  suit  challeng¬ 
ing  territorial  exclusivity  rules  in  syndi¬ 
cation  is  wrong  about  both  the  law  and 
facts  of  the  case,  according  to  Paddock 
Publications. 

In  a  response  filed  Oct.  14,  attorneys 
for  Paddock,  publisher  of  the  Daily 
Herald  in  Arlington  Heights,  111.,  ar¬ 
gued  that  U.S.  Magistrate  Judge 
Ronald  A.  Guzman  should  not  have 
recommended  dismissal  of  the  suit 
against  Chicago’s  two  major  daily  pa¬ 
pers  and  eight  of  the  nation’s  biggest 
syndicates  and  news  services. 

“The  magistrate  describes  this  mat¬ 
ter  as  an  ‘unusual’  antitrust  case,  but 
his  recommendation  is  no  less  unusu¬ 
al,”  wrote  Daily  Herald  attorney  James 
T.  Malysiak. 

“Remarkably,  the  magistrate  rejected 
all  the  arguments  made  by  the  defen¬ 
dants  and  found  that  Paddock  has  sub¬ 
mitted  sufficient  evidence  that  exclu¬ 
sivity  injures  both  competition  and 
consumer  welfare,”  the  response  con¬ 
tinued.  “Yet,  instead  of  recommending 
denial  of  the  defendants’  motion,  the 
magistrate  proposes  dismissal  of  the 
case  based  on  several  points  not  raised 
by  the  defendants  .... 

“(T)here  are  two  good  reasons  why 
the  defendants  did  not  make  any  of  the 
arguments  that  the  magistrate  found 
dispositive;  They  are  wrong  as  a  matter 
of  case  law  spanning  decades  .  .  .  and 
they  are  also  based  on  factual  findings 
contrary  to  the  overwhelming  weight 
of  evidence  developed  in  this  case.” 

Guzman’s  51-page  recommendation 
Sept.  26  to  the  presiding  federal  judge 
in  the  case  amounted  to  a  stinging  — 
if  very  preliminary  —  rejection  of  the 
Daily  Herald’s  contention  that  exclu¬ 
sivity  granted  by  syndicates  has  kept 
the  paper  from  publishing  the  most 
popular  comics,  columns  and  news  ser¬ 
vices  (E&P,  Oct.  15,  p.  38). 

Guzman  declared  in  his  opinion 
that  this  exclusivity  doesn’t  violate  fed¬ 
eral  antitrust  statutes.  Just  because  the 
Chicago  Tribune  and  Chicago  Sun- 
Times  have  managed  to  lock  up  the 


most  desirable  features  doesn’t  mean 
their  actions  are  illegal,  he  said. 

But  the  Daily  Herald  contended 
that  Guzman  is  ignoring  a  large  vol¬ 
ume  of  case  law  that  says  the  antitrust 
Sherman  and  Clayton  Acts  can  apply 
to  more  than  one  player  in  a  market 
even  if  there  is  no  conspiracy  between 
the  businesses. 

Among  the  examples  the  Daily  Her' 
aid  cited  is  the  U.S.  Supreme  Court’s 
1945  decision  in  Associated  Press  v. 
United  States,  which  broke  the  exclu¬ 
sive  hold  that  major  metro  papers  had 
on  AP  —  and  also  included  the  Chica¬ 
go  Tribune  as  a  defendant. 

In  that  case,  the  high  court  said 
stand-alone  agreements  with  news¬ 
papers  should  be  considered  in  light  of 
their  overall  impact  on  competition. 

The  Daily  Herald  also  argued  that 
Guzman  was  wrong  to  say  exclusive  li¬ 
censes  granted  by  syndicates  are  not 
“acquisitions”  by  newspapers  because 
they  are  granted  for  limited  durations. 

That’s  just  not  how  the  real  newspa¬ 
per  world  works,  stated  Paddock, 
which  said  a  paper  can  keep  a  syndi¬ 
cated  feature  virtually  forever.  It  noted, 
for  instance,  that  “Peanuts”  has  never 
been  cancelled  by  an  original  licensee 
newspaper  in  its  more  than  40  years. 

It  also  argued  that  Guzman  erred  in 
saying  that  the  Sherman  Act  is  a  crim¬ 
inal  statute  —  and  since  the  Chicago 
papers  have  done  nothing  criminal  the 
law  cannot  be  used  against  them.  That 
argument  is  “completely  invalid  and 
would  turn  antitrust  law  on  its  head,” 
the  Daily  Herald  said. 

“The  magistrate’s  concern  about  the 
defendant’s  criminal  liability  is  un¬ 
founded.  If  Paddock  prevails  in  this 
case,  the  Tribune  and  the  Sun'Times 
face  stronger  competition,  not  prison.” 

In  addition  to  the  two  papers,  the 
suit  filed  in  U.S.  District  Court  in 
Chicago  names  as  defendants  the 
Times  Mirror  Co.,  Los  Angeles 
Times- Washington  Post  News  Ser¬ 
vice,  New  York  Times  Syndication 
Sales  Corp.,  Tribune  Media  Ser¬ 
vices,  Creators  Syndicate,  King  Fea¬ 
tures  Syndicate,  United  Media  and 
Universal  Press  Syndicate. 
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Media  fight  Liz  over 
bid  to  kill  series 

SIX  MEDIA  GROUPS,  including  the  Reporters  Committee 
for  Freedom  of  the  press,  have  joined  a  friend-of-the-court 
brief  opposing  Liz  Taylor’s  bid  to  kill  NBC’s  miniseries  on  her 
life. 

Taylor’s  request  for  an  injunction  was  dismissed  Sept.  12  at 
a  Superior  Court  hearing  in  Los  Angeles.  But  her  lawyers 
were  allowed  to  file  an  amended  complaint  seeking  an  imme¬ 
diate  restraining  order  on  grounds  of  defamation,  invasion  of 
privacy  and  trademark  infringement.  The  miniseries  is  based 
on  a  forthcoming  unauthorized  biography  by  C.  David  Hey- 
mann. 

In  a  brief  by  New  York  attorney  Henry  Kaufman,  the  me¬ 
dia  groups  call  the  case  a  “frontal  assault”  on  free  expression 
and  a  matter  of  unconstitutional  prior  restraint.  Taylor  envi¬ 
sions  “a  legal  regime  that  accords  a  higher  priority  to  the  pro¬ 
tection  of  the  property  rights  of  celebrities  than  to  the  rights 
of  free  expression  given  preeminence  under  the  First  Amend¬ 
ment,”  it  says. 

The  brief  calls  on  the  court  to  throw  the  case  out  so  as  to 
minimize  the  chilling  effect  on  free  speech  and  to  consider 
sanctioning  Taylor  and  her  attorneys. 

Cap  Cities  extends  spouse 
benefits  to  gay  employees 

THE  NATIONAL  LESBIAN  and  Gay  Journalists  Associa¬ 
tion  praised  the  decision  by  Capital  Cities/ABC  Inc.  to  ex¬ 
tend  medical  benefits  to  same-sex  couples  among  its  20,000 
employees. 

“Cap  Cities/ABC  joins  Time  Warner  and  the  New  York 
Times  as  major  news  media  companies  that  have  taken  the 
bold  step  of  expanding  eligibility  to  include  equal  employ¬ 
ment  opportunity  for  all  its  qualified  employees,”  said  Leroy 
Aarons,  president  of  the  association  of  1,000  gay  and  lesbian 
print  and  broadcast  journalists. 

The  association,  which  seeks  the  same  benefits  for  partners 
of  homosexual  employees  as  offered  to  spouses  of  heterosex¬ 
uals,  formed  an  organization  of  Cap  Cities  employees  during 
the  association’s  1993  convention. 

Cap  Cities  announced  its  policy  change  Oct.  5.  The  com¬ 
pany’s  holdings  include  the  ABC  TV  network  and  eight 
newspapers,  including  the  Kansas  City  Star  and  Ft.  Worth 
Star-Telegram. 

Judge  upholds  newsrack 
removal  in  national  park 

THE  OFFICIAL  CONCESSIONAIRE  at  Yosemite  Nation¬ 
al  Park  in  California  removed  all  five  newsracks  of  a  tabloid 
shopper,  an  action  that  was  upheld  by  a  federal  judge  pend¬ 
ing  a  further  hearing. 

Susan  Shaughnessy,  publisher  of  the  free  distribution  Sier¬ 
ra  Escape,  went  to  court  after  Yosemite  Concession  Services 
Corp.  notified  her  in  August  that  it  would  be  taking  down 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  10/26/94  10/19/94  10/26/93  1 

A.H.  BeloCorp.  (NY) 

50.625 

48.375 

45.625 

American  Publishing  ## 

11.875 

12.00 

Capital  Cities/ABC  Inc.  (NY)  ** 

79.00 

77.75 

62.00 

Central  Newspapers  Inc.  (NY) 

28.00 

28.25 

23.75 

Dow  Jones  &  Co.  Inc.  (NY) 

29.25 

29.875 

36.00 

Enquirer/Star  Group  (NY) 

16.875 

16.375 

18.375 

Gannett  Co.  Inc.  (NY) 

48.00 

49.50 

50.50 

Harte-Hanks  Comm.  (NY)  * 

18.75 

19.125 

Knight-Ridder  Inc.  (NY) 

50.375 

51.875 

56.25 

Lee  Enterprises  Inc.  (NY) 

33.25 

34.00 

32.00 

McClatchy  Newspapers  Inc.  (NY] 

23.375 

23.875 

20.50 

Media  General  Inc.  (AM) 
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27.50 

29.625 

Multimedia  Inc.  (NDQ) 

29.25 

29.50 

36.50 

New  York  Times  Co.  (AM) 
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1  Park  (Communications  Inc.  (NDQ)  27.625 

28.625 

23.125 

Pulitzer  Publishing  Co.  (NY) 

34.50 

35.625 

33.25 

EW.ScrippsCo.  (NY) 

30.25 

30.25 

28.75 

Times  Mirror  Co.  (NY) 

32.00 

32.375 

32.625 

Tribune  Co.  (NY) 

51.00 

52.625 

54.625 

Washington  Post  Co.  (NY) 

•*  10  for  1  stock  split  as  of  6/3/94 

240.875 

242.25 

242.00 

«  Initial  public  offering  as  of  1 1/3/93  at  $16.50 
**  Initial  public  offering  as  of  5/5/94  at  $13 
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Stock 
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Hollinger  Inc.  (a) 

12.875 

13.25 

11.875 

Quebecor  Inc.  Class  A  (a) 

16.50 

17.00 

19.875 

Reuters  (c)  (d) 

44.50 

44.625 

36.6875 

Southam  Inc.  (a) 

16.00 

15.50 

16.625 

Thomson  Corp.  (a) 

16.25 

16.00 

16.25 

Toronto  Sun  Publishing  Corp.  (a) 

14.00 

13.75 

12.375 

TorStar  Corp.  (a) 

23.50 

23.75 

22.00 

Pearson  Ltd.  (b) 

5.92 

6.085 

5.69 

News  Corp.  Ltd.  (c) 

48.625 

49.25 

59.625 

(a)  Quotes  ate  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  April  8,  1994 

Prepared  for  E&P  by  Wertheim  Schroder 

&  Co.  Inc. 

the  racks  as  part  of  a  move  to  reduce  clutter  in  the  park. 

The  tabloid  was  one  of  seven  newspapers  with  racks  in 
Yosemite  Valley.  The  others  are  paid  papers.  The  Sierra  Es¬ 
cape's  racks  were  removed  in  late  September. 

“Their  whole  strategy  was  to  give  me  the  bum’s  rush,” 
Shaughnessay  told  the  San  Francisco  Examiner. 

U.S.  District  Judge  Robert  Coyle  turned  down  her  request 
for  a  temporary  restraining  order  against  the  concessionaire. 
He  said  the  racks  were  pulled  down  on  the  basis  of  a  con¬ 
tractual  agreement  between  the  two  parties.  However,  Coyle 
agreed  to  schedule  a  hearing  on  a  preliminary  injunction. 

Attorney  Stephen  Cornwell,  representing  YCS,  told  the 
court  that  the  company’s  two-year  contract  with  Shaughnessy 
was  terminated  because  she  is  considered  a  competitor. 

Shaughnessy’s  lawyer,  Kevin  O’Casey,  said  the  case  pre¬ 
sents  a  First  Amendment  issue. 
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NNA  gets 
U.S.,  Russian 
papers  together 

THE  NATIONAL  NEWSPAPER  Asso¬ 
ciation  said  it  will  help  forge  relation¬ 
ships  between  U.S.  and  Russian  news¬ 
papers  so  they  can  share  expertise  and 
advice. 

“Newspapers  in  Russia  are  struggling 
today  to  operate  the  way  newspapers  in 
America  do,  but  they  are  hemmed  in 
with  an  unbelievable  web  of  laws,  rules 
and  regulations  that  threaten  to  trip 
them  up  every  time  they  try  to  move,” 
said  NNA  president  and  CEO  Tonda 
Rush,  who  recently  led  discussions  on 
newspaper  lobbying  in  the  former  Sovi¬ 
et  republic. 

Rush  said  U.S.  publishers,  especially 
those  who  run  smaller  papers,  are 
equipped  to  offer  sound  advice  on  how 
newspapers  can  help  develop  —  and 
survive  in  —  a  market  economy. 

She  met  at  NNA  headquarters  in  Ar¬ 
lington,  Va.,  with  two  representatives  of 
the  Russian-American  Press  and  Infor¬ 
mation  Center  who  are  launching  the 
U.S. -Russia  Media  Partnership  Pro¬ 
gram. 

The  effort  is  funded  by  the  U.S. 
Agency  for  International  Development 
and  is  managed  by  Internews,  a  non¬ 
profit  group  in  Areata,  Calif.,  and 
RAPIC,  which  is  affiliated  with  New 
York  University’s  Center  for  War,  Peace 
and  the  News  Media. 

The  program  covers  costs  related  to 
U.S.  publishers’  trips  to  Russia,  and  vice 
versa. 

“This  program  won’t  succeed  simply 
by  matching  newspapers  by  size  or  rely¬ 
ing  on  technical  expertise,”  said  Paul  Ja- 
nensch,  associate  director  of  the  part¬ 
nership. 

“What  will  drive  the  program  is  the 
spirit  of  friendship  and  community 
newspaper  people  have  in  common.” 

McClatchy  donates 
land  for  park 

MCCLATCHY  NEWSPAPERS  AND 
its  Modesto  Bee  have  donated  land  for  a 
park  in  downtown  Modesto,  Calif. 

According  to  plans,  architects  and 
landscape  contractors  will  toss  in 
$400,000  worth  of  services  to  create 


McClatchy  Square  on  the  ‘/4-acre  par¬ 
cel.  The  site,  at  15th  and  I  streets,  used 
to  be  the  Bee’s  gas  station  and  service 
garage. 

The  park,  expected  to  be  finished 
early  next  year,  will  feature  a  life-sized 
bronze  sculpture  of  a  newspaper  carrier 
by  artist  Betty  Saletta. 


FOR  THOSE  STILL  interested  in  Pres¬ 
ident  Clinton’s  Whitewater  affair,  the 
Wall  Street  Journal  has  published  a 
book  to  clarify  the  convoluted  tale. 

Edited  by  the  Journal’s  editor,  Robert 
Bartley,  A  Journal  Briefing:  Whitewater 
presents  the  facts  about  and  examines 
the  issues  raised  by  Clinton’s  failed 
Arkansas  real  estate  development 
scheme. 

The  book’s  586  pages  look  at  the 
characters  and  cover-ups,  rationaliza¬ 
tions  and  resignations,  the  publisher 
says.  It  includes  a  compilation  of  Journal 
editorials  and  op-ed  essays,  plus  related 
news  stories  and  a  new  index  and 
chronology. 

The  tome  is  sold  in  book  stores  for 
$14.95  or,  for  $5  more,  by  calling  1-800- 
635-83491. 

Times  Mirror  holders 
win  sweeter  deal 

TIMES  MIRROR  CO.  has  agreed  to 
settle  —  for  sweeter  terms  —  all  share¬ 
holder  suits  stemming  from  its  $2.3  bil¬ 
lion  pact  to  sell  its  cable  TV  systems  to 
Cox  Enterprises  Inc. 

The  settlement,  subject  to  approval 
of  Delaware  Chancery  Court  and  Cali¬ 
fornia  Superior  Court,  clears  the  biggest 
obstacle  blocking  the  merger,  which 
calls  for  Cox  to  spin  off  the  merged  ca¬ 
ble  operations  as  Cox  Cable  Communi¬ 
cations  Inc.,  which  would  be  the  na¬ 
tion’s  third  largest  cable  company. 

The  companies  announced  their 
agreement  last  June,  but  within  days. 
Times  Mirror  shareholders  filed  at  least 
four  suits  claiming  the  deal  favored  the 
Chandler  family,  whose  trusts  control 
the  company  (E&P,  June  18,  pp.  16-17). 

The  original  transaction  called  for 
Times  Mirror  shareholders,  with  the  ex¬ 
ception  of  the  Chandlers,  to  receive 
one  new  share  of  Times  Mirror  stock 
plus  $10.45  worth  of  Cox  Cable  stock. 


for  each  Times  Mirror  share. 

The  rub  was  that  the  new  Times  Mir¬ 
ror  stock  was  to  pay  a  fraction  —  be¬ 
tween  one-fifth  and  one-third  —  of  the 
$1.08  a  share  annual  dividend  the  old 
stock  paid,  and  the  Chandler  trusts 
were  to  receive  a  new  issue  of  Times 
Mirror  preferred  stock  —  which  would 
pay  dividends. 

The  proposed  settlement  allows  pub¬ 
lic  shareholders  —  the  Chandler  Trusts 
agreed  not  to  participate  —  to  ex¬ 
change  their  new  Times  Mirror  shares 
for  shares  in  a  new  issue  of  $350  million 
worth  of  preferred  stock  yielding  at 
least  6.5%  a  year.  After  three  years  the 
preferred  shares  convert  to  common 
stock,  unless  the  company  recalls  them 
for  135%  of  stated  value  plus  unpaid 
dividends,  payable  in  Times  Mirror 
common  stock. 

Times  Mirror  also  agreed  to  pay  an¬ 
nual  dividends  of  at  least  24(i  a  share  on 
its  new  common  stock  for  three  years 
after  the  merger,  and  to  pay  up  to  $6 
million  in  legal  costs  for  the  plaintiffs. 

In  a  separate  but  related  develop¬ 
ment,  Times  Mirror  said  it  had  received 
a  tax  ruling  favorable  to  the  transaction 
that  approves  the  deal’s  tax  free  status 
on  the  Chandlers. 


THE  AMERICAN  PRESS  Institute 
and  Prodigy  have  agreed  to  develop  an 
on-line  training  program  for  the  news¬ 
paper  industry. 

API,  the  Reston,  Va.-based  non-prof¬ 
it  center  for  training  newspaper  execu¬ 
tives,  said  it  is  developing  ways  to  make 
its  training  programs  accessible  elec¬ 
tronically  to  newspapers. 

“Our  plan  is  to  create  on-line  infor¬ 
mational  and  training  models  that  we 
know  will  increase  our  effectiveness,” 
said  API  president  and  executive  direc¬ 
tor  Bill  Winter. 

Beginning  later  this  fall,  API  plans  to 
start  with  an  electronic  catalogue  of 
training  materials  and  a  bulletin  board 
for  seminar  members  to  discuss  issues. 

On  Prodigy,  a  joint  venture  of  IBM 
and  Sears,  API  joins  such  newspapers 
as  the  Atlanta  Journal  and  Constitution, 
Los  Angeles  Times,  Newsday,  Tampa 
Tribune,  Milwaukee  Journal  and  Sen¬ 
tinel,  and  Providence  Journal  Bulletin. 


Whitewater,  the  book 


API  takes  training 
on  line  on  Prodigy 
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Trash 

Continued  from  page  1 1 

and  undermines  societal  institutions. 

Race  baiting  and  intolerance  are 
voiced  shamelessly  on  talk  radio  and 
TV  shows,  Howard  Stern  makes  the 
New  York  Times  Best  Seller  List  and 
journalism’s  pundits  scream  mindlessly 
at  each  other  on  the  McLaughlin 
Group. 

“For  the  first  time  in  our  history,  the 
weird  and  the  stupid  and  the  coarse  are 
becoming  our  cultural  norm,  even  our 
cultural  ideal,”  he  said. 

Meanwhile  one  of  the  most  pro¬ 
found  stories  in  America  revolves 
around  race.  But  because  news  organi¬ 
zations  “are  terrified”  of  the  issue, 
don’t  know  how  to  deal  with  the  ques¬ 
tions  it  poses,  and  withdraw  from  the 
sensitivities  it  arouses,  they  ignore  it. 


Bernstein  said,  even  though  it  touches 
everybody,  and  conditions  society  ac¬ 
cepts  for  blacks  would  be  intolerable 
for  whites. 

But  journalism’s  greatest  single  fault 
may  be  the  failure  to  provide  context, 
Bernstein  said. 

The  gossip  press  and  shock  jocks  of¬ 
ten  misinform  “because  their  aim  is  to 
shock,  to  titillate,  to  distort,  to  give 
grotesque  emphasis,”  and  in  the  accel¬ 
erating  race  for  news,  “speed  and  accu¬ 
racy  and  quantity  substitute  for  thor¬ 
oughness  and  quality,  for  accuracy  ad 
context,”  he  said. 

Worse,  in  the  current  atmosphere,  it 
has  become  acceptable  to  say  “virtual¬ 
ly  anything  about  almost  anybody  be¬ 
cause  truth  is  no  longer  the  fundament 
that  drives  our  work.  In  fact,  it  is  be¬ 
coming  a  mere  obstacle  to  work 
around  ...  an  annoyance  which  gets 
in  the  way  of  the  sensational,”  he  said. 

Because  politicians  are  virtually  libel 
proof,  people  with  unproven  conspira¬ 
cy  theories  and  axes  to  grind  can  link 
the  president  to  a  long-ago  murder  and 
with  the  help  of  Rush  Limbaugh, 
Howard  Stern,  the  Star  or  American 
Spectator,  the  tale  overnight  becomes 
political  lore. 


“And  your  newspapers  are  running 
it,  and  you  know  it’s  not  true,”  Bern¬ 
stein  said. 

He  said  sensationalism  and  gossip 
have  always  had  a  role  in  newspapers, 
but  never  before  have  trash  TV  shows 
been  so  coveted  or  have  gossip  colum¬ 
nists  been  more  highly  valued  than 
Pulitzer  Prize  winners. 

And  who  syndicates  the  freak  shows 
of  talk  television?  Who  broadcasts 
them,  along  with  the  crime  and  fluff  of 
local  news?  Often  the  same  corpora¬ 
tions  that  own  the  nation’s  great  news¬ 
papers. 

Bernstein,  the  upstart  Watergate  re¬ 
porter  who  cuts  a  more  dignified  pro¬ 
file  on  the  lecture  circuit  in  grey  hair 
and  tailored  suits,  recalled  bygone  days 
when  the  nation’s  institutions,  includ¬ 
ing  the  press,  provided  leadership 
through  wars  and  depressions. 


He  implored  media  executives  to 
provide  “radical  conservative  leader¬ 
ship”:  to  speak  out  on  behalf  of 
bedrock  journalistic  values,  to  commit 
to  “getting  out  of  the  trash  business”  in 
all  media,  and  to  steer  journalism  away 
from  “Murdochism”  and  set  a  renewed 
agenda  for  the  news  on  page  one  or 
over  the  airwaves. 

“We  must  maintain  that  all  the  in¬ 
stitutions  in  our  stable  have  as  their 
bottom  line  a  basic  commitment  to  the 
truth,”  he  declared,  adding  that  there 
is  room  for  diversity,  sex,  fiction,  fanta¬ 
sy  and  popular  culture. 

Asked  if  the  news  media  took  their 
cue  from  Hollywood,  Bernstein  said 
the  opposite:  “They  get  their  material 
from  us.” 

But  how  does  serious  journalism 
compete  in  a  market  that  rewards  sen¬ 
sation?  Bernstein  wasn’t  sure.  But  he 
offered  to  participate  in  a  summit 
meeting  to  address  journalism’s  “crisis 
in  truth.” 

By  failing  to  speak  out,  leaders  of 
“respectable”  media  enclaves  “do  our 
country  a  grave  disservice”  because  the 
rise  of  the  Idiot  Culture  occurs  as  the 
very  political  firmament  is  breaking 
down.  News  organizations,  he  said. 


must  find  a  way  to  give  voice  to  the 
people  who  work  for  solutions  but  who 
are  too  dull  to  appear  on  talk  shows 
about  obese  cross  dressers  who  have 
foot  fetishes. 

Bernstein  also  asked  the  media  to 
look  closer  at  themselves. 

“The  reality  is  that  the  media  are 
probably  the  most  powerful  of  all  our 
institutions  today,  and  they  are  squan¬ 
dering  their  power  and  ignoring  their 
obligations  ....  [W]e  have  abdicated 
our  responsibility  and  the  consequence 
...  is  the  ugly  spectacle,  and  the  tri¬ 
umph,  of  Idiot  Culture,”  Bernstein 
said.  “We  are  all  on  deadline.  It  is  past 
time  to  start  asking  some  of  the  same 
fundamental  questions  about  the  press 
that  we  do  of  the  other  powerful  insti¬ 
tutions  in  our  society,  questions  about 
who  is  served,  about  standards,  about 
self  interest  and  the  eclipse  of  the  pub¬ 
lic  interest  and  the  interest  of  the 
truth.” 

Pa.  papers  form 
new  media  unit 

THE  PENNSYLVANIA  NEWSPAPER 
Publishers  Association  has  formed  a 
new  division  devoted  to  developing  in¬ 
formation  products  on  new  media. 

PNPA  New  Media  Ventures  is  the 
first  such  venture  by  a  state  or  regional 
press  association,  PNPA  said  in  an¬ 
nouncing  the  project  at  its  annual  con¬ 
vention  Oct.  14  in  Valley  Forge. 

The  unit  will  start  with  a  full-time  di¬ 
rector,  David  Morgan,  the  association’s 
general  counsel,  and  have  the  support 
of  a  committee  of  15  executives  from 
member  papers. 

PNPA  officials  said  the  unit  would 
coordinate  relations  between  news¬ 
papers  and  telecommunications  compa¬ 
nies,  act  as  a  clearinghouse  for  informa¬ 
tion  on  new  media  and  serve  as  an  “ap¬ 
plications  incubator”  to  develop  new 
services  for  newspapers. 

One  of  the  first  initiatives  is  PNPA 
Online,  an  electronic  bulletin  board  for 
state  papers.  Plans  call  for  a  Jan.  1 
launch  and  for  the  service  to  carry  text 
and  graphics  and  provide  access  to  the 
Internet.  Another  project,  with  state 
cable  companies,  is  video  voter  guides, 
one-hour  TV  shows  planned  to  air  10 
days  before  the  Nov.  8  gubernatorial 
and  senate  elections. 

Also,  in  conjunction  with  the  state’s 
associations  of  broadcasters,  cable  oper¬ 
ators  and  telephone  businesses,  PNPA, 
which  represents  275  papers,  plans  a 
symposium  on  new  media  in  March. 


“The  shame,”  according  to  Bernstein,  “is  that 
those  of  us  who  are  responsible  journalists  and 
writers  haven ^t  resisted,  haven’t  told  our  own 
publishers,  ‘Enough  already.  You  are  endangering 
the  credibility  of  all  our  work.’  ” 
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proved  a  tentative  seating  plan  that 
gives  the  press  nearly  twice  as  many 
seats  as  the  public. 

•  He  suggested  having  a  television 
camera  mounted  on  the  wall  near  the 
front  of  the  courtroom  that  could  get 
faces  of  the  defendant,  attorneys  and 
spectators  instead  of  backs  of  heads  or 
partial  profiles,  which  is  what  viewers 
usually  see  from  the  customary  camera 
position  in  the  back  of  the  courtroom. 

•  When  the  still  camera  pool  pho¬ 
tographers  demonstrated  rather  archa¬ 
ic  stationary  equipment  for  a  wall- 
mounted  still  camera.  Judge  Ito  not 
only  suggested  something  more  sophis¬ 
ticated  that  could  pan  and  tilt,  but 
when  the  photographers  expressed 
doubt  that  such  gear  existed.  Judge  Ito 
suggested  possible  sources  where  the 
equipment  could  be  found. 

•  When  the  press  grumbled  about 
the  pool-reporter  arrangement  for  jury 
selection  because  the  courtroom  would 
be  jammed  with  upwards  of  90 
prospective  jurors.  Judge  Ito  took  the 
unprecedented  step  of  allowing  an  au¬ 
dio  feed  to  an  audio-only  area  of  the 
media  center  so  more  journalists  could 
hear  the  proceedings.  (California 
Rules  of  the  Court  prohibit  broadcast¬ 
ing,  photographing  or  recording  jury 
selection.)  No  California  Superior 
Court  has  ever  allowed  an  audio  feed 
of  jury  selection  to  go  outside  of  the 
courtroom. 

Judge  Ito  even  considered  allowing  a 
video  feed  of  jury  selection  for  the  me¬ 
dia  center,  deciding  against  that  only 
after  the  press  violated  state  Rules  of 
the  Court  and  a  specific  court  order  to 
refrain  from  photographing  or  inter¬ 
viewing  jurors. 

•  And  even  when  at  least  one  jour¬ 
nalist  violated  the  audio  feed  condi¬ 
tions  by  taking  a  laptop  computer  with 
sound-recording  capability  into  the  au¬ 
dio  area.  Judge  Ito  did  not  pull  the  au¬ 
dio  plug,  but  simply  banned  laptop 
computers  from  that  area,  leaving  the 
press  with  pads  and  pens  for  note-tak¬ 
ing. 

Judge  Ito’s  primary  concerns  are  to 
ensure  that  the  defendant  gets  a  fair 
trial,  to  ensure  that  the  integrity  of  the 
court  proceedings  are  not  compro¬ 
mised  and  to  keep  the  proceedings  as 
accessible  as  possible  to  the  public. 

Considering  the  pressures  on  the 
judge,  which  include  the  complexities 
of  the  case,  the  unblinking  media  eye 
and  the  demands  of  the  parties  in  the 


case,  the  inordinate  amount  of  time  he 
has  devoted  to  media  concerns  is  clear 
proof  of  his  commitment  to  accommo¬ 
date  the  press  to  the  greatest  extent 
possible. 


Hayslett  is  Los  Angeles  Court  Public 
Information  Officer 

Sex  ads 

knowledges,  is  one  of  only  a  handful  of 
gay-oriented  papers  with  a  similar  ad 
policy. 

“The  gay  press  traditionally  has  been 
supported  by  gay  clubs  and,  well,  by 
phone  sex  ads,  too,”  she  said. 

At  NLGJA,  Longcope  said  gay  pa¬ 
pers  should  look  beyond  the  immediate 
revenue  sex  ads  bring. 

“In  the  long  run,  you  see,  there  is  a 
greater  payoff  than  revenue  —  a  height¬ 
ened  sense  of  self-respect,  of  being  the 
very  best  we  can  be,”  she  said. 

Longcope’s  remarks  were  vigorously 
applauded  by  the  NLGJA  audience. 

“I’m  not  surprised  by  the  reaction,” 
she  said  later.  “1  think  the  feeling  more 
and  more  of  professional  journalists  in 
the  gay  press  is  that  [sex  ads]  is  some¬ 
thing  we  want  to  get  away  from  and 
that  we  want  to  be  taken  as  serious 
journalists. 

“We  have  got  to  clean  up  our  act  in 
the  gay  press,”  Longcope  said. 

Adopts 

Continued  from  page  3 1 

will  relieve  the  pressure  on  users  and 
put  it  back  on  developers  to  produce 
software  that  users  will  want  to  pay  for. 

Trigg  added  that  the  PDF’s  built-in 
compression  may  permit  creation  of 
“graphics  containing  photos  and  other 
elements  that  previously  made  the  file 
too  large  to  transmit.” 

He  later  explained  that  while  many 
complex  graphics  are  crafted  for  the 
New  York  Times,  none  of  the  larger 
files  is  moved  by  the  news  service  be¬ 
cause  of  the  cost  of  the  lengthy  trans¬ 
missions. 

Until  graphics  are  moved  as  PDF 
files,  Reed  said  in  an  advisory  that  his 
news  service  “made  it  clear  to  Altsys 
that  it  would  be  unfair  to  ask  papers  to 
pay  for  another  upgrade,  considering 
most  sites  have  been  unable  to  use 
FreeHand  4.0.” 

Reed  also  said  a  free  patch  to  4.0,  ex¬ 


pected  before  month’s  end,  would  re¬ 
vive  3.11  text  handling  and  preserve 
text  as  composed  when  a  file  is  saved 
back  to  3.11.  The  patch  from  Altsys,  he 
said,  will  probably  be  welcomed  be¬ 
cause  it  should  make  4.0  more  familiar 
to  3.11  users,  giving  them  in  some  cas¬ 
es  “the  best  of  both  worlds.” 

He  said  he  hopes  patch  the  will  not 
require  a  full  software  re-install. 

For  new,  few  in  Gannett  Graphics 
use  4.0,  though  Reed  said  more  may 
upgrade  when  the  fix  (4.0c)  arrives.  In 
the  meantime,  he  said,  the  network 
will  continue  to  move  graphics  in  3.11. 

Shop  Talk 

Continued  from  page  50 

A  good  outplacement  firm  surely 
could  find  honest  work  for  displaced 
judges  and  high-priced  defense  attor¬ 
neys,  as  well  as  unemployed  prosecu¬ 
tors. 

This  process  might  be  compared 
with  the  current  trend  in  corporate 
downsizing,  which  has  bypassed,  up  to 
now,  the  legal  and  judicial  systems. 
Some  of  those  laid  off  would  be  forced 
to  accept  lower-paying  jobs  with  fewer 
perks. 

Trials  would  be  conducted  in  the 
conference  rooms  of  newspapers  and 
TV  studios,  with  the  overflow  assigned 
to  public  libraries.  Courthouses  would 
be  remodeled  into  government-subsi¬ 
dized  housing  for  the  homeless,  centers 
for  various  civic  endeavors,  and  indoor 
malls  for  retail  shops.  They  would  thus 
become  revenue  producers  rather  than 
tax  sinkholes. 

In  the  event  of  disagreement  or 
stalemate,  a  tough  managing  or  a  sud¬ 
denly  out-of-work  major  league  base¬ 
ball  arbitrator  would  be  called  in  to 
mediate  the  dispute. 

Even  the  intimidating  black  robes  of 
judges  would  be  dispensed  with  in  fa¬ 
vor  of  jeans,  open  shirts,  Timberland 
shoes  and  smelly  sneakers  found  in 
some  newsrooms. 

As  of  O.J.,  Rosty,  and  Mel  Reynolds, 
their  trials  could  simply  be  called  off. 
This  would  save  the  taxpayers  and 
newsgathering  organizations  millions 
of  dollars,  and  the  three  celebrity  de¬ 
fendants  literally  tons  of  legal  fees. 

Since  the  media  already  have  decid¬ 
ed  the  fates  of  the  trio,  they  could  an¬ 
nounce  their  verdicts  and  get  back  to 
covering  such  mundane  matters  as 
health  care  reform,  deaths  by  gunfire, 
and  football  results 

Make  sense?  What’s  your  verdict,  fel¬ 
low  journalists?  BE^P 


Jerrianne  Hayslett 
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lAPA 
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stitute  and  announced  that  it  will  spon¬ 
sor  a  one-day  seminar  in  Miami  on 
Dec.  8  to  help  journalists  understand 
the  issues  that  will  arise  there  at  the 
Summit  of  the  Americas  on  Dec.  9  and 
10. 

The  North/South  Center  of  the  Uni¬ 
versity  of  Miami  will  co-sponsor  the 
event.  This  will  be  the  first  hemisphere 
summit  in  27  years  since  it  was  held  in 
Punte  del  Este,  Uruguay,  in  1967.  The 
seminar  will  offer  participants  in-depth 
analysis  by  experts  of  the  issues  desig¬ 
nated  as  the  agenda  items  —  trade,  en¬ 
vironment  and  democratic  governance. 

Raul  Kraiselburd,  editor  of  El  Dia,  La 
Plata,  Argentina,  was  re-elected  IAEA 
president.  He  had  been  acting  as  presi¬ 
dent,  filling  the  unexpired  term  created 
by  the  resignation  of  Roy  Megarry  of 
the  Globe  and  Mail  in  mid-term. 

David  Lawrence,  publisher  of  the  Mi¬ 
ami  Herald,  was  elected  vice  president. 
Luis  Gabriel  Cano,  president  of  El  Es- 
pectador  Bogota,  Colombia,  was  elected 
second  vice  president.  Roberto  Suarez, 
publisher  of  El  Nuevo  Herald, Miami, 
was  re-elected  chairman  of  the  execu¬ 
tive  committee.  Oliver  Clarke,  chair¬ 
man  of  the  Gleaner  Company  Ltd., 
Kingston,  Jamaica,  was  named  vice 
chairman  of  the  executive  committee. 

Caracas,  Venezuela,  was  selected  as 
the  site  for  the  1995  general  assembly, 
October  15-19.  The  mid-year  board  of 
directors  meeting  will  be  held  in  St.  Pe¬ 
tersburg,  Fla.,  March  25-28,  1995. 

Globe  and  Mail 
celebrates  its 
150th  birthday 

DELEGATES  TO  THE  Inter  American 
Press  Association  general  assembly 
were  guests  of  the  Toronto  Globe  and 
Mail  at  its  gala  celebration  October  20, 
marking  its  150th  anniversary. 

Among  the  more  than  1,000  guests 
were  Ontario  and  Canadian  public  offi¬ 
cials,  as  well  as  international  diplomats. 

The  Globe  was  founded  by  George 
Brown,  March  5,  1844  as  a  weekly.  By 
Oct.  1,  1853,  it  had  become  a  daily  with 
a  circulation  of  6,000.  In  1936,  the 
Globe,  with  a  circulation  of  78,000,  was 
sold  to  George  McCullagh  who  ac¬ 
quired  The  Mail  and  Empire  (circula¬ 
tion  118,000)  a  few  weeks  later  and  ab¬ 
sorbed  it  into  the  Globe  under  the  new 
name  the  Globe  and  Mail. 


and  development  was  to  be  swamped 
by  waves  of  mindless  media  dogma  on 
how  the  world  is  groaning  under  the 
weight  of  “genocidal”  population 
growth. 

But  then,  why  have  world  food  prices 
declined  over  the  last  decade?  Why  are 
some  of  the  world’s  most  densely  popu¬ 
lated  nations  also  among  the  world’s 
prosperous?  Why  is  population  growth, 
by  media  definition,  a  crisis  for  brown 
or  yellow  societies,  but  not  for  white 
ones?  And  why  are  abortion  clinics  the 
solution  rather  than  more  open  eco¬ 
nomic  systems  that  liberate  people  to 
pursue  economic  progress? 

In  partial  defense  of  the  press,  1 
should  add  that  political  leaders  and 
social  pressure  groups  have  become  in¬ 
creasingly  skillful  at  feeding  and  ma¬ 
nipulating  the  media. 

We  have,  to  some  extent,  put  in 
Washington  a  public  relations  presi¬ 
dency.  We  also  have  a  whole  host  of  so¬ 
cial  activists  who  rely  on  the  media  to 
amplify  often  simplistic,  single-issue 
messages. 

That,  however,  makes  it  all  the  more 
incumbent  on  the  media  to  seek  out 
and  reflect  the  fullest  range  of  views, 
and  to  avoid  being  led  —  or  fed  —  by 
those  who  happen  to  be  most  skillful  at 
it. 

To  question  apple  scares  and  as¬ 
bestos  crises.  Or  sudden  plagues  of 
date  rape  and  workplace  violence. 

To  seek  statistical  support  for  cancer 
epidemics  —  from  secondhand  smoke 
or  silicone  implants. 

To  view  class-action  lawyers  with 
the  same  skepticism  we  apply  to  corpo¬ 
rate  public  relations  departments. 

Eighth,  there’s  a  disturbing  strain  of 
Puritanism  loose  in  the  American 
press. 

This  is  the  press,  playing  moral 
scolds  and  scourges  —  in  effect,  prose¬ 
cuting  public  and  not  so  public  figures 
for  lapses  in  their  private  lives  that 
have  little,  if  any,  relevance  to  public 
performance,  and  little  relevance  to 
readers  beyond  the  purely  prurient. 

The  point  here  is  not  whether  the 
American  press  has  a  right  to  print 
sundry  details  of  private  lives.  That 
right  exists.  The  issue  is  how  we  exer¬ 
cise  it.  It’s  not  a  matter  of  law,  but  of 
ethics,  taste,  propriety,  relevance. 

The  media’s  role,  in  my  view,  is  not 
to  be  moral  arbiters  of  our  society.  It  is 
to  provide  useful  information  to  read¬ 
ers  and  viewers. 


Ninth,  there’s  the  matter  of  atten¬ 
tion  span. 

It’s  a  very  rare  issue  or  event  that 
can  long  sustain  the  interest  and  focus 
of  our  media.  Yet,  obviously,  the  larger 
issues  of  our  times  are  longer-term 
ones.  And  the  biggest  problems  of  so¬ 
cieties  take  the  longest  to  resolve. 

The  dilemma  here  is  who  or  what  to 
blame.  As  we,  the  press,  hop  from  So¬ 
malia  to  Bosnia,  from  ozone  to  owls, 
from  urban  riots  to  gay  marches  —  we 
justifiably  can  blame  some  combina¬ 
tion  of  the  nature  of  the  news  and  the 
short  attention  span  of  the  public. 

And  our  public,  meanwhile,  bom¬ 
barded  and  bewildered,  can  blame  the 
fickle  and  shallow  press. 

There’s  probably  enough  blame  to 
share.  But  the  fact  is  that  we  see  too 
little  sustained  public  or  press  focus. 
There  are  too  many  instant  celebrities. 
Too  many  two-day  crises. 

Basically,  in  a  world  where  every¬ 
thing  is  considered  critical,  nothing 
needs  to  be  taken  very  seriously. 

Lastly,  there’s  the  matter  of  power. 

The  U.S.  media  —  in  sum  and  even 
in  many  of  its  larger  parts  —  is  a  pow¬ 
erful  presence  in  our  system  and  soci¬ 
ety. 

We  shouldn’t  really  aspire  to  power. 

The  press’  purpose  ought  to  be  to 
empower  its  readers  and  viewers  by 
providing  them  with  relevant  informa¬ 
tion  to  make  individual  decisions. 

Still,  press  power,  or  at  least  influ¬ 
ence,  is  a  fact  of  our  life  and  times. 

But  the  media  cannot  really  have  it 
both  ways.  The  press  is  at  least  partial¬ 
ly  responsible  for  greater  public  skepti¬ 
cism  toward  almost  all  large,  tradition¬ 
al  and  powerful  institutions  in  Ameri¬ 
ca.  And  that,  by  and  large,  is  fine. 

But  the  truth,  not  lost  on  our  public, 
is  that  the  press  is  a  large  and  powerful 
institution  too.  The  truth  is  that  60 
Minutes  or  CBS  are  more  powerful 
than  almost  all  of  the  subjects  they  ex¬ 
pose. 

An  anchorman  or  an  editor  of  a  ma¬ 
jor  newspaper  has  more  ability  to  influ¬ 
ence  public  affairs  than  do  most  con¬ 
gressman  and  senators.  The  Wall  Street 
Journal,  arguably,  has  more  influence 
on  economic  policy  than  do  many  of 
the  major  corporations  it  covers. 

Networks  are  now  owned  by  giant 
corporations,  magazines  by  media  con¬ 
glomerates,  and  all  too  many  news¬ 
papers  by  national  chains. 

We  cannot  plausibly  pretend  to  be  a 
little  David  out  there  smiting  Goliaths 
and  expect  the  public  to  believe  it.  We 
shouldn’t  pretend  to  be  what  we  are  not. 
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Reoder-Village  Voice  auality.  Training 
ova  iloble/stoble  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)986-0105 


Please  Fax  Your  Ad  to  (212)  929-1259 


for  operation  grossing  nearly 
$500,000.  Box  07147,  Editor  &  Pub¬ 
lisher. 


PROFITABLE  ROCKY  MOUNTAIN 
WEEKLY.  Boom  Area.  Illness  Forces 
Sole.  Priced  to  Sell  Quickly.  Inquiries  to 
Box  07142,  Editor  &  Publisher. 


REAL  STEAL -For  quick  sole,  $100,000 
gross,  owner  net  $35,000,  rural  Texas 
weekly  with  building  (or  $60,000. 
Also,  o  small  paper  available  with 
practically  zero  down.  Bill  Berger, 
Associated  Texas  Newspopers,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


Riches  are  chiefly  good  because  they 
give  us  time. 

Charles  Lamb 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  PO  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fox  (914)  692-831 1 . 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 
9  am  to  6  pm  Pocific  Coast  Time 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 


NEWSPAPERS  FOR  SALE 


STRONG  SHOPPER  AND  WEEKLY 
newspaper  in  exciting  southwest 
market.  Gross  $650,000. 

Five-day  unopposed  in  isolated  market. 
Gross  $575,000  and  growing.  Six-unit 
press.  Nice  building. 

Growing  weekly  in  growth  market. 
Revenues  grew  30%  in  past  year.  Gross 
$325,000.  Only  paper  in  county. 

Weekly  newspaper,  monthly  horse 
paper  and  job  print  shop  in  southwest. 
Gross  $200,000. 

Rickenbocher  Medio  Company 
3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)  520-7025 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
oggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/ operator  of  373 
publications.  Including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  ore  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  ta  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  oll-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  ta  Box  07148,  Editor  &  Pub¬ 
lisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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NEWSPAPERS  WANTED 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBUCATIONS 
c/o  Jerry  Edvrards 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 


NEWSPRINT  FOR  SALE 


ROLLS  All  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  fax  (71 4)  644-0283 


TRADE  ASSOCIATION 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
E&P  Classified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your 
list,  We'll  discard  your  reply. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SOUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fox  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


FOR  SALEI  Mycro  Tek  3000  series,  15 
workstations,  2  are  NewsTouch  II.  Price 
negotiable.  For  more  information  call 
Christina  Monlouri,  M-F  10-4  PST, 
(619)594-6975 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 


NOW  ON  SALE 

Editor^  Usher 

Market  Guide 

To  order  your  copy,  cotrtact 
E&P’s  Circulation  Department 
at  (212)  675-4380. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 


VALLEY  REAAANUFACTURING  CO. 
Bruce  L.  Seidel  (215)820-9669 


Refuiuished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741  -1 937 


NEWSPAPER  RACKS 


FOR  SALE-  300-400  used  tabloid  style 
newspaper  coin  rocks.  Most  racks  have 
totalizer  mechs  and  are  in  good  condi¬ 
tion.  Best  reasonable  offer.  For  informa¬ 
tion  call  Newsday,  Inc.,  Long  Island, 
New  York  (516)  864-7365.  Robert 
Halfman  or  Scott  Teitler. 


SINGLE-WIDTH 

1 0-unit  Goss  Urbanite,  1 982/68  with 
5  stacked  sets  of  units,  22  3/4'. 

SC-986  folder  with  upper  former. 
Add-on  Goss  Community  units  and 
folders. 

5-unit  Web  Leader,  late  1970's  vin¬ 
tage. 

Web  Leader  mono  unit,  Quadracolor 
unit  &  Web  Leader  folders. 

10-unit  Color  King  2000,  1989  vin¬ 
tage. 

8-unit/2-folder  News  King,  1987  vin¬ 
tage. 

5-unit  News  King,  1977  vintage. 

2-unit  Nevrs  King  press. 

Add-on  News  King  units  &  folders. 

DOUBLE-WIDTH 

8-unit  MAN/Roland  Hoe  Flexo,  23  9/ 
16' 

2  Goss  160-page  double  3:2  folders, 
22  3/4'  each  w/double  upper  formers. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-6217 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


TWO  URBANITE  PRESSES  -  12  Black 
Units,  One  3-Color,  Tvro  Folders,  Eight 
Cory  Pasters,  In  Tandem,  Operating 
Daily.  Excellent  condition.  Available  as 
One  Press  or  Separately.  Principals 
Only.  Box  07150,  Editor  &  Publisher. 


WANTED  TO  BUY 


CALLUS  -WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fox  (81 6)  887-2762. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P's  Circulation  Department 
at 

(212)675-4380 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation  pro¬ 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


LEVIS  NATIONAL,  INC. 

'We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)929-1845 
our  26th  Year 


CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


Many  Years  Experience  Delivering 
QUALITY  PLUS  QUANTITY. 
908-738-5100  FAX  908-738-51 15 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPEaRUM  MARKETING  SERVICES 
-QUALITY- 

CREW  AELEPHONE  PROGRAMS 
CAU  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


CIRCULATION  SERVICES 


TUBE  ALTERNATIVE 
Built  -in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


CONSULTANTS 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091 . 


DATABASE  SERVICES 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  (or  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
coll  PR  ON-UNE,  (202)  347-8918. 


Call  us  about  our  low  contract  rates! 
(212)  675-4380 
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INDUSTRY  SERVICES 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  syslem  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


FAX  YOUR  AD  TO  (212)  929-1259 


THE  PERFECT  PREMIUM  -  A  25th 
Anniversary  Commemorative 
Woodstock  Se^on.  This  64  page  Color 
Tabloid  gives  a  detailed  history  of 
events  culminating  in  the  World's  most 
Famous  Rock  Concert.  For  discount  pric¬ 
ing  call  Steve  Plersa  at  (914)  343-2181 
ext.  1276. 


PRESSROOM  SERVICES 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 

1(800)  545-6908  (505)  842-1357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 

Unsafe  floors,  catwalks  and  lad- 
derwoys?  Dirty  air  handling  systems, 
duct  work? 

Daijy  Service  Contracts 

C3ne  Time  Service 

Aa  WORK  DONE  TO  YOUR 

COMPLETE  SATISFAQION! 

30  Years  experience! 

PRESSROOM  CLEANERS 

CALL  TOa  FREE  1  (800)  657-21 10 

ACADEMIC 


DOCTORAL  ASSISTANTSHIPS.  The 
University  Of  Tennessee  seeks  outstand¬ 
ing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  theory  and  research  with  journal¬ 
ism,  advertising,  broadcasting,  or  P.R. 
concentration.  M.S.  degree  and  GRE 
required.  Program  requires  2-3  years 
coursework,  plus  dissertation.  Teaching 
assistantships  possible.  Application  for 
fall  1 995  aue  March  1 .  Also  calendar- 
year  M.S.  program  in  media  manage¬ 
ment,  Contact  Dr.  H.  Howard,  Commu¬ 
nications,  University  Of  Tennessee,  Knox¬ 
ville,  TN  37996-0347. 


THE  AMERICAN  UNIVERSITY  IN 
CAIRO  Department  of  Journalism  and 
Mass  Communication  invites  applica¬ 
tions  for  two  possible  positions  starting 
in  the  1995-96  academic  year.  Position 
One  is  for  print  journalism,  mainly  to 
teach,  in  English,  courses  in  writing, 
reporting,  and  editing,  as  well  as  to 
odvise  the  student  newspaper.  Extensive 
print  journalism  experience  and  M.A. 
required.  International  experience  and 
Ph.D.  preferred.  Position  Two  is  for 
print  and  broadcast  journalism  involv¬ 
ing  the  teoching  of  skill  courses  in  botfi, 
as  well  as  academic  courses  such  as 
international  communication.  Extensive 
international  journalism  experience  end 
M.A.  required.  Middle  East  experience 
in  print  and  broadcast  journalism  end 
Ph.D.  preferred.  Two-year  appoint¬ 
ments  (renewable)  begin  September 
1995.  Rank,  salary  according  to 
qualifications  and  experience.  For 
expatriates,  housing,  roundtrip  air 
travel,  plus  schooling  for  two  children 
included.  Write  with  curriculum  vitae  to: 
Dean  Farouk  El  Hitami,  American  Uni¬ 
versity  In  Cairo,  866  United  Nations 
Plaza,  Suite  517,  New  York,  NY 
10017,  preferably  before  December  1, 
1994. 


If  you  want  to  be  a  big  company 
tomorrow,  you  will  have  to  start  acting 
like  one  today. 

Thomas  Watson 


ACADEMIC 


DISTINGUISHED  PROFESSORSHIP  IN 
MASS  MEDIA  MANAGEMENT 

The  Edward  R.  Murrow  School  of  Communication  at  Woshington  State  Univer¬ 
sity  invites  applications  and  nominations  for  the  Lester  M.  Smith  Distinguished  Pro¬ 
fessorship  in  Mass  Media  Management.  The  position  calls  for  a  person  with 
significont  professional  experience  in  high  level  media  management,  preferably 
in  a  major  morket.  Open  August  1 5,  1 995.  Term  of  appointment:  normally  one 
ocodemic  year  (9  months).  Review  of  applications  begins  November  30,  1 994. 
Send  nominations  and  letters  of  application,  vitae,  and  names  of  3  references  to 
Alexis  S.  Tan,  Director,  Murrow  School  of  Communication,  Washington  State 
University,  Pullman,  WA  991 64-2520. 

WSU  IS  AN  EQUAL  OPPORTUNITY/ AFFIRMATIVE  AOION  EMPLOYER  AND 
EDUCATOR.  PROTEQED  GROUP  MEMBERS  ENCOURAGED  TO  APPLY. 


•  significant  experience  in  academic 
administration  or  professional  man¬ 
agement 

*  record  of  outstanding  scholarship  in 
communication-related  discipline 

•  understanding  of  the  multiple  missions 
of  the  college's  undergraduate, 
master's  level,  and  doctoral  programs, 
as  well  as  its  service  departments 

*  experience  at  writing  and  executing 
grants 

The  college  has  1,350  undergraduate 
and  140  graduate  students  in  its  four 
academic  programs  -  Advertising  and 
Public  Relations,  Journalism,  Speech 
Communication  and  Telecommunica¬ 
tion  and  Film.  The  college  operates  two 
radio  stations,  a  production  center  for 
public  television  programming,  and 
superior  research  facilities  for  all  major 
forms  of  communication  research.  It 
maintains  close  ties  to  alumni  and 
media  professionals. 

To  apply,  send  a  letter  of  application 
with  curriculum  vitae  and  three 
rxferences  to  Prof.  Jim  Stovall,  Depart¬ 
ment  of  Journalism,  Box  870172,  Uni¬ 
versity  of  Alabama,  Tuscaloosa,  AL 
35487-0172. 

The  University  of  Alabama  is  an  equal 
opportunity,  affirmative  action 


P.O.  Box  250 
Crystol  Lake,  IL  60039 


ADMINISTRATIVE 


MANAGER,  small  Zone  7  daily.  Strong 
in  advertising.  Plan  to  sell  soon.  Could 
become  publisher  for  chain.  Apply  to 
Box  071 52,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIREaOR  for  one  of  the 
premier  suburban  weekly  newspaper 
chains  in  the  East.  Well  established, 
paid  publications  with  companion  pro¬ 
ducts.  Responsibilities  include  retail  and 
classified  sales  management,  budget 
planning,  training,  goals  &  incentives, 
and  selling  major/ regional  accounts. 
An  excellent  career  opportunity.  Send 
resume  to  Steven  Parker,  Business 
Manager,  Recorder  Publishing  Co.,  17- 
19  Morristown  Rood,  Bernardsville,  NJ 
rezoox 


CLASSIFIED  ADVERTISING  DIREaOR 
Queens  Publishing  Corp.,  a  fast¬ 
growing  chain  of  seven  paid  circulation 
weekly  newspapers  (28,000  circula¬ 
tion)  in  Queens,  NY,  is  seeking  a 
person  to  manage  classified  ad 
department.  Must  hove  classified  sales 
experience  and  proven  selling  skills. 
Must  also  hove  ability  to  train,  direct 
and  motivate  staff  of  telemarketers.  Call 
Howard.  718-229-0300. 


OUTSIDE  SALES  -  Newspaper  group  in 
Zone  2  seeks  experienced  Circulation 
professional  to  coordinate  and  maintain 
door  to  door  sales.  Must  be  'hands-on' 
and  willing  to  work  hard.  Excellent 
opportunity  and  compensation.  Send 
resume  and  salary  requirements  to  Box 
071 39,  Editor  &  Publisner. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
wanted  for  chain  of  award  winning  com¬ 
munity  weeklies  located  40  miles  from 
both  New  York  City  and  Philadelphia  in 
the  picturesque  town  of  Princeton,  NJ. 
Minimum  of  four  years  experience  (one 
of  which  must  have  been  a  supervisory 
role)  in  Classified  Advertising, 
Bachelor's  degree,  and  PC  literacy  are 
required.  We  are  seeking  someone 
vrho  has  excellent  interpersonol,  written 
and  oral  communication  skills  and  who 
has  the  ability  to  develop  and  motivate 
a  staff  of  telemarketers.  Must  be 
creative,  ambitious,  goal  and  money 
oriented  and  driven  to  succeed.  In 
return,  we  offer  a  generous  base  plus 
commission  package,  excellent  benefits 
including  health  insurance  and  401  (K)/ 
profit  sharing,  and  a  congenial  work 
environment.  Please  forward  resume 
and  salary  requirements  to:  The  Prin¬ 
ceton  Packet,  Inc.  (E&P),  P.O.  Box  350, 
Princeton,  NJ  08542,  Attn:  Human 
Resources.  EOE/M/F/D/V. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Topeka  Capital-Journal  is  seeking  a 
Classified  Ad  Manager  for  the 
classified  team  at  our  66,000  daily/ 
74,000  Sunday  newspaper.  The 
ideal  candidate  will  have  3-5  years 
newspaper  sales  management  experi¬ 
ence,  inside  and  outside  sales  experi¬ 
ence,  and  a  track  record  of  revenue 
growth.  Prefer  applicants  with  man¬ 
agement  in  a  Classified  department 
showing  a  successful  history  of  increas¬ 
ing  classified  revenues.  Computer  expe¬ 
rience  o  plus.  Training  skills  and  partic¬ 
ipation  in  community  associations 
important.  Send  cover  letter,  resume, 
and  salary  requirements  to:  Human 
Resources,  Topeka  Capital-Journal, 
616  SE  Jefferson  St.,  Topeka,  KS 
66607-1110.  EOE. 


CLASSIFIED  MANAGER 

WE'RE  A  TOP  50  ADI  market  in  the 
Southeast  looking  for  a  classified  man¬ 
ager  with  an  aggressive  vision  of  the 
future  and  the  leadership  abilities  to 
help  employees  excel.  The  ideal  candi¬ 
date  will  hove  multi-market  background 
and  possess  experience  with  voice 
information  services  products.  Big  train¬ 
ing  skills  and  strong  marketing  and  pro¬ 
motion  talent  required.  If  you  like  to 
make  things  happen  and  enjoy  a 
market  where  'big  mings'  are  happen¬ 
ing,  we'd  like  to  near  from  you.  Pirase 
send  a  cover  letter  of  introduction  and 
resume  to  Box  07146,  Editor  &  Pub¬ 
lisher. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675^380 
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CIRCULATION 


CIRCULATION 

HOME  DEUVERY  AAANAGER 


HELP  WANTED 


_ ADVERTISING _ 

GENERAL  MANAGER/ AD  DIREaOR 
for  top  Iowa  weelcly  and  shopper  in 
Adel,  lA,  on  outstanding  community  20 
miles  west  of  Des  Moines;  oversee  staff 
of  12;  must  be  growth-oriented;  com¬ 
petitive  base  with  commission  &  bonus; 
opportunity  for  advancement  within 
progressive,  Ames-based  newspaper 
group.  Send  salary  history  and  resume 
to: 

Gory  G.  Gerloch. 

Partnership  Press,  Inc. 

P.O.  Box  380 
Ames,  lA  5001 0 


RETAIL  ADVERTISING  MANAGER 

The  Herold-Standard,  a  32,000  circula¬ 
tion  nev/spoper  located  in  southwestern 
Pennsylvania,  is  seeking  o  highly 
motivated,  experienced  advertising 
manager  with  a  proven  track  record  in 
soles  and  management.  The  successful 
candidate  must  be  an  innovative, 
strategic  plonner,  oble  to  develop  and 
meet  sales  goals  in  a  competitive 
market.  Salary  commensurate  to  expe- 
rierKe.  Excell^t  benefits.  Send  resume/ 
salary  history  to:  Maureen  Zorichok, 
Advertising  Director,  The  Herald- 
Storx^rd,  PO  Box  848,  Uniontown,  PA 
15401. _ 

_ AUDIOTEXT _ 

AUDIOTEXT  SALES 

Experienced  oudiotext  or  newspaper 
solesperson  to  sell  voice  personals  ond 
other  oudiotext  products  directly  to 
newspapers  through  our  expanding 
Philadelphia  or  new  Canadian  offices. 
Bilingual  French-English  speaking 
person  o  plus  for  Canoda.  No  income 
cap.  Generous  salary/commission  plan 
artd  benefits  package  is  best  in  the  busi¬ 
ness.  Fax  to:  Bob  Bentz,  Advanced 
Telecom  Services,  610-964-9117. 

ART/EDITORIAL 

BAY  AREA  newspaper  group,  led  by 
the  Oakland  Tribune,  seeks  page 
designers  for  our  industry  leading 
pagination  center.  We're  looking  for 
candidates  who  are  team  players  with 
a  keen  sense  for  detail  and  intelligence, 
responsible  jourrialism.  Experience  with 
electronic  page  design  and  particularly 
HARRIS  pagination  systems  is  highly 
valued.  Send  your  resume  and  samples 
of  your  work  to:  Chris  Compos,  Manag¬ 
ing  Editor,  Alameda  Newspaper 
Group,  4770  Willow  Road,  Pleasanton, 
CA  94588.  (510)416-4862 


NEWS  ARTIST 

Hove  it  oil!  Live  in  a  beautiful  and 
vibrant  seaport  city  --  AND  work  for 
one  of  New  England's  premier  news¬ 
papers!  Who  could  ask  (or  more?  The 
Portland  (ME)  Newspapers  seek  a 
talented,  energetic  nevirs  artist  with  solid 
drawing  skills,  and  a  flair  (or  informa¬ 
tion  graphics  and  illustration.  At  least 
one  year's  experience  on  a  daily  pre¬ 
ferred.  We  are  a  75,000  daily/1 40,000 
Sunday  newspaper  -  voted  the  best  in 
New  England  four  years  in  a  row. 
Interested  persons  should  submit  a 
resume  and  non-returnable  clips 
(copies/tear  sheets  to):  The  Portland 
Newspapers,  Attn:  HR,  Job  9301,  PO 
Box  1460,  Portland,  ME  04104.  EOE 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  European  Stars  and  Stripes  seeks  a 
graphic  artist  in  Darmstadt,  Germany 
to  join  team  working  to  expand  color 
use  and  improve  design  of  tabloid  daily 
serving  American  military  in  Europe. 
Requires  ability  to  design  and  lay  out 
poges,  produce  charts  and  infographics 
in  tight  deadlines.  Must  be  able  to 
bridge  transformation  from  traditional 
equipment  now  to  computer  layout  in 
the  future.  Must  hove  minimum  three 
years'  daily  newspaper  experience  as 
an  artist  good  news  sense.  Compensa¬ 
tion  package  exceeds  $40,000,  includ¬ 
ing  starting  salary  of  at  least  $27,000 
per  annum  and  tax-free  housing  allow¬ 
ance.  Round-trip  relocation  expenses 
paid.  Phone  (212)  620-3333  (or  a 
required  application  and  fox  it  to  Euro¬ 
pean  Stars  and  Stripes,  ATTN:  Recruit¬ 
ment  Office,  FAX:  011-49-6155- 
601421.  Include  letter  stating  why  you 
are  right  (or  this  position.  The  European 
Stars  and  Stripes  is  an  equal 
opportunity  employer.  Applications 
must  be  received  in  Germany  by  18 
November  1 994. 


_ CIRCULATION _ 

CIRCULATION  DIREOOR 

For  20,000  independently  owned 
Midwest  daily.  We're  looking  for 
someone  experienced  in  all  phases  of 
circulation:  soles,  service,  staff  motiva¬ 
tion  and  management.  Attractive  bene¬ 
fits,  compensation  and  incentives.  Send 
your  resume,  including  salary  require¬ 
ments  to  Joyce  McCullough, 
NewsTribune,  426  Second  St,  LaSalle, 
IL  61 301.  EOE 


CIRCULATION  DIREaOR  for  a  7  day 
20,000  morning  newspaper  in  North-  ] 
ern  California.  Seeking  an  individual 
with  strong  skills  planning,  communicat¬ 
ing,  and  motivating.  Progressive, 
innovative  growing  market.  Excellent 
compensation  package  and  benefits.  Fox 
No.  (707)  425-5924.  Send  resume  Attn: 
Ken  Rutton,  Personnel  Director,  PO  Box 
47,  Fairfield,  CA  94533 

CIRCULATION  MARKETING 
MANAGER 

Proven  marketing  professional  needed 
to  join  management  team.  Must  have 
background  in  research,  retention  and 
promotion.  Will  direct  all  sales  pres¬ 
sure,  supervise  staff  plus  oversee  single 
copy.  Must  be  able  to  analyze  retention 
and  sales  sources,  help  develop  com¬ 
pany-wide  marketing  strategy  and  suc¬ 
cessfully  execute  the  plan  towards 
achievement  of  circulation  goals.  Posi¬ 
tion  reports  to  the  circulation  director 
and  is  a  regular  member  of  the  compa¬ 
ny's  marketing  group. 

Must  be  o  team  player,  have  proven  con¬ 
sensus-building  skills  and  vision.  Col¬ 
lege  degree  preferred.  Candidates  must 
hove  a  minimum  of  three  years  experi¬ 
ence  in  sales  and  marketing.  Circula¬ 
tion  division  experience,  while  helpful, 
is  not  required. 

Please  send  resume,  references  and 
cover  letter  explaining  your  marketing 
philosophy  to: 

Tallahassee  Democrot 
Human  Resources  Department 
PO  Box  990 
Tollahossee,  FL  32302 
An  Equal  Opportunity  Employer 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Southwest  Florida  market  is  grow¬ 
ing  and  diversifying  and  the  News- 
Press  in  Fort  Myers,  Florida  is  looking 
(or  an  aggressive,  motivated  sales 
manager  to  maximize  our  database 
marketing  capabilities.  Applicants 
should  be  experienced  in  direct  market¬ 
ing  and  have  good  analytical  and 
communication  skills.  Telemarketing, 
NIE,  print  and  crew  soles  experience  is 
a  must.  Please  send  resume  to:  Mike 
Huot,  Circulation  Director,  News-Press, 
2442  Dr.  Martin  Luther  King,  Jr.  Blvd., 
Fort  Myers,  Florida  33901 . 


COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers, 
Arizona  Pennysaver  and  the  Value 
Clipper  magazine  is  looking  for  a 
Home  Delivery  Manager  to  direct 
activities  of  four  zone  managers, 
increasing  home  delivery  circulation 
volume  by  developing,  implementing 
and  inspecting  programs  that  allow  for 
district  and  route  growth.  Must  be  ser¬ 
vice  oriented  and  have  ability  to 
organize  and  direct  several  alternative 
distribution  services.  The  right  person 
will  also  direct  activities  (or  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  years  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon- 
Fri,  Salary:  $DOE,  EOE,  M/F/V/D 
If  interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1st  Ave,  Mesa 
AZ  85210,  Attn:  Jana  Crowe/CD 

HOME  DELIVERY  MANAGER 

THE  BAKERSFIELD  CALIFORNIAN, 
(76K/92K),  is  seeking  a  circulator  to 
manage  its  Home  Delivery  and  Trans¬ 
portation  Operations.  This  position 
oversees  a  staff  of  35  (and  300-f  inde¬ 
pendent  contractors),  requires  the 
ability  lo  lead  and  motivate  people,  set 
and  meet  goals,  knowledge  of  circulation 
CIS  systems  and  ABC  procedures. 

Bakersfield  is  a  friendly  western  city 
with  affordable  housing  and  lots  of  out¬ 
door  recreation. 

Send  cover  letter  and  resume  to: 

THE  BAKERSFIELD  CAUFORNIAN 
HUMAN  AND  ORGANIZATIONAL 
DEVELOPMENT 
Attn:  Nancy  Manes 
PO  Box  440 
Bakersfield,  CA  93302 
(805)  395-7484 

EEO/MF/H 


Gannelt's  first  newspaper  (35,000  AM 
daily/51,000  Sundays),  in  the  scenic 
Finger  Lakes  of  Upstate  New  York,  has 
an  opportunitv  for  an  experienced, 
energized  and  hands-on  Home  Delivery 
Manager.  This  supervisor  manages  all 
aspects  of  home  delivery,  including 
sales,  collections  and  the  providing  of 
excellent  customer  service.  Candidates 
should  have  a  bachelor's  degree 
(preferably  in  Business)  and  at  least  3-5 
years  of  related  experience.  Send 
resume,  salary  history  and  a  cover  let¬ 
ter  outlining  why  *he  role  interests  you 
to:  Kevin  O'Neil,  Circulation  Director, 
Star-Gazette,  PO  Box  285,  Elmira,  NY 
14902.  The  Star-Gazette  and  Gannett 
are  equal  opportunity  employers.  We 
also  value  diversity  in  the  workplace 
and  especially  applications  from  candi¬ 
dates  vrho  share  our  vision. 


THE  AKRON  BEACON  JOURNAL,  a 
Knight  Ridder  newspaper  seeks  a  zone 
manager  to  direct  activities  of  district 
managers  to  increase  home  delivery 
circulation,  improve  customer  service 
and  develop  routing  and  distribution 
techniques. 

Candidotes  (or  this  management  level 
position  should  have  a  solid  track 
record  motivating  an  established  work 
force  in  a  changing  environment.  A  com¬ 
mitment  to  achieving  customer  service 
goals  and  circulation  growth  is  a  must. 
PC  experience  is  desirable.  Experience 
in  home  delivery  preferred. 

We  offer  a  competitive  salary, 
performance  incentives  and  an 
excellent  benefit  package. 

Please  send  cover  letter,  resume,  and 
salary  history  to  Jim  De  Luca,  Akron 
Beacon  Journal,  44  E.  Exchange, 
Akron,  Ohio  44328. 

COMMUNICATIONS 

DIREQOR  OF  COMMUNICATIONS 

Animal  rights  group,  PETA,  Rockville, 
MD  with  affiliates  in  Europe,  seeks 
Director  to  manage  communications 
department.  Pre-publication  editing/ 
reviewing;  coordinating  production 
with  other  departments;  research  for 
media  opportunities  and  managing 
writers  group,  literary  department  and 
mailroom.  Requires  excellent  writing/ 
editing  skills,  supervisory  experience 
and  ability  to  deal  with  multiple  projects 
and  meet  deadlines.  Prefer  knowledge 
of  animal  rights  issues  and  publishing. 
Salary  30K  plus  excellent  benefit 
package.  Send  resume  with  cover  to 
PO  Box  42516,  Washington,  DC 
20015.  EOE  M/F 


E&P*s  Classified 
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HELP  WANTED 


_ EDtTORIAL _ 

A-1 

ENVIRONMENTAL  WRITER 

We  need  a  real  pro  who  con  wresHe 
with  the  ERA  ond  the  DNR,  Your  clips 
show  you  know  how  to  dig. 

OUTDOOR  EDITOR 

Hunting  and  fishing  is  at  its  best  in 
Wisconsin,  and  we  need  someone  to 
cover  it.  You'll  hove  the  edge  if  you 
poginote  pages  or  use  o  camera. 

Apply  for  one  position  only.  We're  o 
seven-day  AM  paper  with  26,000 
circulation.  Respond  to  Human 
Resources  Director,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903. 


ASSISTANT  CITY  EDITOR  at  26,000 
AM.  If  your  reporting  is  impressive,  if 
you've  done  enough  editing  to  know 
that  your  passion  for  it  isn't  transitory,  if 
your  allegiance  is  to  reoders  and  not  to 
habit,  if  you  ore  creative,  demanding 
and  constructive,  and  if  you're  o  prob¬ 
lem-solver  on  your  way  up,  we'd  like  to 
hear  from  you.  Send  o  cover  letter 
describing  yourself,  o  resume, 
references  and  samples  of  your  work  to 
Mike  Burboch,  editor,  Minot  Doily 
News,  PO  Box  1  150,  Minot,  ND 
58702.  Don't  tarry,  because  our  need 
is  urgent,  and  if  hard  work,  cold  win¬ 
ters  and  a  big  challenge  frighten  you, 
don't  apply. 

ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  our  award¬ 
winning  weekly  newspapers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  ossistont  editor  position  requires  o 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  hove  ot  least  two  years 
or  pusl-college  editing  experience.  The 
interview  process  will  include  on 
extensive  editing  test. 

Send  o  cover  letter,  o  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  colls,  please. 

ASSISTANT  HOME/DESIGN  EDITOR 
SOUTHERN  UVING  MAGAZINE 

We  need  o  strong  writer  with  at  least 
five  years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  o  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  Five  nonretumoble  writing  samples 
to  Undo  Hollom,  Home  Editor,  Southern 
Living  Mogozine,  PO  Box  523,  Birm¬ 
ingham,  AL  35209 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

The  Salem  Stotesmon  Journal,  Oregon's 
capital  city  newspaper,  is  seeking  o 
creative,  energetic  editor  to  join  its 
metro  desk  team.  Applicants  should 
hove  o  passion  for  local  news,  excellent 
editing  skills,  strong  leadership  poten¬ 
tial,  and  the  obility  to  direct  breaking 
news.  Send  resume,  10  samples  of 
work,  and  o  one-poge  letter  explaining 
your  philosophy  of  covering  local  n«ws 
•  no  later  than  Nov.  7  -  to  Kristin  Giler, 
managing  editor,  Salem  Statesman 
Journal,  P.O.  Box  13009,  Salem,  OR 
97309-1015. 

ASSISTANT  METRO  EDITOR 
The  New  Haven  Register,  o  100,000 
doily  in  Yale's  hometown,  seeks  an 
experienced  metro  desk  editor.  You  will 
join  o  team  of  editors  who  produce  a 
heavily  zoned,  aggressive  and  lively 
paper  that  spotlights  local  coverage. 
This  editor  needs  strong  communication 
and  content-editing  skills.  The  job  is 
open  because  of  a  promotion.  Good 
salary  and  benefits.  Send  a  resume  and 
samples  of  your  section  and/or  editing 
to:  Dave  Butler,  Editor,  New  Haven 
Register,  40  Sargent  Drive,  New 
Haven,  CT  0651 1 .  The  Register  values 
diversity  in  the  workplace  and 
encourages  minorities  to  apply. 

ASSISTANT  SYSTEMS  EDITOR 

If  you  enjoy  computers  as  much  as  you 
enjoy  journalism.  The  Des  Moines  Reg¬ 
ister  may  have  the  job  for  you.  We're 
looking  for  an  assistant  systems  editor 
to  handle  staff  support  and  training 
duties  For  Mocintoshes,  PCs  and  an  Sll 
editing  system.  Applicants  should  hove 
three  years  of  newsroom  or  publishing 
experience,  a  degree  in  journalism  or 
computer  science  and  previous  PC/Mac 
experience.  Knowledge  of  networking, 
the  Mac  operating  system  and  typeset¬ 
ting  (or  Postscript  printing)  also  are 
important.  We  also  prefer  candidates 
with  experience  in  several  software 
programs  or  their  equivalents;  Quark, 
Freehand,  Photoshop,  Illustrator, 
AppleScript,  QuickKeys,  OmniPage. 
Experience  with  fax/communications 
programs  and  online  services  also 
would  be  beneficial.  Send  resume  ond 
cover  letter  to  David  Westphal,  Manag¬ 
ing  Editor,  The  Des  Moiries  Register,  PO 
Box  957,  Des  Moines,  lA  50304. 

ASSOCIATE  EDITOR 

News  publication  for  financial  advertis¬ 
ing/marketing  professionals  seeks 
energetic  associate  editor,  ideally  with 
know-how  in  both  odvertising  and  bank¬ 
ing.  Must  be  skilled  hard-news  writer 
with  ability  to  generate  stories  and  fer¬ 
ret  out  hard-to-get  details  about  what 
works  and  what  doesn't.  Experience 
writing  For  a  trade  audience  helpful. 
We  have  been  established  for  18 
years,  with  a  top  journalistic  reputation 
plus  Palm  Beach  County  location. 
Resume,  references,  solary  range  to  PO 
Box  088888,  North  Palm  Beach,  FL 
33408. 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


_ EDITORIAL _ 

BUSINESS  REPORTER 

Mid-sized  daily  in  Zone  8  is  seeking  an 
experienced  business  reporter.  The  suc¬ 
cessful  candidate  will  be  able  to 
demonstrate  aggressive  reporting  and  a 
clear  writing  style.  Send  resume,  clips 
to  Box  07151,  Editor  &  Publisher. 


BUSINESS  REPORTER 
Top  business  newspaper  in 
Greensboro,  High  Point,  Winston- 
Salem  region  seeks  experienced 
reporter  For  general  business  assign¬ 
ments.  Two  years  experierKe  at  a  daily 
is  preferred.  Candidate  must  have  o 
hard-news  background  and  enjoy 
breaking  stories.  Salary  is  negotiable. 
Send  resume  and  recent  clips  to  Editor, 
P.O.  Box  18249,  Greensboro,  N.C. 
2741 9.  No  phone  colls  please. 


CHIEF  COPY  EDITOR 
Major  L.l.  publisher  seeks  top-notch 
chief  copy  editor  to  manage  the  copy 
desk  of  one  of  its  major  international 
publications.  Ideal  candidate  will  have 
a  minimum  of  5  years  experience  in 
editing  content  for  grammar,  punctua¬ 
tion,  writing  headlines,  proofreading, 
etc.  Minimum  2  years  management 
experience,  4  year  degree.  Excellent 
solary  &  benefits.  Send  resume  to: 
Recruiter  OSTCE,  CMP  Publications, 
600  Community  Drive,  Manhosset,  NY 
11030. 

CMP  Publications 
Equal  Opportunity  Employer 

COPY  EDITOR  -  We  need  a  copy  editor 
who  knows  punctuation  and  grammar, 
can  rewrite  but  knows  when  not  to,  can 
design  pages  and  write  snappy 
headlines.  We  require  one  year  experi¬ 
ence  at  a  daily  newspaper.  Salary 
range  is  $23,400-$26,000;  benefits 
include  401  K.  Local  area  offers 
excellent  school  systems,  great 
universities,  very  low  crime  rate,  great 
quality  of  life,  mountains  and  streams. 
Please  send  cover  letter,  resume  and 
samples  to  Denise  Dishman,  Human 
Resources  Director,  Altoona  Mirror, 
P.O.  Box  2008,  Altoona,  PA  16603- 
2008.  Please,  no  phone  calls. 

COPY  EDITOR  sought  to  work  at 
aggressive,  innovative  daily  in  south¬ 
eastern  Virginia.  The  Daily  Press  is  look¬ 
ing  for  a  copy  editor  with  at  least  three 
years  experience  at  a  daily  nevrspaper. 
Strong  word  skills  required.  Pagination 
experience  a  plus.  If  you  are  a 
wordsmith  with  a  flair  for  headline  writ¬ 
ing  and  an  eye  for  creative  design, 
send  resume  and  work  samples  to 
Maryann  Flakowski,  AME  News,  Daily 
Press,  PO  Box  746,  Newport  News,  VA 
23607. 


COPY  EDITOR-We  vrant  a  strong  poge 
designer  who  knows  the  difference 
between  short  and  succinct,  wants  to 
massage  copy,  not  cut  it,  vrrites  uncon¬ 
ventional  heods  that  captures  readers 
attention  AND  a  story's  soul.  Our  ideal 
candidate  will  believe  content  and 
design  are  equally  important,  and  that 
investigative  reporters  and  photo¬ 
graphers  aren't  the  only  journalists  with 
passion.  If  you  want  to  work  For  an 
innovative,  award-winning  daily  that's 
not  satisfied  with  it's  success,  send 
resume  and  tearsheets  to:  Terri  Kuhle, 
Human  Resources  Manager,  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62525 


_ EDITORIAL _ 

COPY  EDITOR 

Growing  doily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  and  language  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  No  calls  please. 


COPY  EDITOR 

Our  copy  desk  is  central  to  our  grovring 
operation.  We  look  to  these  wordsmiths 
to  challenge  all  aspects  of  a  story,  pro¬ 
tecting  the  interests  of  the  writer,  the 
reader  ond  the  35,000-circulation 
newspaper  in  the  hub  of  Southwest 
Georgia.  Pagination  is  under  way.  If 
you  thrive  on  being  part  of  a  team  work¬ 
ing  toward  o  quality  product,  send 
cover  letter  and  resume  to  Editor,  The 
Albany  Herald,  PO  Box  48,  Albany, 
GA  31703-0048. 


COPY  EDITORS 

San  Francisco-orea  daily  group,  circula¬ 
tion  200,000,  has  imnrieaiate  openings 
for  top-flight  copy  editors  with  3-5 
years  of  experience,  including  layout. 
We  were  named  the  state's  best  doily 
three  of  the  post  five  years.  Our  Quark- 
based  pagination  system  is  under  way, 
so  an  on  understanding  of  PCs,  Word 
and  Windows  is  a  plus.  We're  minutes 
from  San  Francisco  and  45  minutes 
from  the  wine  country.  Tell  us  how  you 
con  help  our  team  by  rushing  your 
resume  to: 

The  Contra  Costa  Times 
2640  Shodelonds  Drive 
Wolnut  Creek,  CA  94596 
Attn:  Susan  Cattano  -  HR 


COPY  EDITOR 

Seeking  innovative,  organized  and 
aggressive  editor  to  direct  local  news  cov¬ 
erage  in  highly  competitive  market.  Two 
assistant  city  editors  familiar  with  local 
community  will  be  strong  backups.  We 
are  looking  for  at  least  ^  years  expe¬ 
rience  that  packages  a  strong  reporting 
background  with  good  management 
skills.  The  ideal  person  is  o  creative, 
news-driven  visionary  who  takes  pride 
in  coaching  and  getting  the  best  out  of 
people.  Interested  applicants  should 
write  to  Mr.  Bruce  Lind,  Monaging 
Editor,  Bradenton  Herald,  PO  Box  196, 
Bradenton,  FL  34206. 


EDITOR:  Fast-growing  community 
weekly  newspaper  chain  needs  experi¬ 
enced  editors  and  reporters  who 
understand  productivity  and  quality. 
Our  company  emphasizes  excellence, 
and  is  the  recipient  of  numerous 
awards.  Wonderful  opportunity  for  pro¬ 
fessional  growth.  Excellent  poy  and 
benefits.  Clips  and  resume  to  Sound 
Publishing,  Inc.,  7689  NE  Day  Rd., 
Bainbridge  Island,  WA  98110. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


As  you  get  older  it  becomes  harder  to 
have  heroes,  but  it  is  sort  of 
necessary. 
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HELP  WANTED 


EDITORIAL 


Successful  young  alternative 
newsweekly  in  booming  coastal  market 
seeks  dynamic,  'with-it*  editor. 

Exciting,  challenging  position  could  be 
opportunity  of  a  lifetime  for  editor 
ready  to  make  their  mark  on  a  good 
newsvireekly  poised  to  become  a  great 


Box  071 41 ,  Editor  &  Publisher. 


EDUCATION  WRITER 

We  are  a  changing  and  growing 
35,000  AM  operation  in  Southwest 
Georgia  looking  for  on  aggressive, 
tolentM  reporter/writer  able  to  develop 
stories  that  explain  to  reoders  the  prob¬ 
lems,  issues  and  possible  solutions  in 
our  schools  and  colleges.  Send  letter 
and  resume  to  Monoging  Editor,  The 
Albany  Herald,  PO  Box  48,  Albany, 
GA  31703-0048. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(oil  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
tree  newsletter  call  (310)  792-1313. 


EXECUTIVE  EDITOR 

The  Island  Packet,  a  15,000  circulation 
doily  on  Hilton  Head  Island,  SC  seeks 
Executive  Editor.  Experienced  condi- 
dates  only.  Send  resume  including 
solary  history  and  requirements  to;  Pub¬ 
lisher,  PO  Box  5727,  Hilton  Head,  SC 
29938. 


FEATURES  EDITOR 
FOR  SOUTHERN  DAILY 

First  came  women's  pages.  Then  came 
lifestyle,  entertainment,  arts  and  the 
dreaded  theming.  What  next? 

As  today's  newspapers  open  all  their 
pages  to  all  kinds  of  stories,  feature 
departments  are  losing  their  traditional 
franchises.  That  makes  the  editor's  role 
even  more  demanding.  We're  looking 
for  on  editor  who  can  keep  our  features 
section  relevont,  challenging,  engaging. 
We  need  someone  who  can  oversee  1 4 
sections  that  explain  and  enrich  the 
Triangle  -  a  place  Money  magazine  just 
rated  the  country's  No.  1  ploce  to  live. 

The  job  will  be  story-based  -  we  want 
someone  with  a  strong  obility  to  con¬ 
ceive,  guide  and  line-edit.  Someone 
with  a  strong  vision  of  the  modern 
features  department.  Someone  with 
strong  managerial  experience  to  handle 
a  staff  of  24. 

Send  cover  letter,  resume,  editing  sam¬ 
ples  and  a  dozen  story  ideas  that 
illustrate  your  concept  of  features  to 
Judy  Bolch,  The  Ney«  &  Observer,  215 
S.  McDowell  St.,  Raleigh,  NC  27601 . 


FOOD  WRITER  WANTED:  Experienced 
and  steeped  in  the  lore  of  eating,  cook- 
ing  and  nutrition;  a  smooth, 
imaginative  writer;  a  visionary  and  a 
self-starter  vdio  can  dream  up  creative 
food  designs  for  photographers  to 
shoot;  someone  with  a  way  with  peo¬ 
ple,  who  sees  possibilities  for  food 
stories  everywhere.  You'll  investigate 
the  healthiness  of  hospital  menus,  detail 
the  fore  at  charily  balls  and  community 
festivals.  You'll  collect  recipes  from  our 
community's  best  cooks  and  its  best 
chefs.  151,000  daily  circulation  and 
more  than  200,000  Sunday.  Good 
benefits  ond  top  experience  salary  of 
$852.66.  Send  resume  and  clips  to 
Human  Resources,  The  Blade,  541  N. 
Superior  St.,  Toledo,  OH  43660. 


FREELANCE  WRITERS-  Get  More  Leads 
Cantact  more  publicists  using  our 
networking  newsletter.  For  free  informa¬ 
tion:  PRCONNECT,  Box  11600,  Glen¬ 
dale,  CA  91 226  (81 8)  547-4294. 


GENERAL  ASSIGNMENT  REPORTER. 
The  Savannah  News-Press  seeks  an 
experienced,  versatile  reparter  who 
produces  clear,  clean  copy  on 
deadline.  Job  includes  nights  and  one 
weekend  shift,  some  cops  coverage. 
We  value  diversity  and  welcome  minor¬ 
ity  applicants.  Resume,  clips  and 
references  to  Metro  Editor  Larry 
Peterson,  1 1 1  W.  Bay,  Savannah,  GA 
31401. 


MANAGING  EDITOR  based  in  Cam¬ 
bodia.  News  and  photo  editing,  poge 
planning,  story  selection,  layout,  and 
headline  writing.  Apple  Pagemaker,  or 
Quark.  2  years  experience.  Salory 
negotiable.  Starts  November  15.  Con¬ 
tact  Michael  Hayes,  Publisher  and 
Editor-In-Chief,  Tel/fax  (855-23) 
26568,  PO  Box  12-1074,  Soi  Suan 
Phiu  PO,  Bangkok,  10121  Thailand. 


MANAGING  EDITOR 

Medium-sized,  independent  New  Eng¬ 
land  daily  seeks  an  experienced  pro  to 
monoge  our  editorial  team.  Challeng¬ 
ing  and  rewarding  oppartunity  (or  a 
strong,  hands-on  leader.  Send  resume, 
including  salary  history,  to  B.  J.  Frazier, 
Publisher,  The  Hour,  346  Main  Ave., 
Norwalk,  CT  06851 


MANAGING  EDITOR 
The  Sedalia  Democrat,  seven-day,  a 
14,000  circulation,  daily  newspaper  in 
west  central  Missouri  is  seeking  appli¬ 
cants  (or  an  opportunity  to  manage  our 
editorial  department.  Candidates  must 
hove  a  background  to  manage  a  small 
community  daily  newspaper.  Please 
send  a  resume,  copy  of  your  newspa¬ 
per  where  currently  employed  and 
caver  letter  indicating  salary  require¬ 
ments  to:  Randall  Shields,  Publisher, 
Sedalia  Democrat,  700  Massachusetts 
Ave,  Sedalia,  MO  65301 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 


OR  JUST  LOOKING?  OR  JUST  LOOK 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 


Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will  make 
your  newspaper  run. 

E&P  Classified  contains  up  to  9  pages  of  new,  fresh 
and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad.  Fax  us  at  (212)  929-1259,  or  mail 
it  to:  E&P  Classified  Department,  11  West  19th  St., 
New  York,  NY  10011. 


PLACE  YOUR 
AD  TODAY! 
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MANAGING  EDITOR 

Detroit's  leading  weekly  publication, 
CRAIN'S  DETROIT  BUSINESS,  is  seek¬ 
ing  a  Managing  Editor.  Responsibilities 
include  working  with  executive  editor  to 
plan  coverage  on  a  weekly  and  long¬ 
term  basis  wliile  supervising  reporters. 
We  ore  seeking  a  self-starter  with 
several  years  newspaper  or  specialty 
publication  experience,  previous  man¬ 
agement  experience  with  business 
reporting  background  strongly  pre¬ 
ferred. 

We  offer  excellent  benefits,  including 
profit  sharing  and  bonus.  Send  informa¬ 
tion  to: 

Crain  Communications  Inc 
Attn:  Kelly  Jewett,  Personnel 
1 400  Woodbridge 
Detroit,  Ml  48207-3187 

EOE/M/F/V/D 


MANAGING  EDITOR 

The  San  Mateo  Times,  a  45,000  circula¬ 
tion  PM  daily  in  the  San  Francisco  Boy 
Area,  is  seeking  a  cutting  edge,  com¬ 
munity  oriented  editor  with  a  deep  com¬ 
mitment  to  the  news  product  and  the  com¬ 
munity.  The  successful  candidate  will 
hove  production  and  design  abilities  as 
well  as  training  and  leadership  skills  for 
a  Guild  newsroom  of  40  plus. 

If  interested,  send  resume  to  John 
Clinton,  publisher.  The  Times,  P.O.  Box 
5400,  San  Mateo,  CA,  94402 


MANAGING  EDITOR:  Want  to  help 
turn  a  good  52,000,  three-zone,  two- 
state  doily  into  a  great  one?  Coordinate 
w'lh  three  weeklies?  Then  join  us.  If  you 
hove  to  ask  what  a  hands-on  ME  does, 
don't  apply.  If  you  know  what  one 
does,  send  letter,  resume,  references 
and  two  samples  of  your  best  efforts  to: 
Frank  Keegan,  editor;  The  Express- 
Times;  P.O.  Box  391;  Easton,  PA 
18044-0391.  Zones  2,  1  preferred. 


NATIONAL  SPORTS  JOBS  WEEKLY 
Media*Adminislralion*Markeling 
Call  9am-5pm  PST  •  (800)  339-4345 


NEWS  EDITOR,  REPORTER  positions: 
We're  looking  for  someone  with  strong 
design  and  people  skills  to  lead  our 
five-person  copy  desk  and  be  a  key 
player  in  newsroom  operations.  We're 
also  looking  for  a  reporter  with  two- 
three  years  of  experience.  Attention  to 
detail,  ability  to  think  and  desire  to 
learn  are  important  attributes  for  can- 
didotes  for  both  positions.  Ability  to 

rk  Spanish  a  plus.  We  are  a  Mon- 
thraugh  Saturday  paper  with  a 
reputation  for  quality.  Send  resumes  and 
work  samples  to  Linda  Green,  The 
Californian,  PO  Box  81091,  Salinas, 

CA93912. _ 

SEVEN  DAY  PM  nev/spaper  seeking  an 
organized  Editor  with  solid  newspaper 
background.  Salary  commensurate  with 
experience.  Send  resume,  references 
and  caver  letter  to:  Bill  Hanna,  Execu¬ 
tive  Editor,  Mesobi  Daily  News,  P.O. 
Box  956,  Virginia,  MN  55792. 


NIGHT  CITY  EDITOR  -  Hard  but  impor¬ 
tant,  rewarding  work;  lousy  but 
necessary  hours  (4:30  p.m.-  1  a.m.; 
Wednesday,  Thursday  off);  great 
opportunity  for  growth,  development  at 
award-winning  30,000  plus  AM  in  tap 
quality  of  life  areo.  Demonstrate  strong 
local  news  judgment,  language  skills, 
coaching  ability,  respect  tar  deadlines 
and  allegiance  to  readers.  Send 
resume,  four  samples  af  best  work,  one- 
page  letter  telling  why  this  is  your  job  to 
ME  Kenneth  Irons,  High  Point 
Enterprise,  Box  1009,  High  Point,  NC 
27261. 

PHOTO/GRAPHICS  EDITOR:  Cox  Ari¬ 
zona  Publicatians  is  looking  for  an 
editor  to  lead  a  14-member  team  of 
photogrophers,  artists  and  digital 
imagers.  We're  a  growing  company  in 
the  Phoenix  Metropolitan  area  with 
daily  circulation  of  over  93,000.  Can- 
didotes  must  hove  the  experience  and 
skills  to  help  us  produce  informative 
and  compelling  images.  Phata  experi¬ 
ence  and  Mac  literacy  are  a  must.  Send 
resumes  and  work  samples  to  Jim 
Ripley,  monaging  editor;  Tribune 
Newspapers;  1 20  W.  First  Ave;  Mesa, 
AZ  85210. 

REPORTER/EDITOR  for  6,000  daily. 
Two  years  experience  minimum.  Send 
clips  and  resume  to  Belinda  Chase, 
P.O.  Box  7900,  Ketchikon,  Alaska 
99901 

REPORTERS 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  immediate  openings  for  2  veteron 
reporters  with  at  least  three  years  of 
daily  experience.  Experience  in  com¬ 
puter-assisted  reporting  helpful.  We 
seek  a  reporter  to  lead  our  coverage  of 
the  gombling  industry,  both  locally  and 
regionally.  Investigative  skills  extremely 
important.  In  addition,  we  seek  on 
experienced  reporter  to  cover  medicine 
ond  health.  Send  letter,  resume  and  6- 
10  clips  to  Editor  Judy  Christie,  The 
Times,  222  Lake  St.,  Shreveport,  LA, 
71  130.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply. 

EEO  M/F/V/H 


SPORTS  EDITOR 

People  skills,  manogement  skills,  ideos, 
ideas,  ideas,  energy!  Those  are  the 
attributes  a  50,000--circulation  Sub¬ 
urban  Philadelphia  daily  wants  in  its 
new  sports  editor.  Condidates  must 
hove  run  a  sports  department.  Send 
caver  letter  and  resume  to  Lonny 
Morgnonesi,  Executive  Editor,  Intelligen¬ 
cer/Record,  333  N.  Broad  St.,  P.O. 
Box  858,  Doylestown,  PA  18901- 
0858. 


SPORTS  WRITER-  We  need  somebody 
who  is  eager,  bright,  and  self-starting, 
reliable,  organized  and,  of  course, 
talented.  We'd  prefer  a  year  or  two  of 
daily  experience,  but  we'll  consider 
rookies  with  impressive  clips.  You'll  join 
a  sports  sections  that  puts  high  value  on 
fine  writing,  aggressive  reporting  and 
enterprise.  Send  clips,  a  resume  and 
cover  letter  to  Dave  Dondoneau,  Sports 
editor,  Minot  Doily  News,  PO  Box 
1150,  Minot,  ND  58702. 


New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  issues,  events  and 
personalities  that  moke  our  communities 
tick.  Our  stories  inform  and  entertain 
readers,  provoke  strong  reactions  ond 
win  national  awards. 

If  yau  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fad-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  it  well  researched,  we  want  to 
hear  form  you.  New  Times  is  committed 
to  building  a  diverse  workforce  and 
ocknowledges  the  needs  of  employees 
with  young  families.  We  offer  com¬ 
petitive  salaries  and  benefits... and  all 
the  space  you  need  to  put  the  news  in 
perspective  and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  cover  letter;  a  resume;  your  best 
clips;  and  three  well-developed  story 
ideas  form  your  town  that  you'd  pursue 
if  you  hod  the  time  and  the  space.  (Be 
specific,  outlining  who  will  talk,  why  the 
story  motters,  how  you'll  put  it 
together.) 


SENIOR  REPORTER 

Boston-based  financial  services  trade 
publisher  seeks  a  senior  reporter.  The 
successful  candidate  will  have  an 
intimate  knowledge  of  the  finortaial  ser¬ 
vices  industry  -  mutual  funds,  banks, 
brokerage  firms,  insurance  and  pension 
market  --  as  well  as  proven  business 
reporting  and  writing  skills.  Send 
resume,  references  and  salary  require- 
me.nt  to  Box  ERP,  DALBAR  Publishing, 
Inc.,  260  Franklin  St.,  19th  Floor,  Bos¬ 
ton,  Mass.  02110. 


SPORTS  COPY  EDITOR/ 
OLJTDOORS  WRITER 
The  Juneau  Empire,  a  6-day-week 
paper  in  Alaska's  capital  city,  needs 
someone  to  lay  out  and  edit  our  sports 
pages  and  cover  fishing,  hunting,  and 
the  great  outdaors.  Call  or  send 
resumes  to:  Larry  Persily,  Editor,  Juneau 
Empire,  3100  Channel  Drive,  Juneau, 
AK  99801 ;  phone  907-586-3740;  fox 
907-586-3028.  Deadline:  ASAP. 


SPORTS  WRITER  for  award-winning, 
AM  daily  in  the  Shenandoah  Valley  of 
Virginia.  Coverage  is  heavy  on  high 
schools  with  some  college  ond  regular 
features  and  columns.  Layout  and  edit¬ 
ing  responsibilities  twice  a  week. 
Excellent  salary,  benefits.  Send  resume, 
clips  and  layouts  to  Jeff  Gilbert,  sports 
editor.  Northern  Virginia  Daily,  P.O. 
Box  69,  Sirasburg,  VA  22657. 

ZONE  4  -  100,000  AM  doily  is  seeking 
a  sports  copy  editor  with  a  solid  sports 
background  ond  strong  page  design 
skills.  Minimum  of  five  years  experience 
required.  Salary  is  commensurate  with 
qualifications.  Box  07133,  Editor  & 
Publisher. 


EDITORIAL 


STAFF  WRITER  -  Boston  Magazine,  a 
115,000  circulation  city  mogazine 
seeks  experienced  staff  writer  with 
excellent  reporting  and  feature  writing 
skills.  Send  resume  and  clips  to  Art 
Jahnke,  Boston  Mogazine,  300  Massa¬ 
chusetts  Ave.,  Boston,  MA  02115.  No 
phone  calls,  please. 

SUNDAY  EDITOR 

1 00,(XX)-circulation  New  York  Times- 
owned  doily  in  Northern  Californio. 
Editing  skills  to  deliver  in-depth  Sunday 
stories  adding  dimension  to  the  com¬ 
munity.  Aggressive  news  gathering 
skills  and  obility  to  motivate  talented 
veteran  reporters.  Enthusiasm.  Willing¬ 
ness  to  experiment. 

To  apply,  send  resume  and  clips  by 
Nov.  25  to  Catherine  Barnett,  City 
Editor,  Santa  Rosa  Press  Democrat, 
P.O.  Box  569,  Santa  Rosa,  CA  95402. 


THE  SEATTLE  TIMES  has  two  sports 
copy  editor  openings.  One  is  for  on 
experienced  editor  with  a  flair  for 
designing  poges.  Applicants  must  hove 
at  least  three  years  of  experience  at 
medium  or  large  dailies.  Knowledge  of 
QuorkXPress  helpful.  Please  send 
resume  and  examples  of  page  designs. 

The  other  opening  is  for  an  entry-level 
copy  editor  with  at  least  one  internship 
and  knowledge  of  sports.  Applicants 
should  send  resume  and  samples  of 
their  work  to:  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA, 
98111.  Deodline  is  Nov.  7.  No  colls, 
please. 


Our  client,  a  leading  publisher  of  con¬ 
sumer  books  and  magazines,  is  grow¬ 
ing.  With  ambitious  plans  for  '95  and 
beyond,  several  writers  are  needed. 
Must  hove  clear,  engaging  writing  style 
and  strong  reporting  skills  for  this  fast- 
paced,  positive  work  environment. 
Relocate  to  small  town  in  PA.  Send 
resume  with  sabry  requirements  to  The 
Howard-Sloon-Koller-Group,  353  Lex¬ 
ington,  1 1th  Floor,  NY,  NY  10016. 


ZONE  4  -  1 00,000  AM  doily  is  seeking 
an  assistant  news  editor  with  sound 
judgement  and  superior  page  design 
skills.  Minimum  of  Hve  years  desk  expe¬ 
rience  required.  Salary  is  com¬ 
mensurate  with  qualifications.  Box 
071 32,  Editor  &  Puolisher. 


The 

communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 
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HELP  WANTED 


MARKETING 


CREATIVE  MANAGER 

This  newly  created  position  will  work 
closely  with  our  promotion  manager 
and  report  to  our  director  of  marketing 
services  os  port  of  our  in-house  agency 
team,  devising  and  implementing 
creative  platforms  for  positioning  the 
company  in  various  soles,  marketing, 
promotion  and  communications  pro¬ 
jects.  The  qualified  candidate  >vill 
supervise  the  marketing  division's  artists 
and  layout  persons  achieving  high 
levels  of  creativity,  consistency  and 
customer  sensitivity  in  all  graphic 
design  execution. 

The  qualified  candidate  will  have  signifi¬ 
cant  ad  ogency  or  printing  media  expe¬ 
rience;  extensive  knowledge  of  graphic 
design  hardware  and  sofh^re,  applica¬ 
tions  and  capabilities;  knovdedge  of  all 
phases  of  production  through  printing; 
award-winning  creative  ability;  strong 
team  building  and  leadership  skills; 
knowledge  or  pre-press  production 
processes  and  the  ability  to  trouble 
shoot  and  restructure  work  flow 
systems.  Proven  ability  to  grasp  client 
marketing  and  promotion  objectives 
and  execute  effective  creative 
strategies. 

Candidates  should  apply  by  November 
11,1 994  to:  The  Pomand  Newspapers, 
Human  Resources,  Job  #  9330, 3^  Con¬ 
gress  Street,  Portland,  ME  04104. 

PROMOTION  MANAGER 
This  newly  created  position  will  work 
closely  with  our  creative  manager  and 
report  to  our  director  of  marketing  ser¬ 
vices  as  part  of  our  in-house  agency 
team  devising  and  implementing 
creative  platforms  for  positioning  the 
company  in  various  sales,  marketing, 
promotional  and  communication  pro¬ 
jects.  Also,  serve  as  a  senior  copy 
writer  and  editor,  overseeing  the  work 
of  staff  vrriters  and  assigning  and  edit¬ 
ing  freelance  work.  Achieve  high-levels 
of  creativity,  consistency  and  customer 
sensitivity  in  all  copy  execution. 

The  qualified  candidate  will  have 
excellent  written  and  verbal  communi¬ 
cation  skills,  extensive  creative  experi¬ 
ence  in  oil  media;  knowledge  of  key 
aspects  of  media-buying;  strong 
advertising  copywriting  skiffs;  experi¬ 
ence  as  part  of  a  creative  team, 
exposure  to  event  marketing;  strong 
team  orientation  and  leadership  skills. 

Candidates  should  apply  by  November 
11,1 994  to;  The  Portfand  Newspapers, 
Human  Resources,  Job  #  9331 , 390  Con¬ 
gress  Street,  Portland,  ME  04104. 


photcx;raphy 

NEWS  PHOTOGRAPHER  -  Congres¬ 
sional  Quarterly  Weekly  Report,  a 
weekly  news  magozine  that  covers 
Capitol  Hill  and  national  politics,  seeks 
experienced  news  photographer.  Must 
be  a  creative  master  at  Renting  hear¬ 
ings,  press  conferences  and  photo  ops. 
and  a  sure  hand  at  portraits  and 
topical  issues.  News  judgement  ond 
good  political  instincts  are  crucial. 
Almost  everything  in  black  and  white, 
with  occasional  color  for  special  issues. 
Complete  darkroom  skills  are  a 
necessity,  and  familiarity  with 
photoshop  is  a  plus.  Send  resume  and 
portfolio  of  slides  to  David  Rapp,  assis¬ 
tant  managing  editor,  1414  22nd 
Street  NW,  Wowiington,  DC,  20037. 


_ PREPRESS _ 

PREPRESS/SYSTEMS  MANAGER' 

Zone  2,  76,000  daily  newspaper  seeks 
a  hands-on  prepress/systems  manager. 
Individual  will  be  responsible  for  con¬ 
version  of  current  front-end/prepress 
systems  to  new,  fully  paginated  systems. 
This  position  will  be  responsible  for 
developing  and  supervising  quality  stan¬ 
dards  for  all  aspects  of  prepress 
department.  Successful  candidate  will 
possess  the  ability  to  interact  with 
several  different  departments  on  many 
organizational  levels.  Experience  with 
Mac  and  PC  platforms,  as  well  as 
Digital  prepress  systems,  required. 

Send  resume  and  salary  requirements 
to  Jim  Hager,  Production  Director,  The 
Trentonian,  600  Perry  St.,  Trenton,  NJ 
08602. 


_ PRESSRCX)M _ 

HEAD  PRESSPERSON  needed  for  tri¬ 
weekly  Eastern  Kentucky  Newspaper 
with  7  unit  Goss  Community.  Must  hove 
experience  with  process  color.  We  are 
an  aggressive  company  looking  for  an 
individual  with  the  experience  and 
maturity  to  lead  others.  Excellent  pay, 
bonus  arrangements  and  benefits. 
Please  send  resume  and  copies  of  your 
work  to: 

Appalachian  News-Express 
Attn;  Todd  Rainwater 
P.O.  Box  802 
Pikeville,KY41502 

MAJOR  SOUTH  FLORIDA  Tribune 
Company  owned  newspaper  is  seeking 
a  Pressroom  Supervisor  to  assign  areas 
of  responsibility  to  press  crew  members; 
ensure  printing  of  assigned  products; 
operate  press  and  support  equipment; 
monitor  printed  products  for  correctness 
and  quality;  make  daily  and  weekly 
crew  and  press  schedules;  assist  man¬ 
ager  and  operations  manager  in 
adherence  to  waste  goals,  safety,  com¬ 
munication,  leadership  and  training 
and  perfarm  other  responsibilities 
assigned  in  aur  job  description.  Require¬ 
ments  are  high  school  diploma  or 
equivalent  related  experience.  Prior 
experience  in  supervising  5-7  crews  at 
a  given  time.  Thoroughly  familiar  with 
the  mechanics  and  operation  of  the 
presses  and  ability  to  evaluate  quality 
printing  and  make  press  corrections  to 
products.  If  interested,  please  send 
resume  along  with  salary  requirements 
to;  Sun-Sentinel  Company,  Attn;  J. 
Taylor,  Human  Resources,  333  S.W. 
12  Ave.,  Deerfield  Beach,  FL  33442. 
EOE. 


PRESS  RCXDM  MANAGER  -  Press  and 
management  experience  a  must.  Com¬ 
pensation  is  competitive.  Zone  6  -  Box 
071 25,  Editor  &  Publisher. 

PRESSROOM  MANAGER  for  com¬ 
munity  newsc>aper  group,  heavy  com¬ 
mercial  work.  Plate/press/moilroom. 
Musts:  Urbanite  experience,  outstand¬ 
ing  quality,  strong  communication  and 
management  skids,  able  to  sell  com¬ 
mercial  work  a  plus.  Resume  to:  CCN, 
425  W.  Broadway,  Suite  300,  Glen¬ 
dale,  CA  91204;  or  Fax  to  (818)  548- 
8897. 


_ PRESSROOM _ 

Press  operator  for  four  unit  GOSS  COM¬ 
MUNITY.  Applicants  with  experience. 
Camera  room  and  4  cobr  work  helpful. 
Send  letter  and  resume  to  Tena 
Williams,  Publisher,  Ketchikan  Daily 
News,  PO  Box  7900,  Ketchikan, 
Alaska  99901. 


THE  PHAROS-TRIBUNE  is  seeking  on 
experienced  press  operator  for  a  10 
unit  Goss  Community  press.  This  person 
must  hove  at  least  5  years  experience. 
Benefits  include  vacation,  health  and 
medical  insurance,  paid  holidays, 
personal  and  sick  days.  Hourly  wage 
up  to  $10.15  depending  on  experi¬ 
ence.  Send  resume  and  cover  letter  to: 

Pharos-Tribune 
c/o  Randy  Houle 
P.O.  Box  210 
Logansport,  IN  46947 

PRODUCnON/TECH 

PRODUaiON  MANAGER 

The  Bakersfield  Californian  is  seeking 
an  experienced  Production  Manager 
with  a  solid  background  in  press  and 
packaging.  Candidates  must 
demonstrate  excellent  communication, 
interpersonal  and  organizational  skills. 
Experience  using  a  PC  is  required. 
Knowledge  of  TQM  and  Continuous 
Improvement  programs  is  a  plus. 

Bakersfield  is  a  friendly  western  city 
with  affordable  housing  and  a  great  out¬ 
door  lifestyle. 

Send  resume  and  references  to: 
Human  and  Organizational 
Development 

The  Bakersfield  Californian 
P.O.  Box  440 

Bakersfield,  California  93302-0440 
FAX:  (805)  395-7484 

_ EEO/MF/H _ 

PRODUaiON  MANAGER 
Requires  hand-ons  manageiiient  to 
develop  commercial  printing.  Direct  com¬ 
position,  camera,  press-mail  room 
operations  with  knowledge  of  Quark 
software,  14-unlt  Goss  Community,  8- 
Unit  Urbanite  press,  Mueller  Martini 
inserting  equipment,  stitcher  trimmer, 
labeler.  Experienced  in  printing  sales, 
budgeting,  page-flow,  deadlines. 
Salary  requirements  to:  West  Coast  Com¬ 
munity  Newspapers,  2841  Loker  Ave. 
E.,  Carlsbad,  CA  92008,  Attn:  CEO. 
Fax  to  (61 9)  431 -4866. 


PUBUC  RELATIONS 


PRODUCnON/TECH 

THE  LEXINGTON  HERALD-LEADER 
needs  a  news  technology  manager  to 
assist  the  evolution  of  the  enterprise 
network  and  to  participate  in  planning 
and  implementing  pagination,  imaging 
department  and  info  gathering  or  dis¬ 
semination  processes.  A  college  degree 
and  3-5  yeors  solid  newspaper/ 
newsroom  experience,  detailed  know¬ 
ledge  of  graphics,  typography,  systems 
operations,  networking  concepts  and 
pagination  needed.  Send  resume  and 
cover  letter  to  E.  Arnold,  Lexington 
Herald-Leader,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508.  EOE  M/F 

RESEARCH 

RESEARCH  ASSOCIATE 

The  Boston  Globe  is  seeking  a  Market¬ 
ing  Research  Associate  to  work  in  its 
Marketing  Services  Department.  A 
broad  base  of  marketing  research 
knowledge  for  both  print  and  broadcast 
is  necessary.  Ideal  candidate  should 
have  3  years  experience  with  major  syn¬ 
dicated  and  secondary  marketing 
information  sources  including 
Scarborough  and  Claritas.  Primary  func¬ 
tions  will  oe  to  analyze  market  and 
media  research  data  and  create  sales 
presentations  and  sales  support 
materials  for  national,  retail,  and 
classified  sales  teams.  Ability  to  access, 
process  and  compile  information  from 
on-line  databases  requires  candidate 
with  strong  computer  skills  using  Macin¬ 
tosh  word-processing  systems  and 
spreadsheet  programs  as  well  as 
Microsoft  PowerPoint  application  and 
GIS.  Good  interpersonal,  written  and 
oral  skills  a  must,  as  candidate  will  be 
working  with  sales  personnel  and 
clients.  Candidates  will  be  required  to 
supply  recent  examples  of  sales  pres¬ 
entations  and  support  material. 
Excellent  salary  and  benefits. 

Send  resume  to:  Madeline  Wallis, 
Personnel  Director,  The  Boston  Globe, 
PO  Box  2378,  Boston,  MA  02107- 
2378. 

Equal  Opportunity  Employer. 


There  is  no  present  or  future,  only  the 
past,  happening  over  and  over,  now. 

Eugene  O'Neill 


PUBUC  RELATIONS 


PUBLICITY  DIRECTOR 

Beacon  Press,  a  Boston-based  publisher  of  high  quality  non¬ 
fiction,  is  seeking  an  energetic,  seasoned  professional  with  mini¬ 
mum  5  years  publicity  and  media  experience  to  carry  out  pub¬ 
licity  and  public  relations  activities  for  the  press.  Responsibilities 
will  include  overall  strategic  planning  for  the  press,  formulation 
of  seasonal  publicity  plan,  writing  press  releases  and  press  kit 
materials,  overseeing  publicity  budget,  and  arranging  media 
tours. 

Qualified  candidate  may  serve  on  executive  committee  of  the 
press.  Please  send  detailed  cover  letter,  writing  sample,  resume, 
and  salary  requirements  to:  Marketing  Director, 

Beacon  Press,  25  Beacon  Street,  Boston,  MA  02108 
or  Fax  to:  (617)  742-2290.  No  calls,  please. 

Beacon  Press  values  a  diverse  workforce. 

■lACON 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  October  29, 1994 


POSITIONS  WANTED 


LINE  ADS 

1  week-S7.86  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-S6.06  per  line,  per  issue. 

4  weeks-S5.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.  to  per  line 

2  weeks-S3.40  per  iine.  per  issue. 

3  weeks-$2.86  per  line,  per  issue. 

4  weeks-  S2.66  per  line,  per  issue. 


Add  S8.00  per  irrsertion  for  box  service.  Add  $4.50  pier  insertion  for  box  service. 
Count  os  on  odditionai  line  in  copy.  Count  os  on  additiorx]l  line  in  copiy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boidface.  illustrations,  logos,  etc.,  on  classified  ods  charged 
the  following  rates  pier  column  inch,  pier  insertion;  1  time,  S96;  2  to  5  times,  S90 
6  to  13  times,  $86;  14  to  26  times  $80:  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  maiied  each  day  as  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER— Now  in 
Zone  4,  strong  manager  with  goad 
record  of  circulation  gains,  ad  revenue 
increases,  plus  a  turnaround.  Press 
Assn,  editorial  &  advertising  awards. 
Heavy  community,  church,  school 
involvement.  Box  0/149,  Editor  &  Pub¬ 
lisher. 


INNOVATIVE  publisher  seeks  new 
opportunity.  Excellent  track  record  in 
daily  and  weekly  group  operations. 
Box  071 30,  Editor  &  Publisher. 


PRESIDENT  COO/CFO  with  MBA  and 
1 0  years  daily  and  weekly  group  expe¬ 
rience  seeks  a  new  challenge.  Strong 
experience  in  growth  and  turnaround 
situations.  David  (703)  815-2715. 


ADVERTISING 


DEGREE.  Experience.  Employed  in 
northwest.  I'll  leod  your  ad  staff  up  the 
chart.  I  work  with,  teoch,  and  leod.  Ad 
Director  or  Retail  Manager.  Reply  to 
Box  07145,  Editor  &  Publisher. 


PRO  ADVERTISING  Sales^rson  avail¬ 
able  to  sell  your  special  edition,  supple¬ 
ment  or  promo  anywhere  in  U.S., 
Excel.  References.  1-206-747-7216 


SALES  DIRECTOR,  proficient  in  maga¬ 
zine  and  newspaper  ad  sales,  staff 
management.  Zone  5.  Coll  Larry  (219) 
322-481 7  or  (219)  322-7674. 


SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspoper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201 )  991  - 
5496. 


CIRCULATION 


25  YEARS  EXPERIENCE.  Available  now 
(or  management  position.  Ron  Gipson 
(916)  632-0174. 


EXPERIENCED  Circulator  seeks  Distribu¬ 
tion  and  Sales  Franchise  on  Long 
Island.  Post  Office  Box  474,  Holbrook, 
NY  11741. 


COLUMNIST 


INNOVATIVE  COMMENTATOR  of  20 
something  perspective  seeks  broader 
audiecKe.  Butch  (412)  266-4046. 


Statistics  are  no  substitute  for 
judgment. 

Henry  Clay 


COLUMNIST 


FILM  CRITIC  with  experience  in  televi- 
sian,  radio  and  print  seeks  stable  job 
with  paper.  Looking  to  become  a  popu¬ 
lar  element  in  your  entertainment  sec¬ 
tion  and  your  community.  Degrees  in 
journalism  and  film.  Prefer  Zones  7-9, 
will  consider  any  area,  any  offer. 
Brandon  (916)  852-1210 


EDITORIAL 


ACCLAIMED  EDITOR,  reporter,  col¬ 
umnist  will  chase  proper  slot  with  dar¬ 
ing  doily:  John  C.  Ashe,  (810)  724- 
1426. 


BUSINESS  JOURNAUST,  most  recently 
based  in  Hong  Kong,  seeks  position  in 
Chicago.  Eight  years  of  daily  experi¬ 
ence.  Mark  (31 2)  525-6038. 


CONGRESSIONAL,  public  affairs  Pro 
20  years  experience.  Smart  writer.  Com¬ 
puter  literate.  Seeks  return  to  news, 
editorial.  Ron  (515)  932-5372. 


'COPY  EDITOR,  Sports,  Entertainment  or 
Main  Desk.  Seasoned  pro.  Will 
relocote.  ROB:  (818)  506-1872.' 


FEATURE/ENTERTAINMENT  writing 
star  in  search  of  beat  to  shine  on.  Zone 
2  preferred  but  will  rekxate.  Coll  Scott 
at  (21 2)  353-2211. 


NEED  A  GENERATION  X  ELEMENT  in 
your  paper  or  magazine?  26  yeor  old 
editor/reporter/columnist  with  two 
years  experience  at  secondary  market 
entertainment  biweekly  seeks  move. 
Musk,  art,  literature,  cuisine,  and  busi¬ 
ness-can  write  about  it  all  intelligently 
and  with  attitude.  I  also  have  experi¬ 
ence  with  Quark  and  Photoshop.  Will 
relocate  anywhere.  Michael  (717)  774- 
6228 


FREELANCE 


UPBEAT,  talented,  versatile  writer,  12 
years  experience  in  magazines  and 
newspapers,  seeks  new  assignments 
and  a  chance  to  odd  sparkle  to  your 
publication.  Architecture/construction, 
business,  travel,  executive  profile, 
health  and  medkine,  careers,  nutrition, 
more.  Willing  to  travel.  Margo,  (818) 
242-9205. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industiy  connections  seeks  writers!  FREE 
trovel/cruises!  Jeff  (201 )  773-7966 


Credit  Card  # 


No.  of  Insertions: _ Amount  Enclosed:  $  _ 

EditorS'Publisher 

1 1  West  19tti  street,  NY.  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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by  William  H.  Rentschler 


Shop  Talk  at  Thirty 

HOW  TO  FIX  OUR  JUSTICE  SYSTEM: 
LET  THE  MEDIA  BE  THE  JURY 


EVERYBODY  I’VE  SPOKEN  to  seems 
to  know  whether  O.  J.  Simpson  is  or  is 
not  guilty.  Darned  if  I  do. 

The  same  for  Chicago  congressmen 
Dan  Rostenkowski  and  Mel  Reynolds, 
each  indicted  on  a  flurry  of  charges. 
Most  of  my  friends  claim  to  know  the 
truth.  I  certainly  don’t. 

People  I  talk  to  tell  me  all  they  need 
to  help  them  make  up  their  minds  is 
what  they’re  getting  daily  from  the  TV 
gurus,  tabloid  scandalmongers,  talk 
show  spielers,  and  big  daily  newspaper 
pundits,  who  pass  along  as  God-given 
fact  every  tidbit  of  gossip,  rumor,  and 
unconfirmed  information  they  stumble 
on,  dig  up,  or  hoar  in  the  bathroom. 

Just  that  simple. 

The  solemn  premise  of  our  U.S. 
criminal  justice  system  that  a  person  is 
innocent  until  proven  guilty  beyond  a 
reasonable  doubt  no  longer  applies. 
The  media  decide. 

Judge  and  jury  today  are  incidental 
bit  players  in  the  high  drama  of  high- 
profile  trials.  The  public  swallows  the 
self-serving  leaks  and  innuendo  and 


Rentschler  is  a  free-lance  writer  and  was 
formerly  editor  and  publisher  of 
community  weeklies  in  Chicago  and  San 
Francisco 


UBONnNMOa  V\IOUd 
SM3N  3H1  Hll/W  ISUId  38 


Get  your  copy  of 

AdN^ 

Ad  News  is  Australia’s  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV.  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder.  ^  g 


Post  to;  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 

YPC  I  Please  send  me  26  issues  (1  year)  of  Ad 
1  LO 1  News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200, 

NAME: _ 

ADDRESS; 


YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


tortured  theories  dealt  out  by  the  pros¬ 
ecutors  and  defense  lawyers.  The  de¬ 
fendant,  guilty  or  innocent,  is  scarred 
for  life,  usually  before  the  fact,  even 
beyond  the  grave. 

When  the  verdict  is  finally  rendered. 
I’m  often  still  not  sure.  I  have  wit¬ 
nessed  more  than  a  few  grossly  wrong¬ 
ful  outcomes.  The  process  has  become 
a  high-stakes  contest  between  prosecu¬ 
tion  and  defense,  with  justice  a  sec¬ 
ondary  consideration. 

Dirty  pool  is  the  rule  rather  than  ex¬ 
ception.  Yes,  the  adversarial  method 
relies  on  the  good  faith  of  the  two 
combatants  —  which  not  infrequently 
is  savaged  by  either  or  both  as  each 


way  out.  In  place  of  the  present  system 
would  be  a  learned  tribunal  of  media 
people,  who  have  all  the  answers  any¬ 
way,  usually  as  soon  as  a  suspect  is  ar¬ 
rested,  and  so  probably  could  render  a 
verdict  in  most  cases  before  trial. 

Think  of  the  incredible  savings  in 
time,  money,  wrangling,  aggravation, 
court  costs,  legal  fees,  and  appeals. 

This  “justice  tribunal,”  selected  in 
each  judicial  district,  would  be  com¬ 
posed  of  newspaper  reporters  and 
columnists,  TV  pundits,  and  talk  show 
hosts. 

Such  a  learned  panel  would  func¬ 
tion  without  burdensome  legal  rules, 
restrictions  and  protections,  and 


Judge  and  jury  today  are  incidental  bit  players  in 
the  high  drama  of  high-profile  trials. 


plays  to  a  gullible  public  long  before 
the  trial  gets  underway,  and  often  em¬ 
ploys  devious  tactics  in  the  courtroom. 

The  prosecution  starts  with  a  fright¬ 
ening  arsenal.  The  presumption  of 
guilt  is  inherent  in  the  very  title  of  the 
case,  whether  it  be  “People  of  Illinois 
(or  California)  or  People  of  the  United 
States  of  America  v.  The  Poor  Bloke” 
who’s  on  trial. 

The  government  has  unlimited  re¬ 
sources  in  money  and  manpower,  as 
well  as  media  links,  plus  the  terrifying 
power  of  freely  granting  immunity  for 
testimony  acceptable  to  the  prosecu¬ 
tor. 

Through  an  avalanche  of  critical 
leaks  valuable  to  the  press,  the  prose¬ 
cution  is  sometimes  able  to  co-opt  re¬ 
porters  covering  a  case,  thus  assuring 
articles  favorable  to  the  prosecution 
and  damaging  to  the  defendant. 

After  deep  thought,  I’ve  concluded 
there’s  only  one  logical  way  to  improve 
things  while  saving  huge  amounts  of 
tax  dollars:  Abandon  the  entire  crimi¬ 
nal  justice  system  as  it  exists  today. 

This  sounds  drastic,  but  there’s  a 


doubtless  could  arrive  at  a  verdict  in  a 
fraction  of  the  time  required  in  a  pre-  j 
sent-day  trial.  The  panel  members  1 
would  be  the  first  to  know,  as  at  pre¬ 
sent,  if  often  the  last  to  understand. 

The  new  system,  admittedly,  would 
not  be  perfect,  but  the  current  system,  i 
after  all,  clearly  is  imperfect  and  costs  l 
ungodly  sums  to  operate  and  adminis¬ 
ter. 

Under  the  new  structure,  the  entire  ! 
criminal  justice  apparatus  as  it  exists  j 
today,  would  be  eliminated.  This  would  ' 
include,  regrettably,  all  incumbent 
judges  and  the  ever-expanding  cadre  of 
local  prosecutors  and  U.S.  Attorneys 
and  their  support  staffs,  such  as  bailiffs, 
secretaries,  public  defenders,  and  the 
like. 

Of  course  there  would  be  a  few 
problems  in  launching  this  new  system, 
but  some  dislocation  and  inconve¬ 
nience  would  be  more  than  tolerable 
in  light  of  the  huge  savings  in  tax  dol¬ 
lars  and  the  likelihood  of  speedier  jus¬ 
tice,  or  at  least  case  disposal. 
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Skiing  is  in  full  swing  at  Sugarloaf,  ME  and  throughout  all  of  New  England. 


Busy  ski  slopes  mean  big  business 
for  New  England  retailers! 

With  over  200  alpine  and  cross  country  ski  areas,  New  England  is 
the  busiest  winter  playground  in  the  Northeast. 


When  the  crowds  head  north,  steer  them  to  your  store  with  your 
retail  ads  in  these  New  England  newspapers. 

MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 


Bangor  Dally  News  (M) 
Maine  Weekend 
Sun-Journal  (M) 
Sunday-Sun  Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  T ribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Nonivalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 


The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


NEW  HAMPSHIRE 


Concord  Monitor  (M) 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


VERMONT 


Rutland  Herald  (M&S) 


MAT  HAPPENS 

when  the  first  amendment  rights  of  the  news  media  clash  with  the  privacy  rights  af  the  victims  of  sex  crimes? 

THIS  CONFERENCE 

will  explore  some  of  the  answers  in  sessians  led  by  well-known  etbicists,  editors  and  specialists  in  media  coverage  of  sex  crimes. 

FEATURING 

Geneva  Overhalser,  editor  of  the  Des  Moines  Register;  Helen  Benedict,  author  of  Virgin  or  Vamp:  How  the  Press  Covers  Sex  Crimes;  Jay  Black, 
editor  of  the  Journal  of  Mass  Media  Ethics;  Roy  Peter  Clark,  senior  scholar  of  the  Poynter  Institute  for  Media  Studies;  Members  of  the 
Dallas  Morning  News  team  that  produced  the  Pulitzer  Prize-winning  series  on  violence  against  women;  Patricia  Bowman,  victim  advocate;  Anne 
Seymour,  victim  advocate;  Jay  C  Howell,  legal  adviser  to  victim  advocates  and  author  of  model  victims'  rights  legislation. 

FREE  AND  OPEN  TO  THE  PUBLIC 

No  reservations  are  necessary  for  the  conference.  Sponsored  by  Texas  Christian  University  Department  of  Journalism. 

DECEMBER  2  AND  3 

Radisson  Plaza  Hotel,  8  J  5  Main  Street,  Fort  Worth,  Texas.  Call  800/333-3333  for  hotel  reservations  at  a  discounted  conference  rate. 

FOR  MORE  INFORMATION 

write  Sex  &  The  Media  Project,  TCU  Box  32930,  FortWarth,  Texas  76129.  Or  call  817/921-7425.  Or  FAX  817/921-7133. 

Codirectors:  Paul  LaRocque  and  Tommy  Thomason. 
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